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A. Appendix A – Customer Survey Notification Letter 
  

KEMA:!( 
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May 1, 2012 
 
Dear Customer, 
 
Consolidated Edison Company of New York, Inc. “Con Ed” is currently reviewing the delivery of 
our Mandatory Hourly Pricing (MHP) Program. To assist in this effort, we have retained KEMA, 
Inc. to conduct an independent assessment of the program.  
 
Representatives from KEMA may be contacting you by phone to gather your opinion and 
experience with this program.  We are requesting input from customers who are actively 
participating in the MHP tariff and those who are currently enrolled with an Energy Service 
Company (ESCO). The information gathered in this survey is critical to help Con Ed confirm the 
value offerings and improve program delivery. Telephone interviews will take approximately 20 
minutes depending on the length of your responses.   
 
This letter serves to authenticate our request for your participation, for which you will receive a 
Visa Cash Gift card in the amount of $250 as a thank you. Incentives will be mailed via USPS to 
respondents upon the successful completion of the telephone survey.  
 
We appreciate your support, feedback and cooperation in this endeavor. If you should have 
questions or concerns regarding this survey please feel free to contact the appropriate person 
listed below.   
 

 
If you… Who to Contact Phone Number 
Have questions about the purpose of 
the study or the contractors… 

Steven Mysholowsky,  
Energy Efficiency Manager, 
Con Ed 

Telephone: (212) 460-2120 
Email: 
Mysholowskys@coned.com 

Would like to set up an interview 
appointment or propose an alternate 
contact or phone number… 

Amber Watkins 
KEMA, Inc.  
www.kema.com  
 

Toll Free:1-(866) 439-8006 
Email: 
amber.watkins@kema.com 
 

 
 
Sincerely, 
 
Steven Mysholowsky 

 Consolidated Edison Company  
of New York, Inc. 
4 Irving Place 
New York, NY 10003-0987 
www.conEd.com 

http://www.kema.com/�
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B. Appendix B – Customer Survey Procedures  
The following techniques were implemented by KEMA in an effort to avoid this phenomenon 
and to increase participation:  

1.  Surveyors scheduled the interview as far in advance as possible, at a time best convenient 
to the interviewee.  

2.  The interviewee was given a thorough description of the research project, well before the 
actual date of interview.  If desired by the interviewee, a copy of the interview questions was 
sent to them ahead of time.  

3.  During the first few minutes of the call, the interviewer went over the intent and use of the 
research with the respondent, and double-checked the interviewee’s availability at that 
moment.  Interviews were rescheduled if necessary.  

4.  Interviewees were given a specific time when the interview will end.  The interviewer also 
tracked the time and the pace of the questions, and assured the interviewee of the intent to 
close out the interview at the time promised.  

5.  The interview questions were generally shaped as an inverted pyramid – general and 
important questions were given up front, and smaller, specific questions were reserved for 
the end.  

 
All interviewees were given a thorough description on the confidentiality of the interview and the 
responses.  Each was explicitly assured that all responses would remain confidential to KEMA 
and would not be shared with anyone else.  This assured the interviewee that he/she could 
provide frank answers in complete confidence.  It was explained to interviewees that answers 
would be blended together, and no one would be identified with a specific comment; at the 
most, KEMA might generalize a group of respondents or highlight an anecdote for illustration, 
such as “several customers said this”, “one energy supplier explained…”, or similar narratives.  
Interviewees were also provided a letter from CECONY that explained this study to help ease 
any concerns they may have had. 
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C. Appendix C – Customer Survey 

 

KEMA:!( 
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HOURLY ELECTRIC COMMODITY PRICING - TWO YEAR EVALUATION - CUSTOMER SURVEY 

 
Hello, my name is ____ I am calling on behalf of Con Edison here at KEMA, Inc.  
 
My call is in reference to the Con Edison’s Mandatory Hourly Pricing Program; our firm has been hired to evaluate 
this electric commodity program.  According to our records your company is currently enrolled in this 
program/was previously enrolled in this program, we would like to ask some questions concerning your 
companies experience.  I’d like to speak with someone who handles your electric bills or manages building 
operations such as a (ex: Director of Engineering/ Facilities/Energy Manager/ Property Manager/Business Owner) 
[If none of those work ask for the person who pays the bills].  
 
[IF FURTHER EXPLINATION IS NEEDED, Con Edison’s Mandatory Hourly Pricing [MHP] is a program your company 
was automatically enrolled in as a result of your energy usage. The program began back in 2009. As you may know, 
electricity is a commodity bought and sold on the market, electric rates vary daily. Your company has the option to 
stay on the program or buy your power through an alternate supplier otherwise known as an ESCO. Customers 
who buy power through an alternate supplier will still receive a bill from Con Edison for the delivery fee but the 
power is provided through a purchase agreement from an ESCO].  
 
SURVEYOR BE ADVISED: ESCO’s (Energy Services Companies) are often soliciting customers so respondents maybe 
quick to terminate the call if they think you’re an ESCO. If you sense they are skeptical tell them: “KEMA is not 
soliciting any products or services nor are we an Energy Services Company, we have been hired to gather input 
from program participants and non-participants to improve program delivery. 
 
[ONLY IF RESPONDENT ASKS THEN MENTION LENGTH OF SURVEY IS 20 MIN] [FOR NON-PARTICIPANTS THE SURVEY 
LENGTH IS ONLY 10 MIN] 

SCREENER INFORMATION 
 

Are you the correct person at your organization who would be able to answer questions about the Mandatory 
Hourly Pricing Program?   
S1.  If Yes – Would you be willing to answer our questions now?  [Refer to disposition codes]  

  Yes  ............................................................................................................................ 1 
  No ............................................................................................................................. 2  

  [DON’T KNOW] .......................................................................................................998 
 
[ONLY MENTION INCENTIVE AMOUNT WHEN YOU REACH THE APPROPRIATE CONTACT] 
 
For your voluntary participation and successful completion of this assessment you will receive $250 in the form of 
a Visa Cash Gift card which will be mailed via USPS. [United States Postal Service] 
 
[IF RESPONDENT ASKS: YOU’LL RECEIVE YOUR VISA GIFT CARD IN 6-8 WEEKS – YOU CAN CALL 860-346-5001 IF YOU 
HAVEN’T RECEIVED YOUR GIFT CARD IN THAT TIMEFRAME] 
 

S2. If No – Who would the best person be? 
 

 Name _____________________ Company ________________________________ 
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 Phone _____________________________  ........................................................................  Email 
_____________________________ 
 

If customer expresses reluctance, concerns or requests proof from Con Edison that we are under contract with 
them, offer to email or fax them a letter from Con Edison that explains this survey and our involvement. 

 
Please verify that the following information is correct for this facility 

 
 Account Number ________________ Account Name _________________________ 
 

 Account Address ____________________________________________ 
 

ABOUT THE RESPONDENT  
Let’s start by getting a little bit more about you… 
 

R1. What is your job title? 
       

R2. What are your general responsibilities? 
 

R3. How long have you been in that position? 
 
R4. Do you manage or monitor electricity use at your facility?  

  Yes  ............................................................................................................................ 1 
  No, someone else at the facility ................................................................................. 2 

  No, a rate consultant ................................................................................................. 3 
  DON’T KNOW ..........................................................................................................988 
 

 
R4a. If no, who does? 

 Name _____________________ Company ________________________________ 
 

Phone ______________________ ............................ Email ___________________________ ______ 
 
[IF RESONDENT IS NOT THE APPROPRIATE CONTACT FOR THE INTERVIEW, RESTART INTERVIEW WITH 

APPROPRIATE CONTACT] 
 

R5. How important is energy efficiency at your facility, on a scale of 1 to 5, where 1 is not important and 5 is very 
important?  
 

R6. In the success of your business, how important is the cost of electricity, on a scale of 1 to 5, where 1 is not 
important at all to business success and 5 is critical to business success? 
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Question 

Not at All 

Satisfied 
/Critical 

Somewhat 
Unsatisfied  Neutral  

Somewhat 
Satisfied  

Very 
Satisfied/ 

Critical  
 

Don't 
Know 

R5_imp  EE 1 2 3 4 5 988 

R6- success 1 2 3 4 5 988 

      

R7. Is your organization currently enrolled in the Mandatory Hourly Pricing (MHP) Program? 
 

  Yes  ....................................................................................................  (Continue R7a) 1 
  No ..........................................................................................................(SKIP TO R8) 2  

  [DON’T KNOW] ......... (Describe difference between MHP & ESCO, than ask again). 998 
 
 

[IF YES to R7] R7a. Why did your organization choose to stay in the MHP Program?  
 

RECORD VERBATIM: ______________________________________________________...................  
 
 

R8. Is your organization currently enrolled with an Energy Service Company (ESCO)? 
  Yes  ........................................................................................................................... [1 

  No ............................................................................................................................. 2  
  [DON’T KNOW] .......................................................................................................998 

 
R9. What type of pricing structure are you currently being billed under? [IF NEEDED, READ RESPONSES] 
 Market Rate...................................................................................................................... 1 

 Hourly Pricing ................................................................................................................... 2 
 Average Monthly Price ...................................................................................................... 3 

 Fixed Price ........................................................................................................................ 4 
 Other (Describe)  ............................................................................................................ 50 
 Don’t know ....................................................................................................................988 

 
R10.  How well do you understand the calculations for the commodity price on your utility bill, on a scale of 1 to 5, 

where 1 means you don’t understand at all the calculations for commodity price on your utility bill and 5 means 
you completely understand the calculations? 

Question 
   Do not 
Understand Somewhat Understand 

Somewhat 
Understand  

 Thoroughly 
Understand 

Don't 
Know 

R10 1 2 3 4 5 988 

  

R11. What percent of your organization’s total annual operating costs do your electricity costs represent? 
[READ PERCENTAGES PROBE FOR BEST GUESS]  
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 0% to 25% ........................................................................................................................ 1 
 26% to 50%....................................................................................................................... 2 

 51% to 75%....................................................................................................................... 3 
 76% to 100% ..................................................................................................................... 4 

 Other____________ % ................................................................................................... 50 
 Don’t know ....................................................................................................................988 

 [FOR PARTICIPANTS ONLY; NON-PARTICIPANTS SKIP TO A10] 
PARTICIPANT VIEW 
 

V1. Have you spoken with a consultant or energy service company (ESCO) about hourly pricing or other options 
available to you? 

 Yes  .................................................................................................................................. 1 
 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 

 
V2. Did you consider purchasing energy from an alternate supplier? [IF NEEDED: FOR EXAMPLE, Just Energy, 

Constellation Energy, TXU Energy, Direct Energy] 
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 
 

V3. Does your facility have the flexibility to shift operations in response to hourly prices? 
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 
 

V4. Does your facility have someone who tracks and checks hourly prices on a daily basis? 
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 

 
V5. Do you feel it is helpful to be able to view hourly commodity prices a day in advance? 
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 

 
V6. Do you feel you have the necessary information to develop a strategy for responding to hourly pricing? 
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 
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V6a. Have you received information about Mandatory Hourly Pricing from…? [READ LIST] 
  
 Your utility (ConEdison) .................................................................................................... 1 

 Energy Service Company (ESCO)........................................................................................ 2 
 New York Energy Research and Development Authority (NYSERDA) .................................. 3 

 The NYISO website ............................................................................................................ 4 
 An Industry Association or Consultant ............................................................................... 5 

 A Media or Trade publication ............................................................................................ 6 
 Through some other means: _________________________ ........................................... 50 
 Don’t know ....................................................................................................................988 

 
V7. Did your organization take any steps to ensure that you were fully informed and comfortable with information 

you received from Con Edison regarding the MHP program since the program began? 
 
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 

 
V7a. Did your organization…? [READ LIST] 

        
 Receive and read customer letters and newsletters, emails ............................................... 1 
      Attend customer forums ................................................................................................... 2 

      Visit the Coned rates site at: Coned.com/rates .................................................................. 3 
     Sign up for the Customer Care for Energy Management website ....................................... 4 

      Contact customer service .................................................................................................. 5 
      None of the above ............................................................................................................ 6 
 Other .............................................................................................................................. 50  

 Don’t know ....................................................................................................................988 
 

V8. Have you attended a seminar, workshop or speak with anyone from your utility since the change to mandatory 
hourly pricing? 

 Yes, Seminar ..................................................................................................................... 1 
 Yes, Workshop .................................................................................................................. 2 
 Yes, Spoke with Utility ...................................................................................................... 3 

 None of the Above ............................................................................................................ 4 
 Other: ............................................................................................................................. 50 

 Don’t know ....................................................................................................................988 
 
 [IF YES] V8a. What information did you receive and how helpful was it? 

  
RECORD VERBATIM: ______________________________________________________...................  
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PARTICIPANT ACTIONS 
 [PARTICIPANTS ONLY] 
A1. Do you have a maximum hourly price threshold that you target for reducing energy consumption?  

[Interviewer: Circle the units corresponding to the answer given, probe if necessary] 
 Yes  .......................................................................................................... (Continue A1a) 1 

 No  .................................................................................................................. (Skip A1b) 2 
 Don’t know ....................................................................................................  (Skip A2) 988 

  
A1a.   What is it? __________________ cents/kWh or  cents/MWh or $/kWh or $/MWh 
 

A1b. If no, have you thought about developing a maximum price? 
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 
 

A2. Do you compare hourly pricing with previous energy consumption to understand the potential impact to your 
energy costs? 

 Yes  .................................................................................................................................. 1 
 No  .................................................................................................................................. 2 

 Don’t know ....................................................................................................................988 
 
A3. By knowing the day-ahead prices, do you make plans for energy reduction if you see hourly pricing that you 

feel is excessive? 
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 
 

A4. Are you able to reduce your energy usage (or consumption) for high pricing periods? If yes, what strategies are 
implemented?  

 No, cannot reduce energy for high pricing periods ............................................................ 1 
 Utilize EMS controls for reducing energy ........................................................................... 2 

 Reduce HVAC .................................................................................................................... 3 
 Fuel Switching .................................................................................................................. 4 
 Reduce Lighting ................................................................................................................ 5 

 Reduce or Shift Processes ................................................................................................. 6 
 Other Strategy _________________________________________ .................................. 50 

 Don’t know ....................................................................................................................988 
 
A5. Did you know that the Customer Care for Energy Management website can send you automated email alerts if 

your demand or next day’s price per kWh are above or below your customized threshold?  
 

       Yes, and I have alerts established ...................................................................................... 1 
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       Yes, but I have not yet established alerts ........................................................................... 2 
       No, I did not know that functionality was available, but I am not interested. ..................... 3 
      No, I did not know that functionality was available, but I am interested in using it. ............ 4 

 Don’t know ....................................................................................................................988 
 

A6. What barriers has your facility experienced in responding to hourly electricity supply prices?  [READ LIST] 
 

 Insufficient resources to pay attention to hourly prices ..................................................... 1 
 Inflexible labor schedule ................................................................................................... 2 
 Managing electricity use is not a priority in my organization.............................................. 3 

 The cost of responding outweighs the savings ................................................................... 4 
 Negative previous experience with day-ahead hourly pricing ............................................ 5 

 No barriers have been encountered .................................................................................. 6 
 All of the Above Barriers Mentioned ................................................................................. 7 
 Other (please specify): ______________________________........................................... 50 

 Don’t know ....................................................................................................................988 
 

A7. Have you used the Customer Care for energy Management online tool at www.coned.com/customer care? 
 Yes  .................................................................................................................................. 1 

 No  ....................................................................................................... SKIP TO A7g-A6h 2 
 Don’t know ........................................................................................ SKIP TO A7g-A6h 988 
 

 
A7a.If yes, how often do you use it?   

 Daily ................................................................................................................................. 1  
 Weekly ............................................................................................................................. 2 
 Monthly............................................................................................................................ 3 

 Less than once a month .................................................................................................... 4 
 Other:_____________________ ..................................................................................... 50  

 Don’t know ..................................................................................................................... 98 
 

A7b. Do you find the tools useful?  
 Yes (IF YES THEN Specify :____________________) .......................................................... 1 
 No  .................................................................................................................................. 2 

 Don’t know ....................................................................................................................988 
 

A7c. Which features do you use? _____________________________ 
 
A7d. Have you had any problems with the tool?  

 
 Yes (IF YES THEN Specify:____________________) ........................................................... 1 

 No  .................................................................................................................................. 2 

http://www.coned.com/customer�
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A7e. Will you continue to use it in the future?  
 Yes  .................................................................................................................................. 1 

 No (Why Not :)________________________ ................................................................... 2 
 Don’t know ....................................................................................................................988 

 
[IF A7 = NO OR DON’T KNOW THEN READ, and ask A7f, A7g] The Customer Care for Energy Management online 

tool is designed to help you understand the energy consumption patterns and the effects of hourly pricing for your 
facility.   
 

A7f. Would you like more information on this tool? ________________ 
 

A7g. Have you contacted IntervalMetering@coned.com for further access to Customer Care or for other MHP 
related questions? 
  

 Yes I have ......................................................................................................................... 1 
 No, I haven’t had the need to ............................................................................................ 2 

 No, I didn’t know that email address was in place ............................................................. 3  
 Don’t know ....................................................................................................................988 

 
A8. In your response to the hourly electricity pricing program, I’m going to ask you about what actions have you 
already taken during the past 24 months, or anticipate taking during the next 12 months? [READ LIST]  

[CIRCLE ALL APPLICABLE RESPONSES]  
A8a. Energy audit   ......................................................................................... (24 /12 / NO /DK /NA) 

A8b. Technical Assessment  ............................................................................ (24 /12 / NO /DK /NA) 
[IF NEEDED) (In-house / consolations to determine strategies to reduce (load) energy use during high price hours.) 
A8c. Improve energy efficiency ........................................................................ (24 /12 /NO /DK /NA) 

A8d. Shift electricity demand ........................................................................... (24 /12 /NO /DK /NA) 
A8e. Use load management software ............................................................... (24 /12 /NO /DK /NA 

A8f. Management website   .............................................................................. (24 /12 /NO /DK /NA 
A8g. Participate in Con Edison Energy Efficiency program(s)  ............................. (24 /12 /NO /DK /NA 

A8h. Participate in NYISO load management programs .................................... (24 /12 /NO /DK /NA) 
A8i. Switch to an electricity supplier other than your local utility ..................... (24 /12 /NO /DK /NA) 
A8j. Install on-site or distributed generation .................................................... (24 /12 /NO /DK /NA) 

A8k. None/Nothing.......................................................................................... (24 /12 /NO /DK /NA) 
 

A9. Have you taken any OTHER actions in response to the hourly electricity pricing program since you have been 
enrolled in it?  If yes, what have you done?  
 Yes Specify______________________________________________ ................................ 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 

  

mailto:IntervalMetering@coned.com�
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[PARTICIPANTS AND NON-PARTICIPANTS] 
A10. Are you aware that NYSERDA offers incentives for qualifying energy efficiency measures? 

 Yes  .................................................................................................................................. 1 
 No  .................................................................................................................................. 2 

 Don’t know ....................................................................................................................988 
 

[PARTICIPANTS AND NON-PARTICIPANTS] 
A11. Have you participated in a NYSERDA program? 
 Yes  .............................................................................................................. [Go to A11a] 1 

 No  .............................................................................................................. (Skip to A12) 2 
 Don’t know ....................................................................................................................988 

 
[IF YES] A11a. Please describe what improvements you made at this facility by working with NYSERDA. 
  

RECORD VERBATIM: __________________________________________________________ ...........  
 

 
[PARTICIPANTS AND NON-PARTICIPANTS] 

A12. Have you participated in a Con Edison’s Energy Efficiency program? 
 
 Yes  .............................................................................................................. [Go to A12a] 1 

 No  ...............................................................................................................  [Go to A13] 2 
 Don’t know ....................................................................................................................988 

 
[IF YES] A12a. Please describe what improvements you made at this facility by working with Con Edison. 
 

RECORD VERBATIM: __________________________________________________________ ...........  
 

 [PARTICIPANTS AND NON-PARTICIPANTS] 
A13. Are you considering an energy audit or technical evaluation to identify load management strategies to 

facilitate responding to pricing signals? 
  
 Yes  .................................................................................................................................. 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 

 
[PARTICIPANTS AND NON-PARTICIPANTS]  
A14. Are you interested in receiving more information about energy efficiency or energy audits from Con Edison? 

 Yes  .................................................................................................................................. 1 
 No  .................................................................................................................................. 2 

 Don’t know ....................................................................................................................988 
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A14a.  [Note for INTERVIEWER: Please inform Andrea Vassallo if anyone responds YES to this question.  Gather 
contact information for person who should be contacted IF DIFFERENT FROM PERSON BEING SURVEYED]. 

Name & Title _____________________________________  
Phone& Email______________________________________ 

 
[PARTICIPANTS AND NON-PARTICIPANTS] 

A15. If incentives were available for making any changes that were recommended from an energy audit or 
technical evaluation, would you apply for them?  
 

 Yes  .................................................................................................................................. 1 
 No  .................................................................................................................................. 2 

 Don’t know ....................................................................................................................988 
 
[SKIP THE FOLLOWING SECTION FOR RESPONDENTS WHO ARE NOT IN AN ESCO (ENERGY SERVICE COMPANY)] 

[If R8=YES, ASK ESCO1-ESCO3; IF R8=NO OR DON’T KNOW, SKIP TO P1] 
 

NON-PARTICIPANTS ONLY 
REASONS FOR PARTICIPATING WITH AN ESCO 

 
[IF R8=YES; RESPONDENT’S ORGANIZATION IS ENROLLED IN AN ESCO] 
 

ESCO1. What did your organization do when the Mandatory Hourly Pricing tariff went into effect? 
 

Continued on MHP for a test period then switched to an alternative energy supplier after test period  
  1 
Switched to an Energy Services Company (ESCO) for energy supply immediately ............................ 2 

Switched to an alternative energy supplier immediately  ................................................................ 3 
Other ____________________________________________ ....................................................... 50 

Don’t Know 988 ..............................................................................................................................  
 

 
ESCO2. Why did you decide not to purchase energy from Con Edison’s MHP Program? 
 

Unable to shed load during high pricing periods ............................................................................. 1 
Insufficient resources to pay attention to hourly prices ................................................................... 2 

Costs would be too high ................................................................................................................. 3 
Inability to shift load and react to pricing signals ............................................................................. 4 
Bad experience with prior programs or service ............................................................................... 5 

My account had been enrolled with an ESCO prior to my eligibility for Mandatory Hourly Pricing.... 6 
All reasons mentioned above.......................................................................................................... 7 

Other: ______________ ............................................................................................................... 50 
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Don’t Know  ...............................................................................................................................988 
Refused   ...............................................................................................................................999 
 

ESCO3. Why did your organization choose to enroll with an ESCO provided program?  
 

RECORD VERBATIM: ______________________________________________________...................  
 

[IF R8=YES; RESPONDENT’S ORGANIZATION IS ENROLLED IN AN ESCO] 
[SKIP TO F1; IF RESPONDENT IS A NON-PARTICIPANT] 
 

PARTICIPANTS ONLY  
 

PROGRAM EXPERIENCE: Mandatory Hourly Pricing Program for 2yr Participant 
 
P1. Since participating in MHP, did you experience changes in your daily operations? 

 Yes  .................................................................................................................................. 1 
 No  .................................................................................................................................. 2 

 Don’t know ....................................................................................................................988 
 

[IF YES] P1a. What changes have you experienced? 
  
RECORD VERBATIM: __________________________________________________________ ...........  

 
 

P2.  Have you had to shut down your operations? 
 Yes  .................................................................................................................................. 1 
 No  .................................................................................................................................. 2 

 Don’t know ....................................................................................................................988 
 

P2a. What caused you to shut down your operations? 
  

RECORD VERBATIM: __________________________________________________________ ...........  
 
P3. Since participating in MHP, has your business increased operations during off-peak hours? 

 Yes  ......................................................................................................................... [P3a] 1 
 No, it’s the same ............................................................................................................... 2 

 Don’t know ....................................................................................................................988 
 
[IF YES TO P3] P3a. If yes, do you know how they have changed?   

 
RECORD VERBATIM: _______________________________________________________ .................  
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P4. Since participating in MHP, has your business installed or increased distributive generation?  
 Yes  ......................................................................................................................... [P4a] 1 
 No  .................................................................................................................................. 2 

 Don’t know ....................................................................................................................988 
 

[If YES] P4a. How so?  RECORD VERBATIM:______________________________________________.  
 

P5. Has your business increased or decreased your hours of operation since participating in MHP, or maintained 
the same hours of operations since participating in MHP?  
 

Increased/decreased hours of operation ................................................................................. [P6] 1 
Maintained the same hours of operation ................................................................................. [P6] 2 

Don’t know  ....................................................................................................................... [P7] 988 
 
[IF HOURS OF OPERATIONS INCREASED/DECREASED] 

P6. By how many hours has your business increased/decreased its hours of operation? 
  RECORD # HRs________________________ 

 
P7. Has your business brought in 3rd party energy expertise (energy consultants?) 

 Yes  ......................................................................................................................... [P7A] 1 
 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 

 
 

[IF YES] P7a. Why did your business bring in that expertise? 
 
RECORD VERBATIM: __________________________________________________________ ...........  

 
 

P8. Has your business installed or enhanced its energy management systems? 
 Yes  ......................................................................................................................... [P8A] 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 
 

[IF YES] P8a. Does it have the ability to control any of the following? 
Air-Conditioning Units .................................................................................................................... 1 

Air-Handling Units .......................................................................................................................... 2 
Ventilation Units ............................................................................................................................ 3 
Heating Systems ............................................................................................................................. 4 

Lighting 5  
Pumping Equipment ....................................................................................................................... 6 

Other _________________________________ ............................................................................ 50 
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Don’t know 988 
 
[IF P3=NO OR DON’T KNOW; ORGANIZATION HAS INCREASED HOURS OF OPERATION DURING OFF-PEAK HOURS] 

P9. Is your business thinking and/or considering policies to shift load away from peak periods? 
 Yes  ........................................................................................................................  [P9A] 1 

 No  .................................................................................................................................. 2 
 Don’t know ....................................................................................................................988 

 
P9a. If yes, why are you thinking and/or considering these policies? 
RECORD VERBATIM: __________________________________________________________ ...........  

 
[SKIP TO F1; IF RESPONDENT IS A NON-PARTICIPANT] 

PROGRAM SATISFACTION – PARTICIPANT ONLY 
 
Next I have a few questions about how satisfied you are with the different aspects of the Mandatory Hourly Pricing 

(MHP) program A6=YES; ORGANIZATION HAS USED CUSTOMER CARE FOR ENERGY MGMT. WEBSITE] 
 

S1. On a scale of 1 to 5 where 1 is “Not at all satisfied” and 5 is “Very Satisfied” how satisfied are you with Con 
Edison’s Customer Care for Energy Management website? 

 
S2.  Using the same scale, how satisfied are you with your ability to contact Con Edison and receive information on 
Mandatory Hourly Pricing? 

  
S3.  Overall, how satisfied are you with the Mandatory Hourly Pricing Program?   .............................   

 

Question 

Not at All 

Satisfied  

Somewhat 

Unsatisfied  Neutral  

Somewhat 

Satisfied  

Very 

Satisfied 

Don't 

Know 

S1_web 1 2 3 4 5 988 

S2_contact 1 2 3 4 5 988 

S3_overall 1 2 3 4 5 988 

 
S1a. [IF <3 THEN ASK] Why? _________________________________________________________________ 

S2a. [IF <3 THEN ASK] Why? _______________________________________________________________ 
S3a. [IF <3 THEN ASK] Why? _________________________________________________________________ 

 
S4. How do you think hourly pricing has affected or will affect your business?  
 Positively .......................................................................................................................... 1  

 Not very much at all .......................................................................................................... 2 
 Negatively ........................................................................................................................ 3 

 Don’t know ....................................................................................................................... 4 
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S4a. Why do you say that?   
 RECORD VERBATIM: _________________________________________________________  
 

S5. What do you like best about the program? 
RECORD VERBATIM: __________________________________________________________ ...........  

 
S6. What, if anything, could Con Edison do to improve the MHP program? 

RECORD VERBATIM: __________________________________________________________ ...........  
 
S7. Are there any other specific improvements and recommendations you have on marketing, outreach and 

education that would be helpful in managing your facility with respect to hourly pricing? 
RECORD VERBATIM: __________________________________________________________ 

FIRMOGRAPHICS – PARTICPANTS & NON-PARTICIPANTS 
 
F1. What is the annual peak demand of the facility?  [IF NEEDED This information would be found on their bill]  

RECORD VERBATIM: __________________________________________________________ ...........  
 Don’t know ................................................................................................................ [-988]  

 
F2. What is the monthly kW load for your organization?  

1,500kW or larger........................................................................................................................... 1 
1,000kW to 1,499Kw ...................................................................................................................... 2 
500kW to 999Kw ............................................................................................................................ 3 

Don’t know [-988] 
 

F3. How many employees work at your facility? ___________________ 
 
[Residential only, try and capture both] 

F4. How many units and/or tenants are at the facility? _______________units/_________tenants 
 

F5. What is the square footage of your facility? ____________________ 
 

F6. What description best reflects your organization? [READ LIST] 
Manufacturing (one-shift operation)............................................................................................... 1 
Manufacturing (two-shift operation) .............................................................................................. 2 

Manufacturing (three-shift operation) ............................................................................................ 3 
Water Treatment/Sanitation Facilities ............................................................................................ 4 

Warehouse/Distribution Facilities ................................................................................................... 5 
Utility - Energy/Telecommunications .............................................................................................. 6 
Power Generator ............................................................................................................................ 7 

Commercial Office Building............................................................................................................. 8 
Hospital, Nursing Home or other Health Care ................................................................................. 9 

Government  ................................................................................................................................ 10 
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Correctional Facility ...................................................................................................................... 11 
Religious Organization .................................................................................................................. 12 
Farm/Food Processor ................................................................................................................... 13 

Education K-12 ............................................................................................................................. 14 
Education College/University ........................................................................................................ 15 

Retail   ................................................................................................................................ 16 
Lodging/Entertainment ................................................................................................................ 17 

Data Center  ................................................................................................................................ 18 
Residential Housing ...................................................................................................................... 19 
Other, please explain _______________________ ....................................................................... 50 

 
Those are all of the survey questions that I have for you today. Do you have any addition questions or comments 

for me?  [IF YES, RECORD] 
 
F7. Before we close I would like to confirm the service address I have on file is also your mailing address and any 

additional information we may need to ensure you receive the $250 Visa Cash Gift Card Incentive.  
 

On behalf of ConEdison, I’d like to thank you for your input and participation END  
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D. Appendix D – Customer Outreach 
D.1 2012 February Reactive Power Billing Letter 
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May 1, 2012  
 
 
Dear Customer, 
 
In preparation for the Reactive Power and Mandatory Hourly Pricing programs, interval 
metering and communications capability have been installed at the premise referenced 
above. Our Customer Care for Energy Management web site 
(conEd.com/customercare) lets you view and evaluate the metered data so you can 
better manage the impact the two programs may have on your energy bills.  
 
In addition to accessing data from the meter, viewing hourly prices from the New York 
Independent System Operator (NYISO), and creating usage reports, you can also:     
 
• Calculate how much you may have to pay for reactive power.

• 

  Data showing 
how much reactive power (kVAr) your facility uses will be available for at least a six-
month period before you are first assessed the reactive-power demand charge with 
your bill beginning on or after «Reactive_Power_Billing_Start_Date».  If you can 
raise your facility’s power factor you will reduce the new reactive power charge.  If 
you can raise your facility’s power factor to 95% or above, you will not be charged 
for reactive power.  In addition, we will begin displaying your reactive power demand 
and power factor on the three bills prior to assessing the reactive-power demand 
charge.  Look for the line item under the Delivery Charges section of your bill. 
Securely share data with employees and consultants

• 

 so they can help you better 
manage your facility’s energy use and costs. The site also makes it easy to restrict 
access to the data without having to create a new username and password.  
Schedule energy-use reports.

• 
  Get the reports you need automatically via e-mail.  

Set your standards.

 

  Receive automatic e-mail alerts when NYISO prices and 
demands are above or below your customized levels. 

You will need a username and password to access the Customer Care for Energy 
Management web site. To obtain one, send an e-mail to IntervalMetering@coned.com. 
If you have questions, we invite you to visit conEd.com/reactivepower, where you’ll 
find copies of our Smarter Energy Management newsletter and our reactive 
power/mandatory hourly pricing information sheets.   
 
 
 
Sincerely, 
 
 
 
Vincent Marketta 
Section Manager - Corporate Customer Group  

mailto:IntervalMetering@coned.com�
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D.2 September 2010 Customer Care for Energy Management 
Manual 

Since 2006, Con Edison has offered customers access to their electric interval metered 
data via the Demand Monitoring Software, or DMS.  DMS has allowed customers to 
view the metered data, to run reports in analyzing their energy usage, and to view the 
NY Independent System Operator’s (ISO) day-ahead zonal hourly prices for their load 
zone.   
 
Customer Care for Energy Management has the functionality of DMS, and more: 
 

• Customers can view interval metered data in kWhrs and kVar (if installed for 
Reactive Power). 

• Reports can be scheduled to be run automatically and e-mailed at a frequency 
and time of your choosing. 

• Alerts can be customized so you can be notified if demand and/or hourly prices 
meet your thresholds. 

• Customer Care allows the ability to manage sub-users. You can enable and 
disable access to others as you see fit.     

• Aggregate meters in order to analyze energy usage across accounts.   
 
The goal of this manual is to facilitate your introduction to Customer Care. Use the table 
of contents to jump to points of interest.  
 
Please address access or other questions to: 

IntervalMetering@coned.com, for Con Edison customers, and   
RogersD@oru.com, for Orange & Rockland customers.   
 
 

 
 
 
 
 

  

mailto:IntervalMetering@coned.com?subject=Customer%20Care%20Question�
mailto:RogersD@oru.com�


 Appendices 
 

 

Consolidated Edison Company of New York, Inc. April 19, 2012 D-4 

Logging in 
 
To enter Customer Care, a User Id and Password is required.   
The User Id and Password are case sensitive. 
If you’ve logged into the site in the past, and have forgotten your password, click the ‘Forgot your 
password?’ link for assistance. 
If you need further assistance or are a first time user, e-mail us at IntervalMetering@coned.com.   
Orange & Rockland customers should e-mail drogers@oru.com.     

mailto:IntervalMetering@coned.com?subject=Customer%20Care%20Question�
mailto:drogers@oru.com?subject=Customer%20Care%20Question�
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Top of Form
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Customer and Meter Selection 
 
The meter and customer selection dialog is similar across most reports and configuration screens. 
Radio buttons indicate you can make one selection for the report, alert, or other feature. Check boxes 
indicate that you can make multiple selections, such as meter groups or customers for the report, alert, or 
other feature. 
 
Customer Selection 
 
If you have access to more than one customer's data, use this table to select the customers whose 
meters you want to view in the meter list. 
 
Note:  Most users do not have the ability to view data for other customers. If you do not have access to 
more than one customer's data, the Customer Selection does not display. 
 
To select customers 
 
From the Meter Selection display, click Switch Customer. 
On the Customer Selection tab, use the following features to find customers: 
Customer List - Click the radio button or select the check box of the customer or customers to include in 
the report, alert or other feature. If the Customer List does not show all the customers you need, click 
Reset Filter on the Customer Filter tab to remove filtering. 
Customer Filter - Enter search criteria, such as customer name or account number, and click Filter 
Customers to limit the customers displayed in the customer list. You can filter for multiple customers by 
separating the filter criteria by commas (e.g., Helga,Marzipan,Baloney). All text fields in this dialog 
support wildcards. No SQL special characters are allowed. 
 
Customer Name - Searches the Customer entity. 
Account - Searches the Account entity. 
State, City, Zip - Searches the Service Point address entity. If the Service Point has no associated 
address, searches the Premise entity. 
 
Selected Customers - This section displays information about the selected customers. 
Click Select to return to the Meter List. The Meter List now displays all meters associated with the 
selected customers. 
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Meter Selection 
When you select a meter for a single-meter (or meter group) report, the meter remains selected when you 
click to other single-meter reports. When you select meters and meter groups for multiple-meter reports, 
those meters remain selected when you click through to other multiple-meter reports. 
 
Customer Care treats a meter group as a single meter. The meter group contains the aggregate value of 
all the meters within the group. 
 
To select meters 
 
Click Select Meters to launch the Meter Selection dialog, which displays all meters associated with the 
current customer. To select meters from a different customer or multiple customers, see Customer 
Selection. 
 
Use the following features to select the meters you want: 
Meter List - Click the radio button or check box of the meter(s) or meter group(s) to include in the report, 
alert, or other feature. The meter list only displays meters configured for a particular customer. Customer 
shows to which customer the meter belongs. Available Date Range displays the date range for which IEE 
has readings for that meter. In Bill Analysis, Available Bill Data displays the date range for which IEE has 
bill data for that meter.  
Meter Details - This section displays information about the meter or meter group selected in the Meter 
List. For individual meters, it displays information such as meter ID, the date range for which data is 
available, and commodity. For meter groups, it displays only the list of channels included in the group. 
Meter Filter - Enter criteria, such as service ID and reading interval, to filter the meters displayed in the 
meter list. You can filter for multiple customers by separating the customer names by commas. Do not 
use spaces between strings (e.g., Helga,Marzipan,Baloney is correct, but Helga, Marzipan, Baloney is 
incorrect.). All text fields in this dialog EXCEPT Available Data and Reading Interval support wildcards. 
No special SQL characters are allowed. 
Optional: Click New Meter Group to create a meter group from the meters currently displayed in the Meter 
List. 
Click Select Meter to add the selected meter(s) to the report, alert, or other feature 
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Energy Analysis 
 
Load Analysis 
The Load Analysis report helps you: 
Gain insights into the shape of your meter's load (demand). 
Identify when peak loads occur. 
Identify specific 15-minute, hourly or daily anomalies. 
Identify monthly and seasonal variations in your load. 
Load Analysis allows selection of a single meter and includes the following components: 
Summary Statistics 
Load Profile chart and table 
Average Hourly Consumption chart 
Load Duration chart and table 
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Usage & Variance Analysis 
 
Usage and Variance Analysis helps you: 
Characterize your energy usage (consumption) over time, by hour, day, week, month, or year. 
Identify irregularities in energy use, as day-to-day, week-to-week, etc. 
Compare energy usage for different time periods. 
Analyze increases or decreases in energy usage for one or more meters. 
Display maximum, minimum and average demand relating to a single meter or meter group's 
consumption. 
Normalize your usage data by area, weather, or production units for standard comparison. 
Usage and Variance Analysis allows multiple meters or meter groups and includes the following 
components: 
Summary Statistics 
Usage and Demand chart and table (Demand is only included for a single meter or meter group) 
Usage Variance chart and table, listing usage values for each meter for each time period 
The Usage and Variance Analysis can help you answer questions such as: 
How do my consumption totals vary from month to month, or year to year? 
Do my monthly peak demand levels correspond to the months in which my rate schedule prices are 
higher? 
How do my consumption totals vary across the same hours and days? 
Do my peak consumption hours correspond to the peak time of use price periods on my rate schedule? 
Are there intermittent periods that have abnormally high energy use? 
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Trending 
 
Trending helps you: 
Visualize your facilities' load or energy consumption over any time period. 
Display "cause and effect" correlations between energy data for a single meter and an alternative meter 
channel, or real-time pricing. 
Compare values and trends for multiple meters on the same graph. 
Trending allows selection of multiple meters or meter groups and includes the following components: 
Trend chart displaying metered, hourly, or daily loads or consumption. 
Summary table listing average, maximum and minimum demand, and total consumption for each meter. 
 

 
Trending Report:  kW (blue), kVar (red) 
 
 
 



 Appendices 
 

 

Consolidated Edison Company of New York, Inc. April 19, 2012 D-17 

 
Trending Report:  kW (blue), calculated power factor (red) 
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Trending Report:  kWhrs (blue), NY ISO day-ahead zonal hourly prices (red) 
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Energy Benchmarking 
 
Energy Benchmarking helps you: 
Rank your facilities' energy usage or demand. 
Identify your best and worst performers, normalized by area, weather, or production. 
Energy Benchmarking allows for selection of multiple meters and includes the following components: 
Interactive ranking chart displaying benchmark of choice 
Data tables from which benchmarks are selected for chart display 
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Home 
 
My Favorites 
After you’ve run a report, click ‘Save & Schedule’, the report will be available to be re-run in the ‘My 
Favorites’ section.   
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My Schedules  
My Schedules lets you set up schedules for reports to run automatically on a daily, weekly or monthly 
basis. 
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My Alerts 
Use My Alerts to configure customized notifications of when certain events occur, such as a meter 
reaching a high demand or NY Independent System Operator (NY ISO) hourly prices exceeding a certain 
level.   
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My Accounts 
My Accounts lists the accounts associated with your user credentials. The list contains the 
account number, customer description, billing address, city, and state. 
Click a column header to sort the accounts. 
Click Information to view details about the account, including service address attributes, 
associated meters, meter ID, and meter name or description.  
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My Meter Groups 
Use Meter Groups to run reports on the aggregate value of multiple meters. 
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My Settings 
The My Settings tab lets you customize Customer Care to your preferences. It includes the following tabs: 
The Preferences tab gives you control over settings throughout Customer Care.  Update as needed and 
click Save. 
Home Page - Select any tab or sub-tab to be the default screen when you first log-in. This could be a 
report, the alert page, etc. 
Time Zone - Select the time zone to use as the default in reports, alerts, etc.  
Regional Settings - Select the locale for the application and reports. The locale is identified by the 
standard locale code, which consists of a cultural language code and a region code. The locale code is 
formatted as nn-NN, where nn is the language code and NN is the region code. For example, en-US is 
English-United States, en-GB is English-Great Britain, and fr-CA is French-Canada. 
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The Contact tab allows you to keep your contact information current to ensure expected receipt of 
automated reports and alerts.     

 
 

KEMA:!( 

(§ conEdison I (§Orange&RockIand 

Home. My SettinQs • Contact 

Preferences Conta Ch.!ln~e Password 

P l ••••• n t •• you. cont . d: information b.lo ... You mu.t indud . .. I I ... t on. ema il . dd, .... 
fP.g. method. m .... ' b. in .mail format (e.g. , eOO l n4~O;79<u".'n.m •. com) 

u •• for 

Cantut Me thod Cont act Info'mation 
Repon AI.rt. 
dell ••• v 

Em .. iI I<:uotom. rl@llb\" in ... . co m " " I EPa ... :;] Icu.tomer20bu. in ... , Cem [l " IEm ai l :;] r r 
lemal l :;] r r 
IEmai l :;] r r 
IEm a1 1 :;] r r 
lemal l :;] r r 

Salle 

_., 
"'010 

." Help (iC) Logout 

Customer Multip le ~ 
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The Change Password tab allows you to do just that, and specify a security question as a reminder if 
you’ve forgotten it.   

 

KEMA:!( 

~ conEdlson I ('§ Orange & Rocldand 
_., 
11'0" 

(?1 Help (9:i Logout 

Cu<tom~ r MultlDle ~ 

re ference. ant. Ch .. no;Je P" .... ordL ___________________________________________ -, 

To ch.n~. ~ou, p ...... ord ant., you r currant p .... ."d ",lon9 "itt. you r n .. ' p ...... Of<j in th. A.ld. be lo .. , th. n P'''' th. OK button. P .... o,d. mu.! .t luot conhin 
1 ch .. ,ut.". 

Enl., n n p .... o.d , 

R. -.nUr n ... p ..... ."d : 

s. r. d: .... cu.;"" quution ' IWh.t i. yourfuor"'. put·~m.> 

An ... " 

0' 
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System Administration 
 
Manage Users - Add, edit and delete user profiles. Change user passwords. 
Click ‘New User’ to start.  If the user is not a Con Edison employee, choose the Itron Authentication type.    
 

 
 

KEMA:!( 

(§ cooEdlson I (§ Orange & Rockland 

d Syste m A m,nlst r"t,or. ~ M" no!l'Je Users 

User Filte~ M"neoe users] 

Fltar ........ ; Cr ... t. So edit u .... 

U~. , T~p. I Diubl.d :;] l:!..t.!:!l..LL O F1'l t Hlml ' 0 l ilt H:lml ' 0 
UU " H .. m. I I ai SUB USER Z '"' USER 2 

[B.l SUI'; USER 1 '"' USeR 1-
Last H .. m. I 
Firot H .. m. I 
~ F~b!r U,; .. ,..,; I [j RAo" .. t F~b!r 

l::!2.mJ. ,: En . ray Anfluj' : , S Ylt.m Admini s t ration , : Conhct Syppprt 

,..IUI." 

"'Olf 
tJ't Help (ii' Lo~out 

Cus tomer M\Jltlple Sru1!;b 

8 Haw U ...... 

.E..!!::tt.i!.. O 
Ii!! rtl [H l 
Ii!! rtl [H l 
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Name Meters - Assign custom names to meters. 
You can assign names to your meters for easier to identification in reports.   
To name meters 
From the System Administration tab, click Name Meters.  
Click the radio button of the meter you want to name.  
In the Details area, enter the name of the meter.  
Click Save Meter Name. 
Click Remove Meter Name to return the actual meter number.   
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Report Toolbar Options 
 
Save report settings for future use or recurring delivery via email. 
Print an html version of the report. 
Convert the report to PDF.   
Export the report to Microsoft Excel.   
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Calculate Reactive-Power Demand Charge 
 
Run a trending report, including energy demand and the reactive power meter channel. 
 
Note the maximum kW demand for the period. This can be found visually. The summary table also 
provides the value, date, and time.   
Maximum demand in kW ……………………………… ..................................................... 844 
 
Note actual kVar at the time of the maximum kW demand. This can be found visually on the graph, or the 
data can be exported to Excel to find the kVar value at the date and time of the maximum kW demand.   
Actual kVar at time of maximum demand …………… ..................................................... 610 
 
Allowable kVar at 95% Power Factor is the maximum kW demand divided by three. 
Allowable kVar at 95% Power Factor ……………….. ................................................. 281.33 
 
Billable Reactive Power demand in kVar is the result from subtracting allowable kVar at 95% Power 
Factor from actual kVar at the time of maximum demand in kW. 
Billable Reactive Power demand in kVar …………….................................................. 328.67 
 
Reactive Power demand charge is the billable Reactive Power demand in kVar at $1.10 per kVar (in 
billing, $1.10 will be prorated to a 30 day charge).     
Reactive Power demand charge ……………………… .............................................. $361.53 

 
Trending Report:  kW (blue), kVar (red) 

844 kW maximum demand 610 kVar at the time of maximum 
demand 
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Determine Power Factor 
 
Uncheck the kVar check box, and check the ‘%’ box, and refresh the report.  Now you’re trending kW and 
power factor.   
 
Note actual power factor at the time of the maximum kW demand. This can be found visually, or the data 
can be exported to Excel to see the precise kVar value next to the maximum kW demand. 
Power Factor at time of maximum demand …………… .............................................. 81.1% 
 

 
Trending Report:  kW (blue), power factor (red) 
 
 
 
 
 
 
 
 
 

844 kW maximum demand 81% power factor at the time of maximum 
demand 
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How Demand and Consumption is determined in Customer Care 
 
In billing at Con Edison: 
Demand from profile data is the two highest consecutive 15-minute intervals, multiplied by two. 
Consumption from profile data is measured from 12 noon on the start date to 12 noon on the end date.     
In Customer Care: 
Demand is highest interval in the period selected, multiplied by four. In this way, Customer Care demand 
will always be either equal to or greater than billed demand.   
Consumption is from midnight of the start date to midnight of the end date.   
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Questions and contact   
 
Customer Care Help 
Customer Care is equipped with an extensive and step-by-step Help area.   
Dynamic links enable you to surf to other related topics. 
Search, index, and print features enable you to find and retain useful information.    
 

 
Staff is available with any questions or issues. 
Con Edison customers, email IntervalMetering@coned.com.   
Orange & Rockland customers, email RogersD@oru.com.   
If any additional assistance is required, you can contact Mike Gibbons at Gibbonsmi@coned.com, or 
212.780.6402.   
 
 
 

mailto:IntervalMetering@coned.com?subject=Customer%20Care%20for%20Energy%20Management%20support�
mailto:RogersD@oru.com?subject=Customer%20Care%20for%20Energy%20Management%20support�
mailto:Gibbonsmi@coned.com?subject=Customer%20Care%20Question�
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July 2010  The Plan to Meet NY Energy Needs 

 

KEMA:!( 

The llew leKtive-Power dYirge 
anti M,nd,l.ry Hourly Pricilt 
Mh!It ~uNB9d ttJ Km"Ml~ .otWly 

The Plan to M eet N ew Yo rk 's 
Ene rgy N eeds 
The 2009 New York Stne EnerID' Ptan I1!defifll!l haw the _e wli appn:lIICh and Yl1sCy 

Ib enl!l"gy needt;.ThI! pLani goab itrlude R!dud~ elErulCity use by 15 percerw. by ZOl5 
and cutting carbon em1IiIoril slgnlficantJy In the ~ deades - . goal thai Con EdlIon 
IS actM!Iy IIJpportlflR. 

'tMlrklna togI!(heI", the Publk Servtce CornrnmJon and all clthe Rate'S . IlIlIUel haw 

determlned tt.t ct&rglng f~ I1!IKUYI! poI'oW and lfTlpII!menuflill rmndaIDIy murly 

prlcln8 will ~fiantly cut electr"1I: me whlle benefitt1na the em1ronmenL The 
changel. .!fea Iarg@ cotnrIlI"rc:IaI customen.. 

Reactive Power Charge 10 Begin i'I October 2010 
A slgntfJcmt IIfTIOIO or eleclrldty ~ lost when JnctM! p:PM!f" - the ~ IlI!II!ded to 

fTlIIgnelJZe ~iI: morors,lf1InIfonnen, and Olher equlpmenI - lnYI!ls aIons pc:I'WH lllll'!l.. 

The more r~ p!J'Ioe". customer 11!eI. the more eledrk:tty the grid Imes and the more 
greel'1home g:II!B get 11!1e1l5l!d. 

To encotJr¥ btaJneDeS to rediD! thetr use of ~ power •• new rutdM! JlO'M'" 
charge will be phased In CM!I" the IlI!ltt two ymn.. 1be chaf"ge for n!acUYe p:7M!f" win be 
lmplemenud In tVIQ p~ beginning Octobef ZOIO. See ct.tt on bIrl for deUJb.LMse 
mmrTII!ftlaI C\JSl.OfTRnI will be chlrlJl!d when their pDWl'J" fKlor, or erfidency, b II!II 
than 95 ~enl 

Hourly PrIcIng ~ ...-w., 
The PSC and NewYort. Stale ulllltles twYe abo deleCminl!d thII. mavins large CUUdiSdRI 
I!Illefprl!lel to mandatory hourly prlClna II nel!ded to A!duot eleclrlc use and gr~ 
am emtaIom. Mandlrt.ory hourly, or 1TW"k2t-baed, pricing helps ensure. mlabIe JUpply 
of eleclrlClly. especJa1Iy when demand IS tush_ It eo glWl mlTVTWCllll CUIIOmen I bel:tI!r 

undentandJng of when and how their fllCllJl.Ie!i IDe etectrldty. mUJna n eWer to more 
efJecUYely mIIIlIIfIl! ellelllY use and IawEor caIU.. 

• 
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July 2010 How Hourly Pricing Works 

 

KEMA:!( 

TbI New RaactJve-PoWBr a.,.. 
and Mandatory tIolrIy Pri:lng 
IIrL1t ItvNfIBd to KnotrN(Jff. 6/dw/J 

H ow H ourly Pricing Works, 
H ow it Can Work for Yo u 
Electricity iI: ... commodity. mcllib :my commodity the price riseI o r un.: depending 
on bow moch il:avillmle and bow much iI: needOO. 

Ewry !by the New Yon: lodepemlmt System OpentIX iBues hourly wbo1eWe prien 
-nIJed ~ pricet:- fOf che neIl 24-bour cby.When you paydw! boody 
whoIeWe price,)'Our COWI:lI1! hued on bow much YOU~,)'O'IT highest use mil the 
timI' of!Uy,.md cby ol dw! week you IKe elemi.cttr 

The SaYIngs .., In .. Debl • ... 
And, the deWk Me provided by ... specW meter alIed :m inlerv:I.I meteL This IOphil
tinted tool nocnrdri: how much elKtricity you IKe ~ 15 minUtel_ OIIel: 1. cby WI' 

retrieft the <bb. ficm the meter either. through I phone line aT IP address, and mar 
the dw 1.V1iWlle to you. 

Be nnre tIw, once you begin hourly pricing. your deIlvery cluJses: will increzse to 
coveT the ooa. of the metl'!" md our senicH fa.- m ' iNlinins.md n!mms it. 
How much of an increue sbouId you upect? Currently, the meter-rebud dwp for:l 
t)'Piai CU!IlDmeI" woo is eligible lOr houdy prkl!!l:lvenae ~I $18, but lhK em nry 
depending on )VIIT ~ounts service cbssifiaotion. Once )'O'I1nO\'e to houdy prKing. 
metl!r-D!b~ clurget: will iDl::IP.IU! to :lppmxiDu.tely $100, but PIm with this iorn!:Be 

the meteH ehted ch.u-ges will 'IliIl be Ie. dun one pm:mt of your deliYl'ry cbMget.. 

OW' CUdomer C .. for EnargJ .""", .... ,1 Web SIte: -.JomlldiDn is Puw .. 
The eua.OIJU!T ~ rOl" E.nI!'B)' Mamgemem Web S~ leu you view and :uu.I)'H the 
cUti from your metef md identify pnctic» w.I)'l to reduce electric UW' and rosts.. 
Th XCeB this IOpbiaicum tool, visit conEd.com/ c:uaomen::an!. 

PowerY...., - An AI.,1IItiw to Hcuty Prtmg 
As a.n ~Iermtive to mmw tory boody pridns, you em buy )'Our electricity from UI 
energy III!rvice compmy (EscO). Our Powerl'burW:ly progr.u:n em help )OIl find m 
ESCo. 10 Ivrn InOf'e. vail ~,(om. Con Ed:iK.t1l will OOIltinut to ~.ld 

your meteT, nsporxi if the~ is I rervict problem. and dtliver the tnelB)' you UIII! reIDbly 
:md wely. 

• 
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July 2010 Reactive Power and Power Factor 

 

KEMA:!( 

The llew leKtive-Power dYirge 
anti M,nd,l.ry Hourly Pricilt 
Mh!It ~uNB9d ttJ Km"Ml~ .otWly 

Reactive Power and Power 
Factor - Terms You Need to Know 
To better undealarkll1!Ktl'Yli! JlDYo'!f.-.d pc:FM!f faaDr , It hl'1p5 to ri!lrtew' bBlc electr ic 
(Of1(epb and U!rlm. 

Moll of our muntry i ell!culdty Is genenlI!d, lnnIpOrtJ!d, and laed In an alterl18t1ng 

currf!fll lAC) $)'$lem.Thl!.1)"l.I!m ptOdUC':eJ and u" t\W t)'pel 01 ~ - real pow1!f 

ar.:l I1!aCIJve paM!!" . 

..... -Real paM!I" lCluaUy does the work.. II rum ITII:Il.Cn.Ilghl:5 Iarnpi, I'tt. , and Is ~rm 
In klJ"",.!) (tW). --ReIlClM! po::IWI!f Iic:x!ul't "do" the work. but IS needed to mRgI1I'UD! mDIIon, lf1IrWOf"f1'lH1., 

and reillY' lID they Itart and opente.lt b rnetIWfed to thousIInd! of \Vlt-mtpereil- reM.1Ne 

(kVAr). U Uih1eI, IUch III Con Edlmn, musl build and malntaln Infnaarualr1! CII~ 
01 Clitf)'tfl8 teal pooo.er III well .. reacuve~. 

"-",,,,-
Apparl"fW. pcIWI!f 15 rmIdoe up of rl'lll and r l'lll:%M! power. and IS rTIf'IISUCed In thousand 

wI ampens (tVA). 

Power F.ctor (PI-) 

F'ov.t!r f8Ctor III the n Uo of the rnI pawer to the lIJI~n!I1I. power In a dmdt. TlR elmer 
• S)'S.em's power fllClOr 15 to one, thI" tT"ID!1! I!ffi.aerw. the IJW!m II. 

Ind ............. 

InducUYe loKI!! are ell'Clrk::lll dl!Vk:el, 3Udl1t!l rn:JlDn and ct!fU!n klndl o f UgI"Jtq, lhIt 
t-"E' currl!nL to Cfl!Me . tnII8flI!tk field tt.l pmduce the desired work. 

• 
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July 2010 Understanding Power Factor 

 

KEMA:!( 

The llew leKtive-Power dYirge 
anti M,nd,l.ry Hourly Pricilt 
Mh!It ~uNB9d ttJ Km"Ml~ .otWly 

Understanding Power Factor 
Using a Horse and a Railcar 
A simple anaiogy Is the bell way to ~ pc:Mt!I" faaDr. 

In FISt.ft I .• hone Is pulttng. r1IllmMI c.r dawn. aIJro.t \.nICk.. n.e ndJro.d lIeIllrl! 

IInI!YI!f1.KI the hone IT1U5l pull the ar from lhe slcR 01 the I.nICk .The tmne II pulling the 
taIlmlld 0lC III an ansI!! to the dU"ecUon afthe 011"" tnIYel. 

Power factor . 

~ ... I · 

Nu,Mlikiiijj 
(raacIiYa) .-

n.e paIWI" I1!QUlred to fTID\e the car dawn the tradr: a the ~ or real pIJYoW (Jr. W). 
1br effort of the hone Is the total Of apparent pIJYoW (INA). Due to the angle 01 the 
hone~ p.dI , nDlllll of Itl elfon II used to mI:M! the car dawn the uwdt. n.e 011" wlII not 

mI:M! udev.ays. therefore. the J.ldewIi" pull of the hooe b ""W!U!d eff()f1 - the noo.worlufl8 
or reactlw pc!'M!C (kVAr). 

The IIll8I1! of the hone", pun II. related to ~ fllClor. which 1:1 defined • the ratlo of real 
paYoti t o IppareB (tow) pawer. lt the hone bled clolel" to the CI!I1l.eC of the u.ct. , the 
angll! of .!.Ide pull ~ and the raJ power .~ the wlue of the appatenl IJOY>W. 

1ben!fon!. the ~Uo of real pawer lc Ippan!flt power (the pawer fmor) IIppro11Che1 one. A3 
the pawer f.aor apptl8Ches DIlI!, the rsaM! (nDfl'WO(klng) power appl"OiChl!os lBO. 

• 
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July 2010 The Cause of Low Power Factor 

 

KEMA:!( 

The llew ItKtivt-PoWer thIIrge 
and Mandatory Hourly Pricitg 
Mhlt IbuNaod/oXm"Ab"" .n1IW1, 

The Causes of 
Low Power Factor 
lDw p:PM!I' flCtOl" 15 CIUJI!d by InduclJw IoIII::I!i IlJdi ., UWlSformen., lnducIon rn:Mon, 

generalDn and Q!ftaIn llgJ1Ung ballau1. In Con EdllDn's ~(e lIt1!II •• loI8Jl1fir:3nl amounl 
ollhe p:JIM!I" consumed by mmrTIIMdaI CUII.OfT1er1 15 comprised of lndllctM! Ia.ds 

lnd~)oadI reqlille the current LO creale a ~LIC field thIl produce the desltl!'d 
voork.. The n!KJIl II lin ~ In reKtlw and IIppIfWIl paIIYI!r and II deat!a5e In the paM!f 

f8l;lDr. or efticieIq. olalJUl!ITl, 

1lJI! elfidl!ncy ollnductlw! ~qllipmenl - and tmw n alfeca your II)'1U!ms power f.::l.or 
will vary iSepemll'l8 on lIS mar.iflK'lUf1!r. dedg:n., IW!. and 1ge. MOIl InduaJw ~Ip~ 

hili. nameplw! with openUns da:La, Inc":lIna Its pawer 11K'l0l" III I'tiSd IoId .YOII CIIlIIDe 

th.lIlnforrnltlDn to ldert1lJ ~pmIft tIw may nI!ed to be UP8..:Iet:L You !TIl)' aIIo I8'd 
to IfMS In speclalrzed meten or memta'"tng devlC8 Uwl determine ~ f-=tor. 

Con Edbon wtU upgrU meten for customer3 thd will be ct.rged for reKtM! power .nd 
this may enable you to read pIJ'M!f fllClDf. servke. 

• 
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July 2010 Improve Your Power Factor 

 

KEMA:!( 

TbI New RaactJve-PoWBr a.,.. 
and Mandatory tIolrIy Pri:lng 
IIrL1t ItvNfIBd toKnotrN(Jff. 6/dw/J 

Improve Yo ur Power Fac tor, 
R educe Yo ur R eactive-Power 
Costs 
BeginninsJm1W'}' 2011, .I!I of New yon. SUt21 brae electric custocrJelJl will begin 
p.tying: for rw:ti ...... power. 

If you an niH JOW' fadlicy" po!IIft factor .bon 9!; pen:eaI., you wiD n!doi:e. 
and poIIdbIy etiml ... ~, the _ i""d ~'II POOWl" ~. 

R..3.mna ~ pow!!T fxtm: also reducs the :unounl of ~ used. which K ~ 

imporunt dunns time of peil: demand wilen energy 00Ib IIlOre..An improved power 
~ also incre:lK!l 11M! ~ of )'Our ~ reduce the:unount ofbt mergy; and 
J.mo.1!B NJUipmeol C~ 

A low po'WI'T bctor leD 10 incre:awd YOlugt' drop a WIill.1l powet klmeI in your 
disuibutioll ryuem. Excesiw YO!age drops an cause ~:lting and premnure Wlure 
of motoR, ables, md abr eqtllpmt'Dl. An improved powt':T fxtor minimizl!l voIDge 
lluctlUtiOIll. 

Improved power £anon ~ rmuce the mJOUOI o f elecaidty w grid kxa.sulxuntWJy 
reducing the carbon emimolll releBed to the .atmosphere. If all CoIl EdiJoni w.stomen 
well!;U 95 peml!Dl power fxtor, the energy um would ofiiet 32,600 10lIl: of arboo 
dioxide ~om. wWeb iJ equMlmt to removing 5,400 commulef 'l'ehide!l from the 
rmd for one ~:u. 

The higher the power lactor, the lower the reactive-power charge. 

ways to Improre Powa' Factor 
1b impmw [)( COnKt your Urility'l power factor. 

• Add t:lpKiI:on to you r quem to ~ the mJOUDI of rHCti.w poYo'ft, thm iDm!:Bi.ng 
ill pow!!r fxtoc 

• 'IIlm off moton :md ;llllDCiuI!d tnmformen ""ben DOl needl!d.. 

• J:>e.relop I .:bedule thit altenutes the Ibn-up and operation of molon mel other 
~ipmftlt, md run :ill equipmmt only wben 1IoI'eded. 

• lottall cooaok to openU! equipmt'nllIlOllI! efficil'ruJy. 

• Repbce motoR. tnnd"onners, and other- equipmml at the end of their Ii~ with energy
e~nI: rnocIek. EWII m me£gy-effidenl: molar mua. be opn:ited ~ ill rued ~ciry 
to reilize the benefitJ of ~ high P'D"'~r-fx1or desisn. 

• Shut oIfinduct:i.on ~ipml'lIt during time of pe.lk demmd, wben pocsib&I!. 

• Avoid openting equlpmellt mow its rued Y'OIuge.md equipment tiw iI DDt fully Io3ded.. 

• 



 Appendices 
 

 

Consolidated Edison Company of New York, Inc. April 19, 2012 D-41 

July 2010 How to Calculate Your Savings 

 

KEMA:!( 

The llew leKtive-Power dYirge 
anti M,nd,l.ry Hourly Pricilt 
Mh!It ~uNB9d ttJ Km"Ml~ .otWly 

How to Calculate Your Savings 
and Payback Period 
Before dedcIIng what 1rM!Km!!fU mil bE5llmpr1JYli! the pc:Mt!I" factor of yet.- equlpmerK. 

)'Dll5hould OlIo.dIIte the ~ arK! f8ybi1d JM!f1Dd. Be.sure to c:omuIt the eogIneeI"lng 
prore.Jonals on}'lJtlr staff or. profl!Sllonall!l1lllneer or electrical conlu./t.-. w hen 
calrulaung savtngi and ~ periods. 

Let'l lIlY the chirRe for Il!IIC..Iw power b S1.l0 per tVAr. You lnsIalla ZOO-tVAr ClIpildtor 

In I Caallty wah the foIlowiflA chlnr:tecIStJC:S' 

• 208 V. thn!e-phase II!I'VIce 

. 250 t W real power ~ k.:l 

• 50) kW real power peak. load 

• Se.sonaI.IoIId ..... 1aJDn: 
- i()(J\l(i 01 ped Uune through Sept.enUr.lrrlWve) 
- 809f. o f pl!U (0cr0beI- Ihrouah May, InclII5lYl!) = 400 tW 

• Unoocl1!CU!d pcv.er factor I!I 10910. peaIl /o8d 
- 510 tVA! OUfW! through ~JUmbN.1nd1JU\'@1 
- 408 tVAr (October ttwcugh M.y. indtaJw) 

• Inlerr-.l. l!flel1lY k:rim tI. 2'91> 

For your buutlea'~-pak mo~.)Q.J pay $1. 10 per k VAr up In . poweI" factor of 

9S'K..lfyour equ Jprnift hili a ~ ractm or 70!1(,. )'Dll w ill consume 510 tVAr am pay 
for 347 kVAr (510 - 163 = 34 7 kVAI-.w amounI of kVAr from 95'91> to 10000000.So. ),ollr 
monthly cmt for reKll\ll! ~ III $382. 

You Iml.alI 200 tVAr of ClplCiWKll' and thIIl ~I!I the peak rmclJ\e power (510-200 
t VAr) lo 310 tVAr and rabel yot. equtpment.i power factor to 85~As II JeUll ),OU will 
only pay for 141 tVA! (Of a fnIlI'tl'jy C05l of S162. 

If the oost to InitaII CII~ to mrn!CI. the poweI" fKtor b S 15,000, the :lllY1Il1P md pII)'

badr. period can ~ calcw.ed lIS follaw!i: 

I.To aIcul:ILe me nI!W power factof", use the foIlowIll8 equallon to find 8ppi1l!nL p:MW 

t VA = .::jrt{t W + tVAr) 
t VA = .::jn(SOC)l + 3U)l) = 588 tVA 

2. U:II! t he follawlng eqI.Uon to fir.:! the oorrected pcl¥oW factor. 

PF = tW/tVA 
PI' = 500/588 
Corrected pcl¥oW ractor = 85% 

• 
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July 2010 Reactive Power Information 

 

KEMA:!( 

The llew ItKtivt-PoWer thIIrge 
and Mandatory Hourly Pricitg 
Mhlt IbuNaod/oXm"Ab"" .n1IW1, 

R eactive Power Information 
for Can Edison Bills 
Reactive Power bImg determinants 10 be presemed an bill 
Den.nd tkW) 
~F.aOl" 

Aa.J..l IUacttve PoweJ Demand (It VAr) 
AlJav..tIIe Reaanoe PoweJ Demand (tVar). 95% Pt7.wr F.aor 
Blll:able Rearuve Po.Ye!-~ (ltv. ) 
ReIlCUvl! Po,.,w Demand Chqe@l SLID per bU1abie ltv. 

Reactive Power bImg detenninarts to be presented on bill (no charge) 
Demand (kW) 
"-Focto< 
AaL81 RBICtM! I'I:w.w IMnand (k 'JAr) 
AUav.1IbIe Re.-:l.M!! Po-r Demmd (!tv.)" 9S'r. F'owef- FIIdor 
Bllbble R-::uw! PoNer Demand (tv.) 
Re.a.tve Pa.oret Demand C~ @ $1.10 per bllWJle. ltv. 

"'" 92.009(, 
1.200 
I,[Dl 
200 
S22O.OO 

"'" 97.00JE. 
,." 

I,[XXl 
o 
10.00 

• 
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July 2010 Customer Care System Sample Information 
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TbI New RaactJve-PoWBr a.,.. 
and Mandatory tIolrIy Pri:lng 
IIrL1t ItvNfIBd toKnotrN(Jff. 6/dw/J 

Customer Care System 
Sample Information 
.... Wllh Good Power Factor 

•• 

.~"~~ .l"~J~~lIl1~~1I " 
:!!:!! :!!:!!:!!:!!:!!3:33 33 333 E .. .. .. " . . . ' , . . . 

~n~~n ~n~~~n ~ 
' 0 ' 

.... WIh Good Power Factor 

" ';: .... 

.l I I l 
e 3: 3: :: 

~ I ~ ~ 

, 
• 
~. 

, , , 
• • • 
~ ~ ! f 

11 ~ .l 

" . !!j 

, , , • 
~ ~ 

, 
• 
~ 

~ " 1 1 
3: :!! :!! :< n ~ ~ 

, , , 
• , • 
~ ! ~ 

• 

. . 

.• 
. ",.. 



 Appendices 
 

 

Consolidated Edison Company of New York, Inc. April 19, 2012 D-44 

2010 September C&I Electric & Gas Rebate Programs 
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TbI New RaactJve-PoWBr a.,.. 
and Mandatory tIolrIy Pri:lng 
IIrL1t ItvNfIBd toKnotrN(Jff. 6/dw/J 

Conmlercial and Industrial 
Energy-Efficiency Electric and 
Gas R ebate Programs 
11 .... 11 •• 
Inc~nti~ are ~ for pu~ mel imtllllill8 spedfic hisb-didency dectric 
mdlOI" sa equipnent in exiainS bc:iIities.. 

81g_ 
h Con Edison commm:W Of industrW cultomer in m uistins building wbo ~ ~ 
:ap~ g:rs 01" electric Syuems Iknefic ~ .• 

l8lmMcn 
Leun mOrl! mout the ColI EdiIoo commerr:i.J.l .1.IId induwi.Jlenergy-t'fficiency prognms 
at COI1E.d.romJene~mcy ocu.ll l -8n-87()..(,118. 

MEASURli ""OUIREMDfT INCEHTMi 

PKbgIId 1Im'l .... ACIHP WIIrrun 111 I<Bt ..... 
lkfIIry I-NAC InIl spI JW ~ d.A 1IlnI, 1. SESl .,-

&.440 IlnS, l11i sa;sI ..... 
>2!H31DnS" l CUi EBI ..... 
>o831DnS" U EkR ..... --- ""',..., .,-
d.A tom. , . SED'I 
12 EER,U HSPF' 

..... - "-dA lOra, 1. SESl 
l U1EER.'.o~ 

IU - 11.261DnS" 11.& Em. iU (X)P -:>1 1.26-2I)tcrII" 11.6~ -UOOP 

>020 - dI3 1Dn!I, l Q..!i EER, 3.2 ClOP ..... 
__ scuc. HIlI! ~ 

~~ -, . ESt, ... COP 

II_CorInI, ~ LqII1Ig 60K ~rv poMII' IUIIg up IJ S1liO per IIItIIn -"" '" """""""'" "'-= Up IJ $76 per ftmn 

"""" .. ~. UpIJ S1.!iMT 

LBl EIIII U!J11Irv ,- Up IJ I t !> per 1III1n 

-~""'" -~~ --... ........ ......... F1t ... -S60 -- --

II 
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2010 September C&I Energy Efficiency Custom Program 
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TbI New RaactJve-PoWBr a.,.. 
and Mandatory tIolrIy Pri:lng 
IIrL1t ItvNfIBd toKnotrN(Jff. 6/dw/J 

Conmlercial and Industrial 
Energy-Efficiency C ustom 
Program 
11 .... 11 •• 
The Custom Prognm offen. perl"onnmce--bBed incentives fur cost-effecti~, enefKY
efficient I2Cbnobgin DOl included in the CommertiJ.I md Indum-W Energy ~ 
Rebate Prosnm. ~ include implemeDting e~ffident electric and P m_ra. 
and funding;l portion of:l compmemi~ eIletBY mxiy for customer fxilil:iet:. 

Bill_ 
A Con EdOOn commertill Of induuri..ll cultoml'r in an uutins building woo ~ the 
appbaIU 8M DI" electric System Benefill ~ .• 

l . m Mont 
lAun mD~ mout thI! ColI Edison ~ and indusa-W energy-efficiency pmgnmi 

at oonEdoomlmergyefficimcy. or cUI t--877-87(H)t t8. 

SAVWU=SL~ BUTBACI( REDATi: 

n." . "" ....... 
n,,, 1 1 1O~ ... ", .... 
n, .. .- .... ~ _. 

.. W pM!( aemana IIIClJCIIOO ._-

"lNa,-._CJ!IIgIIftII _ _ s.o_ ... __ ~~ 
o:z __ ....... ..- ... _ .. __ . 

--

III 
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March 2010 Smarter Energy Management Newsletter 
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New York state's Energy Plan - How It Impacts Your Business! 
Clkting aectricitt UIIII 15 pen:eni: by 2015 iaooeoftha 9'JIIIs~ iha 2009 New York Stale Energy PBl. 
VIbrDlg~, the PUblic SaMoa ea ... · im (PSG) and aI 01 the lIlIIIII:e '. utMies haw datllfDWled that 
~ tor nI&CtiYe power and ;" ....... , .. Itii ... !TB1dalory hauIy prici~wiI cut eB::tric uae aignificanlly. 
The ct&1gsa atf8ct our a.ga buaira. n 1 i Si eo. and WB S1I pnIf&1Id to help you undenItand tt. lEW 

dwge8and pricing. 

Businesses to start Paying for Reactive Power 
New York's aIactric grid Ioaea a significant amount 01 ~ wt... teaCtiYe power - the pcM'1II" MMied 
to magnatiza tMdric motaa, b .............. and atha" eqo 'S ,... Ira\oEE along pawer line&.. ltja Io&a 
coats hundI9da aI miliorw of doIars a ylB", with a Wil , ding ft:nM&I in the amount oflJlHW. "9 

gum F1IIaasad to the 8Ihi CA. i .. It.. 

To enocuraga buainaaeoea to nKb::e the UBB of ~ pcMW. B new ,wcti B po '81" ctwga d be put 
~ paca begftW1g thia yaa'. The new ctBrga will be p..d in OY .. the nul: two y&IInI. and IIIIBcm large 
COiii •• c6I customanIwhoae upaaticww hEM! a power lacter, or efficiency, oIle611lt&l95 pen:4IflI. 

Tho!! chsge bl9llCtiw power wil be . ...... jQ ,lad in two ptaIee.. 

• fit.- ana will bagin in Octoba" 2010 tor amomarawhoae monIhfr damIn:I .1 ,000 WV orhigta'. 

• Phaaa iwo Wi. begr1 in October 2011 tor ctIIIiomena whoae monthly demand is batwawl500 kW and 
1,000 WI. The cha-ga wiI aI!Io apply m cuaiomara who lave inducIion genanD:ora thai meal: 1,000 II.W 
and 500 1M' IIwaaldda. 

fa"monti,kJi" r l ool1lllCtiYepIMW. YisitconEd.coml,aa:1i er. 

Attend OU' RaactiYe ~1Hot.ty Pridng ~ Exchange 

10 ~ you undoEnlond rooctive powet; the new cnave. and whol you C8I'I do to reduce its ~ or'I ~ 
-vY biI. _ wiI hoat ;,.101 ........ , 9IIcMnget, beginnng at 8:30.~ on Ma-dl 18 and 22. 2010.11t 4lrYWIg 
Place, New York. To attend ana of lhasa he IIEIIiIIiof"a. an::I ... &-mIIli with the data 01 tha II8IIIIion you 'd l ilea 
to IdtencI, narn. and tiIIea of attendaaa, yow organRalion, addraaa., phana nurmara. and &-mail iddo ... __ 

to n:xfrigueuU 

Hourty PrIcing Program RoIl-Out Continues 
lkIderthahauly~ ~. " i . ... 8~ eIootri;:;tyMl~81 narXet-ba8ed. cr-to..ty. prices. The PSG 
reqUred !hie progr8IYl to help a"I6I.Q • reIiobIe awt d electricity. ~ Mlen demiind ~ WId 
to giw busnaaa ClIIItom&n imlnnirtion thai (3l be used ID mora eftac:tiYIIfy manage iInIIIVY Ulieln:l 00IItB. 

In r ll7'8 iibel 2009. _ comphlted pho&e 00II of the piOgi'aTi. 1nt phlill81wO is underway. 

you .... pha __ two n I h&.oo will move to hourly pricing in Miry 201 1 if ••• 

• Yoi.r ~ I..t betwewl500 and 1.000 kW iII..ytime bstween 0ctDba" 1. 2008 and 
Sept9iTil:Ja" 30. 2009. 

• You buy you- aIacIricity aippIy from Con Ediaon.. 

If you _ 8 JJt-two cuatana". a apMiaI inIBfvaI mat. that makss hou1y pri;:jng po8IIilIa wjI be inataIed 
iII)'OW ~ bI!fonI April 1. 2010. You wi haw.:ces& todala from this meter bet-. April 2010 and 
Api 2011. before hou1y pr;cng begins in May 20' 1. 
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August 2010 Smarter Energy Management Newsletter 
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New Web Site Helps You Control Electnc Bills 
c::u new Cusiomar Care Web site helps you take ronln::ll of 
your~' QIlQVi costs this SIJTlm9l' and all ygar ' round. 
conEdcomlcustomorcaRt prtlYid9s aI thQ dlta you flOOd to 
manag& changes in your 9t'I9I'QY bil l t91at1ld to th9 n9W raactiY9-
poNQI' chargg and mandatory hourly pricing. Think of CUstOfTlQl' 
Cara as a tool that 

• Helps you calculate you" raactiYe-pawGr rom. By raishg )'011" 
faciity's power factor, yau will RdJOB tha f9IlCtiva...pcM c:hargB. 

AchiIMI a poNQI' factor 0195" or h~ and you avoid the 
mac1iY9-powor charge. 

• Pn:McI9s tho hourly....t1olosal9 IIUg)' prices for tho ooxI 
24-hourday issued bylhB New York IldEpooodio lt System 
Opgrator each day. 

• Givas you a detaiIocI analysis of your snen;w use, inckdJg data 
thai shows hoN you" use fUclual.Bd OYer 1'Ioln, days, and weeks. 

• AnalyzlllS your fillCiity's load so you koow wt&l peak use and 
changes in pattgms occtK. 

• AliomaticaJly updatas raports. wt1ictI ar9 sgnl via e-mail in a 
Ionnat and on a sch9dukl you choo:s9. 

.~ :~~J\ A p t~\j':~ f.. ~, 
: .: I,J '~l\J V: 
II HI H II! ! m ill J i! I"! J!! ~ 
1111111111111111111111111111 

~c..."""""' ___ ""aIIIj ---....... ,....s.:-,---
: "fIJi J\ ;1'1 ~ : .~~~ 'Q { I \;j '() ()~' 
nHJ H!H !mml!! I II! I !! ~ 
1l1II111II11U1l1f1l11l11ll1 
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2010 December Smarter Energy Management Newsletter 

 

KEMA:!( 

New Start Date for Reactive-Power Charge 
Th9 date whm canmlWal oostornars wtth a ITOlthly d9mand ootwoon 1.000 kW and 1,499 kW w l l b9gin payng 
for raactiw pow9I' has been dQlaygd until January I , 2011 . H your faci~ty a'0p9(3tion falls into ihiscategary. th9 
~ prtJYiI:»s addtional tIT\Q to understand thril fI9N chMge and to take stQps to rGduo9 \hQ USQ of reactlY9 
pcww. HJr iOOrmation 00 haN lBIII:tiw pcww wi be bAm. see ytU O::1t:ilw, Novanba", arw:l DecarrtlGr 2010 ilvoices. 

The dBIay deBs nat apply to customers with nru:tion generators abcMI 1,000 WI and ctBtomers with newty 
constructed fac:i~ties with an apecled peak demand 01 rTICKQ than 1,000 kW, who I9CaiwId reac:tiYe powgr charges 
on th9iir October 201 0 biI as or9naIly ~ 

The nEMl' reactive-power cha rge w ill be Implemented In t hree phases. 

PHASE ONE 

• CUstOO"lQ'S with induction 
googrators aboY9 1.000 1M' 

• Customer.l with nswty aJrIStJuded 
fa:::iitm with 1M"! aqlQCted pgak 
dmmd 01 fTIJf9 than 1,000 kW 

• BAng star19d n Octotu 2010 if 
power factor was less than 959(, 

• CUslCJmIIr.S ani orIy charged for 
rACtivo pcM'Or if their powar 
factor is loss than Q6% 

PHASE TWO 

• CUstomers with morthly demand 
b9tw99f1 1.000and 1.499 kW 

• Bililg wi. begWI JanUllJ)' I , 2011 
if paver fac10r is less than 95" 

• CustomctfS are onty chargod for 
roactive powor if ttW poww 
betor is IIIss than 1»6% 

PHASE: THREE: 

• Cussomers with a monthty 
d9mand betw99n 500 and 999 kW 

• Cussomers with irdJction 
g9I'l(If"Btors thai fTI99t 500 aoo 

999 kW ttrnshofds 

• BI~ will start in Octobor 2011 J 
powEI" factor is lass than 959(, 

• Customers are orIy charged for 
roactivo powot' iI' thoir poww 
factor is tass than Q6% 

Cussomers with peak demand of 1.500 kW Of grgatgr wiI staft to be billed for raactiY9 pt:M'QC sill months after 
kYar-apabkl m9191ing has be9n instaled and commt.nicafions astabIish9d. If }IOU" facIity fats into this catggory 
we wi! send a I9ttar advEsing of Ih& start datQ. R9activ9-JX)WBr bill information will app9ilr on you- invoicas I:tV99 
months bgfora you wi! ba charged for llSi1g ruactiV9 powar. 

Reacttve Power and the State's Energy Plan 
Th9 2009 New York StaIB [nQrgy Plan calls lor a 15 percant raductioo .. GIectroty usa by 2015. Th9 Public SQrviog 

Corrvrissioo and state utiliies d9tmnined that ~ large W 11 11tIlciaI and irmsb'ial enlsrprise:s for mactiY9 
poww was nocassary to mII9I the goal. RlB:tiw pJWB'" nBgnetizss 9IIIctric motors, h aasloilloers. and other 
gquipm9nt. Each ygar a siglifi:ant 8ITlOOOt is bst from ih9 o-D. costing I"llncr9ds of rriIions of doIars annually 
and incmasing 1J"99Ilh0us9 gas 9fT1is.sk>Rs. 
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September 2009 Smarter Energy Management Newsletter 
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Manage Energy Costs, Boost Your Bottom Une 
WaIcoma to Smar1Ir &Jsqry Aoh ..... ill.lI. a .-qtBfterIy ~ar tor Can EdiBoon CUBtOlTWll who w~1 

IIODrI move ID I,. ' t J' hcuty jlIIDIg and thoae who In aha:iy bK'9 bAld diiig to hauty price& 
forthair eIecIricity auppIy. Each ia&ua wil fllllhnl inlDrmation on hcJN , •• 'M , hotriy pricing works -
aid hcJN it aaat. opportunitiBB to lower energy coatB a!d impn:MI yow bottom ine. 

The Pricing o' Your EJecb1c1ty Is Changing - What You Need to Know! 
You are <De of m. Con Edieon CI.I8lOmEn who will move eoon to 11 tnEIIldatory houtt. r:.-1T'IIIrkeI.b$sed. 
price fa elllctriciy. 

Why the swilctt to hot.ty pric~ 

The shart anoww:: tna PUblic Service Commisaion hiE I1IQUAd it - a!d tor IKlmII WIfY good I1IiI!IOfIL 

IioufIy pricing helplllIOIIUnI • rMabIa a4JPIy of alecbicity for everyone, G , J when the denB1CI .. histI. 
II alBogiY9a you a baUer lAidaalaiidiilg of when and haw)'OtX facilities UBB electricity., you can mont 

effectM#t IT1III1IIge 8flIIfY'I UIMt a!d bwer oeMs. OfOOU'W. being erayy-efficient at.o protectlI the 
•. ";'Oi.''''' by p_ .ioig precious energy ~. 

When wiI thg switch ocar? 

The awitchwill ()QCt6 in two pha8e&. If ~ msUnlA'll monthly deINnd lIICoaeded l,OOOkW once belwe8n 
October 2007 and Sap:..mar 2008. hI:uty pDlg wiI begin tna f lo .ba. If yow IfBli'num ~ demand 
axceadad 500 k.W once belwewo 0ct0ba"2008 a"ld Septerm. 2009, hoU'Iy pricWlgwil begin in May 2011 . 

You will moyo to hourty pricing in 
November 2009 if ••• 

a 'fouo" buainaaa uaed beiwean 1,000 and 1,500 kW 
III Wl)'tma from Ocloba" 1,2007 and 
Sept IIba 30. 2008. 

• 'MI heY9 ~ in8taIed • epeciaI meter- 81 )'OW 

~ thai ~ Icr hoU'Iy pricrIg. You wiI 
IB¥e aoce&8 to the data *em IhiII mater ~ 
April and ClcIDba" 2009, ba10ni hcuIy ~ 
beg_in tl[J' oW 2009. After hot.ty pricing 
bagir-. yoo wi be .. to oonmua 'tOiIwmg Iha daIa. 

• You pumaaa you- electricity auppty from 
Con Edison. 

You wi. !nOVO to hourly pricing in 
May 2011 if .•• 

a yOU'" buanIas UBIId ~ 500 kW snd 1,000 

kW at .-.ytima Irum October 1, 20081n:1 
September 30. 2OOIl . 

• A epeoiII m910r wi. be il'llhlled at you-
00ei~ that eIkMra U hoI.a1y prgng. You will 
have accesa to data from IhiB meter batwaen April 
2010 and April 2011 , beIcra houIy biling bag .. 
in May 2011 . After hourly pricing begins you wi l 
be __ 10 oanIinua YiEIrn1g the data. 

• You pwchaae )'DU'" elactricity auppfr Rm 
Con Ediaon. 

How HOlrIy Prtctng Works, and How It can Work for You 
BadriciIy & 8 ........ . . IOCiI" and lilea eny ca •• • iOdiy the price ... or" " mig on how much is 
SY8iabIa and how nu:h is needad.. 

Every day the N!M York lid&peiode;;t System OJ-aIor __ hourtywholaeaM prices - calad da)'-ahaad 
pricea - b the naxI 24..00... day. Ou"demn:i ....... iIUiiog ao:tw.&williit you vi9w the hourty pricea. 
When you pay the hourty ., ........ price. ycta'" ClUilta IW1I be&ad on how nu:h you UIIII, ycta'" highaat use, 
InIthe tme at day am week you UIIII electricity. 
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2009 September MHP Installation Letter  
 
Dear Valued Customer: 
 
 
In May 2006, the New York State Public Service Commission (PSC) required that Con Edison charge its 
largest electric customers (customers whose maximum monthly demand exceeded 1,500 kW at least 
once in a 12 month period) for electricity supply at hourly prices.  This tariff is referred to as Mandatory 
Hourly Pricing (MHP). The PSC has now directed that all Con Edison customers whose maximum 
monthly demand exceeded 500 kW once in the past 12 months also be shifted to this supply pricing rate 
beginning in May 2011.  Under MHP, customers pay a rate for each hour in which service is used that 
reflects the day-ahead market price of electricity. This change affects only your supply charges and not 
your delivery charges.  
 
Con Edison may need to upgrade the meter that measures your electricity consumption to obtain the 
hourly data needed to bill your account under MHP.  Based on the location of the meter, Con Edison may 
be able to retrieve the information wirelessly.   A Con Edison representative will visit your premises to 
determine the best way to measure your energy use.  These inspections should be finished by 
September 2009 and the interval meter installations completed by April 2010.  Where wireless 
communication is not feasible, Con Edison will arrange for a telephone line to the meter. 
 
After the interval meter and telephone lines are ready, we will make the hourly data from this meter 
available to you for a twelve-month period, from April 2010 through April 2011, before Con Edison starts 
billing under MHP. You can use this information to plan an energy use strategy before the hourly pricing 
goes into effect in May 2011.   
 
To learn more about price responsive electric load programs and how these programs can help you 
manage energy use, visit www.coned.com/dr.    
 
Retail Choice is another option that can help customers to manage the supply-side of their energy use. 
To learn more about Retail Choice and for a listing of energy services companies (ESCO), visit 
www.poweryourway.com. You may also want to visit the PSC website at www.AskPSC.com.  
If you have any questions, please contact your Senior Customer Service Representative, whose 
telephone number is provided on your bill. 
 
Thank you, 
 
Sincerely, 
 
 
 
 

http://www.coned.com/dr�
http://www.poweryourway.com/�
http://www.askpsc.com/�
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Vincent Marketta 
Section Manager 
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E. Appendix E – Customer Data  
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Table 1: Off-Peak Energy by Customer Segment Full Service Customers 

 

NAICS NAICS Number of 
Off-peak % 
Difference

Code Industry Title Customers 2009 2010 2011 2009 to 20111

0 Not Defined 33 51.50% 51.70% 52.50% 0.97%
23 Const 7 54.20% 50.80% 51.30% -2.87%

31-33 Manufact 16 35.10% 47.70% 46.90% 11.75%
42 Wholesale Trade 7 47.60% 50.10% 50.20% 2.56%

44-45 Retail Trade 13 52.60% 49.30% 46.10% -6.51%
48-49 Transportation/Warehousing 1 NA 56.40% 57.70% NA

51 Information 14 56.90% 52.80% 53.10% -3.82%
52 Finance and Industry 4 52.40% 52.50% 51.90% -0.49%
53 Real Estate, Rental, Leasing 71 49.30% 49.90% 49.60% 0.37%
54 Professional, Scientific, and Technical Services 7 46.50% 45.70% 47.10% 0.59%
56 Admin, Waste, Remediation Services 2 89.00% 54.10% 57.10% -31.87%
61 Educational Services 10 48.90% 50.60% 48.60% -0.35%
62 Health Care and Social Assistance 19 55.10% 53.70% 53.20% -1.95%
71 Arts, entertainment, and Recreation 9 53.60% 53.70% 53.50% -0.07%
72 Accommodation and Food Services 9 52.50% 54.20% 54.50% 2.06%
81 Other Services (except Public Administration) 13 46.90% 51.30% 53.10% 6.15%
92 Public Administration 2 NA NA 52.80% NA
99 Not Classified 35 55.10% 53.50% 53.60% -1.48%

272             51.21% 51.03% 50.95% -0.25%Average  of All Customers

kWh Off-peak Divided by Annual 
kWh 
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Table 2: Off-Peak Energy by Customer Segment Retail Access Customers 

 
 

NAICS NAICS Number of 
Off-peak % 
Difference

Code Industry Title Customers 2009 2010 2011 2009 to 20111

0 Not Defined 84 52.90% 52.00% 51.90% -1.01%
22 Utilies 3 58.90% 58.10% 58.50% -0.37%
23 Const 51 48.90% 49.70% 49.90% 0.98%

31-33 Manufact 34 46.10% 47.30% 47.70% 1.60%
42 Wholesale Trade 33 48.80% 49.00% 49.00% 0.14%

44-45 Retail Trade 139 49.00% 49.60% 49.60% 0.56%
48-49 Transportation/Warehousing 16 50.60% 52.50% 54.10% 3.41%

51 Information 52 52.90% 52.90% 52.70% -0.20%
52 Finance and Industry 70 50.90% 50.20% 50.40% -0.54%
53 Real Estate, Rental, Leasing 422 49.90% 50.00% 50.10% 0.15%
54 Professional, Scientific, and Technical Services 78 48.10% 48.00% 48.20% 0.08%
55 Management of Companies and Enterprises 10 50.00% 51.00% 49.40% -0.60%
56 Admin, Waste, Remediation Services 46 47.60% 49.10% 49.90% 2.30%
61 Educational Services 48 52.00% 50.40% 50.40% -1.67%
62 Health Care and Social Assistance 89 54.50% 53.90% 54.10% -0.39%
71 Arts, entertainment, and Recreation 30 51.70% 51.70% 51.80% 0.15%
72 Accommodation and Food Services 71 51.40% 53.10% 53.40% 1.97%
81 Other Services (except Public Administration) 52 52.70% 51.90% 52.30% -0.39%
92 Public Administration 17 55.10% 54.20% 54.70% -0.43%
99 Not Classified 132 51.80% 51.90% 52.10% 0.27%

1477 50.46% 50.42% 50.52% 0.06%Average  of All Customers

kWh Off-peak Divided by Annual 
kWh 
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Table 3: Load Factor by Customer Segment Full Service Customers 

 
 
 
 

NAICS NAICS Number of LF Difference

Code Industry Title Customers 2009 2010 2011 2009 to 20111

0 Not Defined 33 53% 48% 48% -5%
23 Const 7 66% 36% 36% -30%

31-33 Manufact 16 27% 44% 41% 14%
42 Wholesale Trade 7 42% 46% 46% 4%

44-45 Retail Trade 13 52% 41% 36% -15%
48-49 Transportation/Warehousing 1 NA 37% 40% NA

51 Information 14 75% 59% 59% -16%
52 Finance and Industry 4 62% 57% 58% -5%
53 Real Estate, Rental, Leasing 71 44% 41% 41% -3%
54 Professional, Scientific, and Technical Services 7 49% 46% 46% -2%
56 Admin, Waste, Remediation Services 2 0% 4% 5% 4%
61 Educational Services 10 6% 46% 31% 25%
62 Health Care and Social Assistance 19 45% 47% 50% 4%
71 Arts, entertainment, and Recreation 9 60% 40% 38% -23%
72 Accommodation and Food Services 9 52% 58% 55% 3%
81 Other Services (except Public Administration) 13 50% 48% 43% -7%
92 Public Administration 2 NA NA 47% NA
99 Not Classified 35 52% 51% 49% -3%

272 55% 55% 56% 2%

Load Factor

Average  of All Customers
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Table 4:  Load Factor by Customer Segment Retail Access Customers 

 

NAICS NAICS Number of LF Difference

Code Industry Title Customers 2009 2010 2011 2009 to 20111

0 Not Defined 84 62% 58% 57% -6%
22 Utilies 3 16% 30% 27% 12%
23 Const 51 55% 51% 50% -5%

31-33 Manufact 34 47% 47% 48% 1%
42 Wholesale Trade 33 53% 54% 51% -3%

44-45 Retail Trade 139 47% 51% 51% 4%
48-49 Transportation/Warehousing 16 56% 55% 53% -2%

51 Information 52 67% 61% 61% -6%
52 Finance and Industry 70 57% 54% 54% -3%
53 Real Estate, Rental, Leasing 422 48% 46% 46% -2%
54 Professional, Scientific, and Technical Services 78 50% 52% 52% 2%
55 Management of Companies and Enterprises 10 45% 54% 51% 6%
56 Admin, Waste, Remediation Services 46 49% 50% 51% 2%
61 Educational Services 48 57% 50% 51% -6%
62 Health Care and Social Assistance 89 57% 57% 58% 1%
71 Arts, entertainment, and Recreation 30 52% 48% 47% -5%
72 Accommodation and Food Services 71 54% 54% 54% 0%
81 Other Services (except Public Administration) 52 49% 48% 48% -1%
92 Public Administration 17 53% 47% 43% -10%
99 Not Classified 132 35% 36% 37% 2%

1477 51% 53% 53% 2%

Load Factor

Average  of All Customers
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Table 5: Customer Metrics Full Service Customers (1 of 8) 

  
 

ID 2009 2010 2011 2009 2010 2011 2009 2010 2011

8 NA 45% 44% NA 75% 74% 496          503          517          
29 NA 55% 56% NA 70% 71% NA 645          598          
30 NA 54% 55% NA 74% 74% NA 594          534          
31 NA 55% 55% NA 71% 71% NA 788          733          
38 NA 55% 55% NA 71% 71% NA 433          424          
44 NA 50% 50% NA 84% 84% NA 480          518          
51 NA 37% 36% NA 68% 62% NA 424          84            
53 34% 35% 34% 63% 64% 64% 765          412          589          
64 56% 56% 56% 71% 71% 72% 477          912          732          
65 57% 56% 57% 70% 70% 71% 623          892          680          
72 NA 45% 44% NA 72% 73% NA 757          577          
74 47% 48% 49% 75% 76% 79% 745          83            99            
75 NA 41% 43% NA 59% 62% NA 178          378          
76 NA 55% 55% NA 74% 74% NA 677          604          
78 NA 55% 55% NA 75% 74% NA 581          555          
87 44% 45% 43% 67% 70% 67% 981          886          818          

105 NA 52% 52% NA 81% 81% 591          496          482          
109 NA 61% 59% NA 75% 89% NA 537          99            
123 NA 55% 56% NA 83% 84% NA 158          152          
125 NA 56% 56% NA 74% 74% NA 501          429          
126 NA 52% 50% NA 71% 60% NA 213          2               
128 NA 55% 55% NA 76% 77% NA 608          512          
129 NA 57% 57% NA 75% 76% NA 566          500          
130 NA 55% 56% NA 78% 77% NA 607          542          
141 NA 52% 51% NA 75% 73% NA 461          456          
146 NA 55% 55% NA 75% 74% NA 559          564          
169 NA 55% NA NA 89% NA NA 193          NA
172 NA 54% 55% NA 86% 87% NA 829          847          
176 NA 53% 54% NA 83% 84% NA 779          704          
186 NA 47% 46% NA 75% 74% 434          357          413          
190 38% 36% 41% 48% 58% 68% 82            120          76            
192 0% 1% 0% 6% 27% 10% -           -           -           
193 63% 56% 42% 52% 90% 4% -           1,545      -           
195 NA 51% 51% NA 81% 81% NA 913          491          

Customer 

kWh Off-peak Divided by

Annual kWh Load Factor

Coincident NYCA System

Peak (kW) 
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Table 40: Customer Metrics Full Service Customers (2 of 8) 

 
 

ID 2009 2010 2011 2009 2010 2011 2009 2010 2011

196 NA 57% 57% NA 90% 90% NA 347          311          
199 59% 59% 57% 90% 90% 76% 1,984      338          93            
201 54% 54% 54% 86% 85% 86% 543          432          433          
207 67% 63% 63% 57% 67% 68% 374          307          309          
216 44% 45% 46% 71% 72% 74% 780          764          771          
221 NA 54% 54% NA 78% 81% NA 674          746          
222 NA 54% 54% NA 79% 80% NA 408          409          
224 NA 47% 48% NA 61% 60% NA 301          343          
231 NA 55% 55% NA 74% 74% 249          278          253          
238 NA 56% 56% NA 79% 79% NA 485          471          
240 56% 56% 57% 76% 78% 79% 443          504          473          
241 NA 56% 57% NA 80% 80% NA 527          480          
242 NA 58% 58% NA 80% 80% 447          601          551          
252 NA 46% 49% NA 75% 77% NA 433          417          
253 NA 55% 55% NA 77% 77% 570          681          637          
260 NA 58% 58% NA 97% 97% NA 6               6               
262 NA 57% 58% NA 91% 91% NA 307          300          
264 NA 49% 51% NA 54% 54% NA 180          44            
265 NA 57% 57% NA 84% 82% NA 601          565          
266 NA 57% 58% NA 90% 91% NA 419          388          
271 NA 40% 57% NA 71% 83% NA 72            261          
272 NA 58% 58% NA 97% 97% NA 504          175          
275 NA 55% 54% NA 88% 85% NA 381          453          
279 NA 55% 54% NA 90% 88% NA 268          274          
281 43% 42% 42% 71% 66% 66% 1,576      1,716      1,408      
284 NA 52% 52% NA 76% 77% NA 588          548          
285 NA 47% 46% NA 77% 76% NA 1,011      1,011      
291 NA 55% 58% NA 78% 92% NA 113          70            
306 NA 38% 39% NA 64% 65% NA 424          384          
320 NA 56% 56% NA 80% 79% NA 504          502          
322 NA 35% 35% NA 57% 58% 777          643          745          
329 55% 56% 56% 84% 85% 85% 422          479          470          
336 NA 45% 44% NA 72% 70% NA 754          1,088      
345 NA 56% 56% NA 88% 87% NA 498          495          

Customer 

kWh Off-peak Divided by Coincident NYCA System

Annual kWh Load Factor Peak (kW) 
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Table 40: Customer Metrics Full Service Customers (3 of 8) 

 

ID 2009 2010 2011 2009 2010 2011 2009 2010 2011

363 NA 56% 56% NA 89% 88% NA 588          728          
364 NA 54% 54% NA 83% 82% NA 493          465          
370 46% 46% 45% 74% 73% 72% 1,614      1,266      1,174      
382 NA 40% 40% NA 67% 67% NA 943          957          
401 52% 52% 51% 87% 88% 87% 3,288      3,168      3,054      
404 NA 56% 57% NA 90% 91% NA 571          575          
439 NA 55% 55% NA 80% 80% NA 576          633          
440 NA 44% 44% NA 73% 74% NA 575          533          
443 NA 41% 42% NA 67% 68% NA 557          579          
446 NA 39% 39% NA 65% 65% NA 684          683          
451 NA 58% 58% NA 84% 84% NA 476          462          
455 57% 57% 57% 93% 93% 95% 720          684          701          
464 NA 57% 57% NA 84% 85% NA 940          883          
475 53% 48% 46% 88% 80% 77% 4,748      3,933      4,206      
481 NA 52% 52% NA 85% 84% NA 863          792          
490 58% 58% 58% 97% 97% 97% 1,020      1,059      986          
491 NA 53% 52% NA 86% 85% NA 864          795          
494 NA 56% 57% NA 88% 87% NA 574          NA
495 NA 42% 41% NA 67% 67% NA 565          547          
496 NA 54% 100% NA 88% 4% NA 408          -           
497 NA 48% 53% NA 80% 83% NA 272          123          
498 NA 54% 56% NA 84% 78% NA 917          61            
499 53% 52% 56% 86% 86% 83% 615          492          10            
500 NA 55% 54% NA 90% 85% 456          338          111          
501 NA 55% 54% NA 93% 88% NA 520          229          
502 NA 52% 53% NA 86% 86% NA 344          125          
505 NA 55% 57% NA 91% 91% NA 797          -           
506 56% 56% 56% 89% 89% 88% 696          799          741          
507 55% 55% 51% 62% 88% 80% 467          924          866          
508 55% 54% 57% 90% 89% 93% 1,997      2,591      18            
520 NA 53% 53% NA 85% 85% NA 543          618          
528 NA 40% 40% NA 63% 63% NA 808          744          
536 NA 55% 0% NA 83% 4% NA 1,004      -           
537 NA 47% 48% NA 77% 79% NA 487          219          

Customer 

kWh Off-peak Divided by Coincident NYCA System

Annual kWh Load Factor Peak (kW) 
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Table 40: Customer Metrics Full Service Customers (4 of 8) 

 

ID 2009 2010 2011 2009 2010 2011 2009 2010 2011

539 NA 45% 45% NA 76% 75% NA 1,229      1,234      
549 NA 40% 40% NA 67% 68% NA 1,370      1,190      
550 NA 52% 52% NA 84% 85% NA 489          576          
556 51% 55% 58% 82% 91% 95% 1,848      414          176          
557 56% 56% 59% 91% 92% 95% 3,353      283          91            
581 NA 47% 51% NA 75% 82% NA 436          567          
590 NA 50% 49% NA 75% 72% NA 638          763          
597 47% 48% 49% 78% 78% 81% 605          584          587          
598 NA 56% 57% NA 89% 90% NA 547          550          
603 NA 53% 54% NA 86% 88% NA 525          474          
623 NA 55% 55% NA 91% 92% NA 607          601          
624 NA 45% 43% NA 70% 69% 486          405          531          
625 NA 54% 54% NA 77% 77% 610          753          723          
627 NA 55% 54% NA 83% 79% NA 627          575          
641 NA 58% 57% NA 99% 90% 1,562      790          215          
648 NA 50% 49% NA 79% 77% 752          748          840          
651 NA NA 51% NA NA 85% NA 654          598          
653 50% 50% 50% 79% 80% 79% 826          711          1,045      
654 NA 53% 53% NA 84% 83% NA 459          384          
659 50% 50% 52% 84% 83% 82% 574          570          107          
666 NA 44% 44% NA 75% 75% NA 1,312      1,370      
669 NA 50% 50% NA 80% 79% NA 474          470          
671 NA 53% 54% NA 88% 89% NA 969          992          
687 NA 52% 52% NA 79% 79% NA 507          520          
696 NA 40% 48% NA 71% 76% NA 556          69            
703 NA 55% 55% NA 91% 90% NA 832          855          
707 54% 53% 54% 84% 84% 84% 245          1,149      1,132      
708 NA 50% 50% NA 82% 80% NA 1,227      1,581      
711 NA 44% 46% NA 63% 66% NA 108          181          
712 NA 45% 46% NA 58% 63% 65            52            95            
725 52% 52% 52% 70% 71% 70% 433          481          453          
726 55% 55% 54% 81% 81% 81% 883          975          1,032      
727 NA 53% 52% NA 75% 72% 585          528          517          
739 44% 46% 45% 70% 73% 73% 737          653          651          

Customer 

kWh Off-peak Divided by Coincident NYCA System

Annual kWh Load Factor Peak (kW) 
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Table 40: Customer Metrics Full Service Customers (5 of 8) 

 

ID 2009 2010 2011 2009 2010 2011 2009 2010 2011

743 NA 54% 54% NA 90% 90% NA 957          927          
744 NA 45% 45% NA 70% 71% NA 1,157      1,133      
746 NA NA 41% NA NA 69% NA NA 1,851      
755 NA 56% 55% NA 78% 78% NA 580          538          
756 NA 54% 54% NA 78% 79% NA 643          561          
764 NA 54% 54% NA 87% 87% NA 818          823          
767 56% 57% 57% 85% 85% 85% 364          404          373          
771 NA 46% 46% NA 77% 75% NA 1,420      1,233      
775 NA 43% 43% NA 64% 64% NA 424          469          
777 NA 27% 27% NA 50% 50% NA 612          630          
779 NA 39% 38% NA 63% 63% 509          430          479          
791 NA 43% 45% NA 72% 75% NA 435          445          
796 37% 38% 38% 62% 64% 64% 1,557      1,405      1,447      
799 NA 35% 35% NA 59% 58% NA 590          640          
817 NA 56% 56% NA 79% 79% NA 722          706          
827 NA 40% 41% NA 64% 65% NA 474          449          
842 NA 37% 37% NA 58% 58% NA 478          472          
849 44% 45% 44% 70% 72% 71% 770          901          873          
852 NA 57% 56% NA 93% 90% NA 103          1,345      
853 46% 48% 47% 78% 80% 79% 2,010      1,708      1,703      
854 49% 49% 50% 83% 81% 83% 3,489      3,186      2,709      
885 NA 42% 44% NA 67% 69% NA 564          537          
905 NA 51% 51% NA 82% 83% NA 1,584      1,718      
914 NA 55% 56% NA 90% 92% NA 537          516          
927 56% 56% 57% 85% 54% 80% -           2               2               
934 57% 58% 58% 87% 89% 89% 222          267          265          
951 NA 40% 40% NA 68% 68% NA 949          935          
955 NA 42% 40% NA 67% 66% 825          856          831          
964 NA 46% 46% NA 74% 75% 643          751          762          
973 46% 45% 45% 75% 74% 74% 1,456      1,170      1,162      
982 NA NA 51% NA NA 78% NA NA 699          
992 NA 56% 57% NA 75% 77% NA 391          456          
997 51% 50% 50% 86% 84% 84% 4,037      4,289      4,243      
998 39% 38% 38% 59% 58% 58% 915          725          832          

Customer 

kWh Off-peak Divided by Coincident NYCA System

Annual kWh Load Factor Peak (kW) 
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Table 40: Customer Metrics Full Service Customers (6 of 8) 

 

ID 2009 2010 2011 2009 2010 2011 2009 2010 2011

1011 NA 31% 31% NA 52% 52% 742          410          613          
1016 NA 33% 33% NA 55% 55% 739          343          551          
1017 NA 45% 46% NA 73% 74% 824          781          689          
1018 NA 55% 55% NA 87% 86% NA 1,023      1,166      
1020 NA 50% 47% NA 77% 73% NA 564          814          
1025 NA 47% 47% NA 78% 78% NA 1,100      1,204      
1026 NA 45% 46% NA 73% 74% NA 1,285      1,244      
1027 52% 52% 51% 87% 87% 86% 8,497      8,832      9,244      
1031 43% 42% 44% 69% 69% 70% 890          718          486          
1032 NA 56% 55% NA 87% 87% NA 523          501          
1063 NA 40% 41% NA 64% 66% 609          508          490          
1072 NA 53% 54% NA 83% 84% NA 599          593          
1078 NA 40% 41% NA 69% 69% NA 566          471          
1081 38% 39% 39% 61% 61% 61% 1,563      1,303      1,283      
1089 54% 54% 55% 88% 89% 89% 550          632          637          
1093 NA 56% 57% NA 87% 90% NA 584          599          
1095 50% 52% 52% 80% 84% 84% 1,065      975          1,057      
1099 NA 43% 44% NA 67% 68% NA 412          487          
1110 57% 57% 57% 89% 89% 89% 619          757          782          
1126 52% 52% 51% 81% 82% 82% 837          937          1,048      
1127 39% 40% 44% 63% 66% 71% 977          974          1,064      
1135 NA NA 59% NA NA 81% NA NA 1,083      
1136 NA 58% 59% NA 80% 80% 358          401          375          
1137 NA 56% 58% NA 87% 89% NA 396          380          
1161 NA 55% 56% NA 87% 88% NA 887          866          
1162 NA 57% 58% NA 85% 84% NA 594          548          
1164 NA 53% 53% NA 87% 86% NA 1,477      1,648      
1185 NA 57% 57% NA 91% 92% NA 484          600          
1188 NA 57% 57% NA 85% 75% NA 590          557          
1197 NA 56% 56% NA 74% 74% NA 309          328          
1201 54% 52% 53% 81% 78% 82% 510          494          481          
1203 NA 55% 55% NA 82% 82% NA 569          495          
1227 NA 55% 55% NA 83% 82% NA 588          518          
1228 NA 35% 35% NA 60% 60% NA 473          442          

Customer 

kWh Off-peak Divided by Coincident NYCA System

Annual kWh Load Factor Peak (kW) 
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Table 40: Customer Metrics Full Service Customers (7 of 8) 

 
 

ID 2009 2010 2011 2009 2010 2011 2009 2010 2011

1241 NA 56% 56% NA 80% 80% NA 543          486          
1257 57% 56% 56% 90% 90% 90% 505          475          563          
1277 NA 41% 42% NA 66% 67% NA 719          700          
1278 NA 55% 55% NA 86% 86% NA 883          864          
1288 NA 53% 53% NA 79% 79% 579          637          597          
1289 NA 50% 52% NA 79% 81% NA 330          161          
1290 47% 48% 48% 76% 77% 77% 1,621      1,326      1,229      
1291 NA 43% 44% NA 69% 70% 709          680          713          
1309 NA 39% 39% NA 62% 61% NA 643          727          
1316 NA 56% 55% NA 87% 91% NA 299          2,965      
1321 NA 45% 47% NA 77% 78% NA 661          675          
1322 NA NA 36% NA NA 61% NA NA 474          
1335 NA 55% 55% NA 91% 91% NA 1,329      1,342      
1351 NA NA 55% NA NA 85% NA NA 2,097      
1354 NA 51% 52% NA 75% 75% NA 1,797      2,569      
1355 NA 55% 55% NA 89% 90% NA 207          234          
1367 55% 55% 55% 87% 87% 87% 1,577      1,457      1,629      
1401 56% 56% 56% 90% 90% 90% 921          818          669          
1402 NA 52% 53% NA 84% 86% 588          539          510          
1412 NA 47% 46% NA 60% 57% NA 465          463          
1436 89% 46% 68% 26% 34% 36% -           -           -           
1443 NA 56% 56% NA 82% 82% 498          604          611          
1465 51% 50% 48% 86% 85% 85% 1,303      1,170      630          
1473 NA 56% 56% NA 79% 78% NA 632          552          
1474 NA 55% 57% NA 78% 80% NA 632          616          
1476 NA 56% 56% NA 78% 79% NA 963          864          
1477 NA 53% 52% NA 78% 76% NA 517          477          
1488 NA 48% 47% NA 73% 73% NA 251          193          
1496 NA 48% 47% NA 74% 73% NA 610          499          
1497 54% 55% 54% 79% 78% 78% 744          911          848          
1504 NA 58% 58% NA 98% 98% NA 1,074      1,069      
1505 NA 54% 52% NA 83% 83% NA 482          537          
1507 NA NA 54% NA NA 83% NA NA 659          
1517 50% 53% 57% 67% 81% 91% NA 295          479          

Customer 

kWh Off-peak Divided by Coincident NYCA System

Annual kWh Load Factor Peak (kW) 
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Table 40: Customer Metrics Full Service Customers (8 of 8) 

 
 

ID 2009 2010 2011 2009 2010 2011 2009 2010 2011

1526 NA 39% 40% NA 39% 41% NA 58            63            
1539 NA 36% 37% NA 61% 62% NA 491          432          
1544 NA 50% 50% NA 78% 79% NA 518          602          
1553 NA 53% 52% NA 66% 40% NA -           -           
1554 NA 54% 55% NA 69% 70% NA 195          562          
1558 NA 52% 54% NA 68% 77% NA 687          910          
1560 NA NA 53% NA NA 84% NA NA 2,732      
1562 53% 54% NA 79% 80% NA 1,131      1,254      NA
1573 NA 57% 58% NA 82% 81% NA 501          450          
1574 NA 57% 58% NA 81% 80% NA 565          533          
1584 NA 59% 59% NA 78% 80% NA 52            329          
1604 NA 56% 56% NA 75% 74% NA 664          616          
1605 NA 56% 56% NA 72% 72% NA 670          578          
1606 NA 55% 56% NA 73% 74% NA 715          619          
1607 NA 56% 56% NA 73% 72% NA 641          595          
1608 NA 56% 56% NA 73% 73% NA 635          576          
1609 NA 56% 56% NA 73% 72% NA 668          636          
1616 NA 48% 48% NA 73% 72% NA 595          279          
1628 56% 56% 57% 92% 92% 91% 176          165          164          
1634 NA 51% 51% NA 82% 84% 857          826          899          
1667 NA 53% 55% NA 76% 77% NA 361          348          
1678 NA 54% 54% NA 80% 79% NA 551          556          
1681 NA 52% 56% NA 67% 69% NA 170          405          
1686 NA 47% 46% NA 77% 77% NA 511          373          
1693 NA 30% 27% NA 41% 42% NA 36            48            
1694 NA 57% 58% NA 82% 81% NA 538          487          
1703 NA NA 56% NA NA 79% NA 498          532          
1705 56% 56% 56% 76% 77% 77% 453          545          534          
1712 NA 54% 55% NA 89% 90% NA 1,013      1,668      
1715 56% 56% 56% 93% 93% 92% 2,179      2,063      2,070      
1717 NA 55% 55% NA 79% 82% NA 584          298          
1729 54% 54% 54% 80% 81% 80% 628          418          516          
1730 NA 54% 54% NA 86% 85% NA 1,077      877          
1733 NA 57% 58% NA 93% 94% NA 449          452          

Total MHP 52% 51% 51% 83% 80% 79% 1,017      716          704          

Customer 

kWh Off-peak Divided by Coincident NYCA System

Annual kWh Load Factor Peak (kW) 



 Appendices 
 

 
 

Consolidated Edison Company of New York, Inc. April 19, 2012 E-14 

Table 6: Customer Segmented Price Elasticity Full Service Customers 

 
 

NAICS 
Industry 

Title Code NAICS Industry Title 
Number of 
Customers 

Modeled kWh with 
MHP 

Modeled kWh 
without MHP 

Percent 
Difference 

in kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Percent 
Cost 

Savings 

0 Not Defined 31               249,866,294        248,875,590     0.4% 12,417,387    12,398,339    0.2%
23 Const 7                 33,782,509          33,748,320        0.1% 1,752,383      1,764,623      -0.7%

31-33 Manufact 16               33,667,109          33,614,456        0.2% 1,713,524      1,703,756      0.6%
42 Wholesale Trade 7                 32,813,657          32,728,916        0.3% 1,731,842      1,719,724      0.7%

44-45 Retail Trade 13               132,991,543        132,965,109     0.0% 6,620,750      6,565,595      0.8%

48-49
Transportation/Ware
housing 1                 1,428,326            1,419,746          0.6% 68,135            66,793            2.0%

51 Information 13               64,186,128          64,041,097        0.2% 3,272,861      3,330,308      -1.7%
52 Finance and Industry 4                 74,309,541          74,290,497        0.0% 3,731,205      3,733,159      -0.1%

53
Real Estate, Rental, 
Leasing 71               320,342,768        319,845,120     0.2% 16,624,760    16,216,074    2.5%

54

Professional, 
Scientific, and 
Technical Services 7                 31,214,254          31,209,846        0.0% 1,594,214      1,564,969      1.9%

56

Admin, Waste, 
Remediation 
Services 1                 1,372,342            1,372,337          0.0% 64,391            66,149            -2.7%

61 Educational Services 9                 25,395,663          25,263,036        0.5% 1,337,556      1,306,708      2.4%

62
Health Care and 
Social Assistance 18               156,068,025        155,804,268     0.2% 7,947,219      7,964,054      -0.2%

71
Arts, entertainment, 
and Recreation 9                 19,467,542          19,445,993        0.1% 1,010,754      998,994          1.2%

72
Accommodation and 
Food Services 9                 42,735,244          42,723,990        0.0% 2,203,870      2,218,775      -0.7%

81

Other Services 
(except Public 
Administration) 12               56,746,136          56,682,027        0.1% 2,999,154      2,955,020      1.5%

92
Public 
Administration 2                 19,900,625          19,896,586        0.0% 1,030,226      1,024,410      0.6%

99 Not Classified 34               139,319,940        139,131,637     0.1% 7,139,140      7,132,182      0.1%
264            165,273,220        164,957,006     0.2% 8,472,490      8,356,378      0.9%Average of All Customers
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Table 7: Customer Segmented Price Elasticity Retail Access Customers 

 
 
 

NAICS 
Industry 

Title Code NAICS Industry Title 
Number of 
Customers 

Modeled kWh with 
MHP 

Modeled kWh 
without MHP 

Percent 
Difference 

in kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Percent 
Cost 

Savings 

0 Not Defined 84               983,260,398        981,449,115     0.2% 49,916,409    49,531,308    0.8%
22 Utilies 3                 6,471,202            6,467,616          0.1% 340,571          353,302          -3.6%
23 Const 51               749,340,478        748,777,756     0.1% 38,086,350    37,635,221    1.2%

31-33 Manufact 34               219,558,766        219,378,881     0.1% 11,082,139    11,005,993    0.7%
42 Wholesale Trade 33               397,846,632        396,873,084     0.2% 20,464,209    20,141,480    1.6%

44-45 Retail Trade 139            995,304,909        993,916,826     0.1% 51,151,776    50,360,794    1.6%

48-49
Transportation/Ware
housing 16               150,306,599        150,223,816     0.1% 7,640,003      7,649,226      -0.1%

51 Information 52               1,248,382,276    1,241,953,664  0.5% 61,769,320    61,899,349    -0.2%
52 Finance and Industry 70               1,358,660,447    1,357,208,601  0.1% 69,039,465    68,750,372    0.4%

53
Real Estate, Rental, 
Leasing 423            4,273,106,156    4,269,055,433  0.1% 220,608,057 216,988,866 1.7%

54

Professional, 
Scientific, and 
Technical Services 78               1,268,535,833    1,267,184,339  0.1% 64,492,328    63,656,342    1.3%

55

Management of 
Companies and 
Enterprises 10               205,575,285        205,508,106     0.0% 10,422,374    10,386,110    0.3%

56

Admin, Waste, 
Remediation 
Services 46               533,104,932        532,642,302     0.1% 27,288,756    26,819,803    1.7%

61 Educational Services 48               335,836,319        335,521,015     0.1% 17,237,796    17,128,929    0.6%

62
Health Care and 
Social Assistance 89               1,417,145,854    1,412,129,019  0.4% 70,366,287    70,848,543    -0.7%

71
Arts, entertainment, 
and Recreation 30               259,523,888        258,130,503     0.5% 13,601,574    13,347,766    1.9%

72
Accommodation and 
Food Services 71               841,826,653        839,605,798     0.3% 42,670,387    42,536,722    0.3%

81

Other Services 
(except Public 
Administration) 52               552,641,415        550,716,766     0.3% 28,022,729    27,899,254    0.4%

92
Public 
Administration 17               460,298,617        457,949,259     0.5% 22,790,309    22,642,152    0.7%

99 Not Classified 132            1,090,554,654    1,087,625,201  0.3% 55,531,494    55,269,980    0.5%
1,478         1,871,152,532    1,868,528,760  0.2% 95,991,318    94,751,292    1.0%Average of All Customers
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Table 8: Customer Price Elasticity Results Full Service Customers (1 of 8) 

 
 
 

Customer 
ID 

Modeled 
kWh with 

MHP 

Modeled 
kWh without 

MHP % Diff kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Change in 
Bill from 

Base 
% Cost 
Savings 

8 1,569,057 1,565,688 0.2% $79,879 $77,986 $1,892 -2.4%
29 1,548,401 1,545,479 0.2% $79,490 $76,565 $2,925 -3.8%
30 1,507,611 1,504,994 0.2% $76,996 $74,189 $2,807 -3.8%
31 1,892,873 1,889,938 0.2% $97,684 $93,526 $4,158 -4.4%
38 1,194,482 1,193,118 0.1% $61,459 $59,474 $1,985 -3.3%
44 2,366,227 2,358,771 0.3% $115,952 $117,194 -$1,242 1.1%
51 263,619 263,619 0.0% $14,168 $13,894 $274 -2.0%
53 1,517,629 1,516,661 0.1% $82,251 $76,289 $5,962 -7.8%
64 6,976,997 6,976,943 0.0% $369,222 $363,513 $5,709 -1.6%
65 6,810,380 6,808,542 0.0% $360,288 $354,703 $5,585 -1.6%
72 9,984,356 9,981,371 0.0% $532,355 $521,678 $10,677 -2.0%
74 2,003,900 1,997,214 0.3% $97,829 $97,574 $255 -0.3%
75 1,088,615 1,088,503 0.0% $57,272 $54,902 $2,371 -4.3%
76 1,606,956 1,604,584 0.2% $83,085 $80,197 $2,888 -3.6%
78 1,447,380 1,445,258 0.2% $74,542 $72,130 $2,412 -3.3%
87 7,582,213 7,582,171 0.0% $409,719 $398,028 $11,690 -2.9%

105 1,968,062 1,962,566 0.3% $98,006 $98,205 -$198 0.2%
109 5,912,981 5,912,913 0.0% $308,969 $321,039 -$12,071 3.8%
123 924,194 916,495 0.8% $43,082 $42,351 $731 -1.7%
125 1,274,057 1,272,012 0.2% $65,222 $63,598 $1,624 -2.6%
126 444,692 443,626 0.2% $24,276 $22,698 $1,578 -7.0%
128 1,594,852 1,592,207 0.2% $81,534 $79,524 $2,010 -2.5%
129 1,560,828 1,557,485 0.2% $78,329 $77,611 $719 -0.9%
130 1,634,915 1,632,743 0.1% $83,185 $81,476 $1,709 -2.1%
141 1,114,464 1,114,103 0.0% $60,126 $58,669 $1,458 -2.5%
146 1,460,921 1,458,952 0.1% $75,761 $73,474 $2,288 -3.1%
169 -99 -99 -9900.0% -$99 -$99 $0 0.0%
172 3,349,608 3,349,332 0.0% $163,678 $165,621 -$1,943 1.2%
176 2,953,075 2,953,041 0.0% $146,820 $148,031 -$1,211 0.8%
186 1,823,691 1,821,827 0.1% $90,011 $90,034 -$23 0.0%
190 1,324,139 1,314,539 0.7% $62,751 $61,640 $1,110 -1.8%
192 -99 -99 -9900.0% -$99 -$99 $0 0.0%
193 8,124,892 8,123,006 0.0% $662,538 $658,771 $3,767 -0.6%
195 3,638,634 3,637,918 0.0% $179,992 $180,726 -$734 0.4%
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Table 9: Customer Price Elasticity Full Service Customers (2 of 8)  

 

Customer 
ID 

Modeled 
kWh with 

MHP 

Modeled 
kWh without 

MHP % Diff kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Change in 
Bill from 

Base 
% Cost 
Savings 

196 1,488,367 1,478,573 0.7% $71,259 $73,200 -$1,942 2.7%
199 79,238,259 79,231,908 0.0% $5,211,411 $5,405,831 -$194,420 3.6%
201 2,004,451 1,984,584 1.0% $95,870 $96,069 -$199 0.2%
207 6,495,697 6,494,136 0.0% $322,035 $342,433 -$20,398 6.0%
216 9,512,506 9,476,393 0.4% $503,139 $486,481 $16,658 -3.4%
221 2,318,023 2,317,829 0.0% $116,113 $116,191 -$78 0.1%
222 1,509,047 1,507,741 0.1% $76,523 $76,242 $281 -0.4%
224 2,166,917 2,165,807 0.1% $106,142 $108,898 -$2,755 2.5%
231 1,046,980 1,042,670 0.4% $50,652 $50,787 -$135 0.3%
238 1,415,095 1,411,559 0.3% $72,261 $70,527 $1,734 -2.5%
240 1,491,484 1,489,732 0.1% $75,477 $74,055 $1,422 -1.9%
241 1,499,076 1,497,231 0.1% $75,983 $74,534 $1,449 -1.9%
242 1,749,161 1,748,305 0.1% $86,867 $86,425 $442 -0.5%
252 1,421,517 1,421,006 0.0% $71,310 $70,662 $648 -0.9%
253 1,948,020 1,943,248 0.3% $99,033 $95,834 $3,199 -3.3%
260 2,679,462 2,678,495 0.0% $125,459 $131,463 -$6,004 4.6%
262 1,256,288 1,256,288 0.0% $60,465 $59,961 $504 -0.8%
264 573,289 569,511 0.7% $25,525 $26,201 -$676 2.6%
265 2,279,211 2,271,320 0.4% $112,331 $111,962 $369 -0.3%
266 1,719,703 1,716,489 0.2% $81,281 $80,616 $665 -0.8%
271 1,291,742 1,282,489 0.7% $63,976 $64,679 -$703 1.1%
272 1,048,860 1,046,005 0.3% $48,810 $50,520 -$1,709 3.4%
275 1,223,538 1,223,190 0.0% $62,070 $61,884 $186 -0.3%
279 147,608 147,189 0.3% $5,400 $5,505 -$105 1.9%
281 16,207,984 16,195,141 0.1% $861,649 $824,368 $37,281 -4.5%
284 1,474,346 1,472,951 0.1% $76,717 $73,318 $3,399 -4.6%
285 8,566,720 8,560,433 0.1% $451,345 $444,852 $6,492 -1.5%
291 288,587 288,295 0.1% $12,966 $13,171 -$205 1.6%
306 1,021,409 1,021,013 0.0% $54,002 $51,120 $2,882 -5.6%
320 1,374,392 1,373,354 0.1% $70,210 $68,713 $1,497 -2.2%
322 1,470,774 1,469,785 0.1% $81,955 $73,942 $8,013 -10.8%
329 2,354,455 2,348,240 0.3% $113,106 $112,788 $318 -0.3%
336 3,699,051 3,665,617 0.9% $183,704 $176,745 $6,959 -3.9%
345 1,584,198 1,584,198 0.0% $79,729 $80,212 -$483 0.6%



 Appendices 
 

 
 

Consolidated Edison Company of New York, Inc. April 19, 2012 E-18 

 
Table 30: Customer Price Elasticity Full Service Customers (3 of 8) 

 

Customer 
ID 

Modeled 
kWh with 

MHP 

Modeled 
kWh without 

MHP % Diff kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Change in 
Bill from 

Base 
% Cost 
Savings 

363 2,702,256 2,697,175 0.2% $131,937 $130,765 $1,172 -0.9%
364 2,186,257 2,180,384 0.3% $105,092 $103,601 $1,491 -1.4%
370 37,017,583 37,015,378 0.0% $2,440,089 $2,392,853 $47,236 -2.0%
382 6,700,691 6,700,651 0.0% $365,884 $351,616 $14,269 -4.1%
401 105,895,516 105,888,642 0.0% $6,857,561 $6,890,719 -$33,159 0.5%
404 2,429,204 2,429,204 0.0% $118,355 $120,486 -$2,131 1.8%
439 1,726,338 1,725,313 0.1% $89,683 $86,931 $2,752 -3.2%
440 1,976,673 1,974,977 0.1% $100,709 $97,356 $3,352 -3.4%
443 1,898,755 1,890,744 0.4% $97,187 $92,844 $4,344 -4.7%
446 1,659,708 1,659,272 0.0% $88,378 $83,313 $5,065 -6.1%
451 1,875,724 1,875,724 0.0% $91,676 $92,358 -$682 0.7%
455 11,809,059 11,742,211 0.6% $592,780 $606,329 -$13,550 2.2%
464 1,559,461 1,558,942 0.0% $63,127 $63,547 -$420 0.7%
475 179,546,560 179,533,584 0.0% $12,274,658 $12,315,452 -$40,793 0.3%
481 2,384,714 2,379,354 0.2% $121,445 $120,273 $1,172 -1.0%
490 16,610,152 16,560,479 0.3% $833,889 $857,079 -$23,190 2.7%
491 2,966,133 2,952,007 0.5% $145,654 $145,087 $568 -0.4%
494 580,375 600,608 -3.4% $26,589 $27,873 -$1,283 4.6%
495 1,325,310 1,324,067 0.1% $70,671 $66,150 $4,521 -6.8%
496 -99 -99 -9900.0% -$99 -$99 $0 0.0%
497 340,372 388,384 -12.4% $14,071 $16,583 -$2,513 15.2%
498 322,179 322,097 0.0% $16,419 $16,147 $272 -1.7%
499 63,509 63,408 0.2% $2,996 $2,997 -$1 0.0%
500 348,266 347,489 0.2% $16,580 $16,734 -$154 0.9%
501 -99 -99 -9900.0% -$99 -$99 $0 0.0%
502 619,083 615,734 0.5% $29,698 $29,881 -$182 0.6%
505 -99 -99 -9900.0% -$99 -$99 $0 0.0%
506 2,598,620 2,598,555 0.0% $129,298 $129,626 -$328 0.3%
507 5,513,785 5,438,853 1.4% $295,903 $291,305 $4,599 -1.6%
508 28,135,052 28,133,243 0.0% $1,618,436 $1,607,615 $10,821 -0.7%
520 1,785,034 1,785,034 0.0% $91,537 $90,948 $589 -0.6%
528 1,478,250 1,477,839 0.0% $80,108 $74,476 $5,632 -7.6%
536 1,996,405 1,994,368 0.1% $116,998 $113,170 $3,827 -3.4%
537 1,078,350 1,072,441 0.6% $52,513 $51,773 $740 -1.4%
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Table 30: Customer Price Elasticity Full Service Customers (4 of 8) 

 

Customer 
ID 

Modeled 
kWh with 

MHP 

Modeled 
kWh without 

MHP % Diff kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Change in 
Bill from 

Base 
% Cost 
Savings 

539 10,965,489 10,951,136 0.1% $582,075 $569,288 $12,787 -2.2%
549 9,518,127 9,518,070 0.0% $513,970 $494,514 $19,455 -3.9%
550 2,090,485 2,090,485 0.0% $103,153 $103,721 -$568 0.5%
556 401,918 401,916 0.0% $15,433 $15,750 -$318 2.0%
557 8,620,059 8,620,037 0.0% $459,375 $469,879 -$10,503 2.2%
581 1,818,764 1,818,265 0.0% $88,783 $88,924 -$141 0.2%
590 2,080,140 2,072,136 0.4% $107,462 $102,645 $4,817 -4.7%
597 2,048,569 2,047,582 0.1% $103,585 $102,101 $1,485 -1.5%
598 1,954,146 1,947,289 0.4% $96,034 $95,444 $589 -0.6%
603 140,162 140,158 0.0% $5,362 $5,487 -$125 2.3%
623 2,686,529 2,684,760 0.1% $129,941 $133,202 -$3,261 2.4%
624 1,275,461 1,275,478 0.0% $67,537 $64,122 $3,414 -5.3%
625 1,976,776 1,975,296 0.1% $102,199 $99,159 $3,039 -3.1%
627 1,330,627 1,329,190 0.1% $71,404 $69,478 $1,926 -2.8%
641 1,981,068 1,914,824 3.5% $95,391 $94,744 $647 -0.7%
648 2,612,630 2,612,582 0.0% $130,197 $129,026 $1,171 -0.9%
651 2,205,939 2,205,003 0.0% $108,183 $108,788 -$604 0.6%
653 8,004,168 8,004,116 0.0% $421,228 $419,745 $1,482 -0.4%
654 1,728,681 1,728,670 0.0% $83,803 $84,687 -$884 1.0%
659 1,314,827 1,288,283 2.1% $57,952 $57,982 -$30 0.1%
666 10,646,618 10,643,893 0.0% $575,330 $556,173 $19,157 -3.4%
669 1,349,853 1,349,853 0.0% $69,308 $66,405 $2,903 -4.4%
671 6,556,930 6,554,814 0.0% $332,540 $336,796 -$4,256 1.3%
687 1,498,315 1,497,505 0.1% $77,080 $74,334 $2,746 -3.7%
696 157,792 157,022 0.5% $7,798 $7,561 $237 -3.1%
703 3,386,108 3,386,108 0.0% $164,535 $167,632 -$3,097 1.8%
707 11,717,287 11,716,707 0.0% $618,802 $611,244 $7,557 -1.2%
708 18,510,595 18,502,702 0.0% $963,776 $960,215 $3,560 -0.4%
711 600,350 599,932 0.1% $30,504 $29,630 $874 -3.0%
712 473,515 472,861 0.1% $22,538 $22,493 $45 -0.2%
725 1,231,754 1,229,722 0.2% $65,762 $63,010 $2,751 -4.4%
726 9,141,832 9,139,900 0.0% $485,699 $478,874 $6,825 -1.4%
727 1,342,556 1,340,530 0.2% $71,487 $68,619 $2,868 -4.2%
739 1,970,708 1,969,863 0.0% $102,054 $98,492 $3,562 -3.6%
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Table 30: Customer Price Elasticity Full Service Customers (5 of 8) 

 

Customer 
ID 

Modeled 
kWh with 

MHP 

Modeled 
kWh without 

MHP % Diff kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Change in 
Bill from 

Base 
% Cost 
Savings 

743 4,002,632 4,002,632 0.0% $195,618 $198,404 -$2,786 1.4%
744 1,108,536 1,108,536 0.0% $43,448 $43,063 $386 -0.9%
746 6,667,332 6,664,782 0.0% $338,174 $326,581 $11,593 -3.5%
755 1,393,088 1,391,756 0.1% $72,042 $70,071 $1,972 -2.8%
756 1,379,011 1,378,131 0.1% $72,192 $69,812 $2,380 -3.4%
764 3,029,266 3,029,266 0.0% $152,006 $152,551 -$545 0.4%
767 1,275,138 1,271,219 0.3% $63,099 $63,065 $35 -0.1%
771 11,910,573 11,910,496 0.0% $637,502 $621,607 $15,894 -2.6%
775 1,075,388 1,074,882 0.1% $58,030 $54,790 $3,240 -5.9%
777 1,019,657 1,019,539 0.0% $57,849 $50,902 $6,948 -13.6%
779 1,132,473 1,132,244 0.0% $61,316 $57,008 $4,308 -7.6%
791 1,328,856 1,327,487 0.1% $67,393 $66,172 $1,221 -1.8%
796 18,462,686 17,947,221 2.9% $1,216,348 $1,114,870 $101,479 -9.1%
799 1,335,154 1,335,094 0.0% $73,941 $66,758 $7,183 -10.8%
817 1,966,481 1,963,941 0.1% $99,311 $97,022 $2,289 -2.4%
827 1,243,494 1,241,846 0.1% $65,746 $62,122 $3,624 -5.8%
842 1,103,563 1,103,505 0.0% $59,938 $55,389 $4,549 -8.2%
849 2,121,916 2,121,916 0.0% $113,695 $107,832 $5,863 -5.4%
852 4,970,516 4,920,232 1.0% $260,229 $258,798 $1,431 -0.6%
853 50,491,065 50,487,672 0.0% $3,405,791 $3,338,684 $67,107 -2.0%
854 -99 -99 -9900.0% -$99 -$99 $0 0.0%
885 1,457,108 1,456,553 0.0% $76,174 $73,017 $3,157 -4.3%
905 20,525,623 20,455,208 0.3% $1,058,681 $1,049,687 $8,995 -0.9%
914 2,500,411 2,497,557 0.1% $120,366 $122,744 -$2,378 1.9%
927 930,444 922,365 0.9% $47,625 $50,195 -$2,570 5.1%
934 1,205,342 1,198,721 0.6% $56,102 $55,488 $614 -1.1%
951 7,211,955 7,203,724 0.1% $393,344 $378,779 $14,565 -3.8%
955 2,101,131 2,101,131 0.0% $109,457 $105,785 $3,673 -3.5%
964 2,136,587 2,130,871 0.3% $110,887 $107,040 $3,847 -3.6%
973 3,849,848 3,849,842 0.0% $195,713 $189,791 $5,922 -3.1%
982 1,981,952 1,978,027 0.2% $102,012 $100,408 $1,604 -1.6%
992 1,967,720 1,963,294 0.2% $95,011 $95,120 -$109 0.1%
997 118,843,813 118,836,219 0.0% $7,648,946 $7,637,584 $11,362 -0.1%
998 6,315,667 6,314,534 0.0% $345,451 $328,479 $16,972 -5.2%
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Table 30: Customer Price Elasticity Full Service Customers (6 of 8) 

 

Customer 
ID 

Modeled 
kWh with 

MHP 

Modeled 
kWh without 

MHP % Diff kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Change in 
Bill from 

Base 
% Cost 
Savings 

1011 1,464,641 1,463,936 0.1% $79,700 $72,715 $6,984 -9.6%
1016 1,248,326 1,248,326 0.0% $68,127 $62,163 $5,965 -9.6%
1017 2,209,251 2,205,191 0.2% $112,148 $109,375 $2,774 -2.5%
1018 7,796,115 7,793,839 0.0% $421,067 $420,090 $977 -0.2%
1020 7,011,323 6,980,195 0.5% $368,716 $362,615 $6,101 -1.7%
1025 10,203,636 10,203,566 0.0% $544,383 $535,298 $9,085 -1.7%
1026 3,760,970 3,760,970 0.0% $194,082 $187,637 $6,445 -3.4%
1027 156,114,266 155,644,714 0.3% $7,903,209 $7,898,876 $4,333 -0.1%
1031 4,714,617 4,714,361 0.0% $257,609 $248,890 $8,719 -3.5%
1032 1,894,037 1,894,037 0.0% $94,473 $93,897 $576 -0.6%
1063 1,212,754 1,212,400 0.0% $64,400 $61,002 $3,399 -5.6%
1072 1,382,440 1,381,527 0.1% $73,030 $71,290 $1,740 -2.4%
1078 1,076,461 1,076,346 0.0% $57,534 $54,674 $2,860 -5.2%
1081 27,671,687 27,669,514 0.0% $1,920,229 $1,809,735 $110,494 -6.1%
1089 2,529,883 2,523,710 0.2% $122,833 $124,385 -$1,552 1.2%
1093 2,508,898 2,507,509 0.1% $121,332 $123,706 -$2,374 1.9%
1095 11,750,880 11,747,556 0.0% $611,951 $614,628 -$2,677 0.4%
1099 1,356,720 1,355,699 0.1% $70,797 $67,896 $2,901 -4.3%
1110 2,914,300 2,914,300 0.0% $143,169 $142,833 $336 -0.2%
1126 11,589,746 11,589,682 0.0% $609,084 $605,647 $3,436 -0.6%
1127 8,541,604 8,534,935 0.1% $463,893 $446,996 $16,896 -3.8%
1135 10,140,240 10,140,165 0.0% $547,593 $535,098 $12,496 -2.3%
1136 1,516,791 1,511,991 0.3% $72,812 $71,707 $1,104 -1.5%
1137 1,428,326 1,419,746 0.6% $68,135 $66,793 $1,343 -2.0%
1161 2,806,912 2,802,478 0.2% $140,430 $140,940 -$510 0.4%
1162 1,675,049 1,673,503 0.1% $84,086 $82,960 $1,126 -1.4%
1164 18,147,596 18,147,454 0.0% $947,191 $950,094 -$2,903 0.3%
1185 2,226,561 2,224,906 0.1% $108,038 $110,658 -$2,621 2.4%
1188 7,480,868 7,480,806 0.0% $406,337 $402,754 $3,583 -0.9%
1197 1,279,734 1,276,578 0.3% $61,847 $60,592 $1,255 -2.1%
1201 2,090,340 2,084,268 0.3% $101,156 $100,892 $264 -0.3%
1203 1,496,498 1,496,149 0.0% $76,971 $75,127 $1,844 -2.5%
1227 7,328,070 7,327,990 0.0% $398,412 $385,842 $12,570 -3.3%
1228 929,110 927,955 0.1% $51,104 $46,559 $4,545 -9.8%
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Table 30: Customer Price Elasticity Full Service Customers (7 of 8) 

 

Customer 
ID 

Modeled 
kWh with 

MHP 

Modeled 
kWh without 

MHP % Diff kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Change in 
Bill from 

Base 
% Cost 
Savings 

1241 1,464,135 1,464,135 0.0% $74,307 $73,278 $1,029 -1.4%
1257 2,384,328 2,374,482 0.4% $115,029 $117,107 -$2,079 1.8%
1277 1,896,482 1,895,062 0.1% $100,025 $94,411 $5,614 -5.9%
1278 4,735,225 4,732,390 0.1% $227,142 $230,486 -$3,345 1.5%
1288 5,890,016 5,889,984 0.0% $315,964 $309,180 $6,784 -2.2%
1289 742,896 736,425 0.9% $35,649 $35,524 $126 -0.4%
1290 4,570,169 4,564,382 0.1% $238,314 $233,531 $4,783 -2.0%
1291 1,633,895 1,632,854 0.1% $84,785 $81,545 $3,240 -4.0%
1309 1,479,751 1,479,363 0.0% $79,188 $74,336 $4,852 -6.5%
1316 12,173,653 11,995,060 1.5% $584,389 $585,577 -$1,188 0.2%
1321 2,706,745 2,703,876 0.1% $134,369 $132,915 $1,454 -1.1%
1322 1,180,746 1,179,947 0.1% $63,564 $59,343 $4,221 -7.1%
1335 5,914,286 5,912,326 0.0% $285,077 $290,664 -$5,587 1.9%
1351 23,116,216 22,957,609 0.7% $1,129,361 $1,139,821 -$10,460 0.9%
1354 26,670,750 26,668,687 0.0% $1,392,405 $1,409,872 -$17,467 1.2%
1355 1,372,342 1,372,337 0.0% $64,391 $66,149 -$1,758 2.7%
1367 52,298,464 51,907,673 0.8% $3,540,469 $3,528,498 $11,971 -0.3%
1401 12,388,933 12,388,093 0.0% $681,547 $688,075 -$6,528 0.9%
1402 2,196,804 2,196,804 0.0% $115,557 $116,653 -$1,096 0.9%
1412 1,089,402 1,088,798 0.1% $58,920 $57,427 $1,493 -2.6%
1436 2,512,274 11,120,196 -77.4% $119,686 $297,651 -$177,965 59.8%
1443 1,924,556 1,922,703 0.1% $102,050 $100,003 $2,047 -2.0%
1465 6,357,012 6,335,557 0.3% $324,684 $321,804 $2,880 -0.9%
1473 1,860,871 1,857,376 0.2% $98,513 $96,632 $1,881 -1.9%
1474 1,773,810 1,772,095 0.1% $96,071 $94,159 $1,912 -2.0%
1476 2,856,192 2,855,975 0.0% $152,112 $149,471 $2,641 -1.8%
1477 1,352,753 1,351,057 0.1% $73,243 $72,060 $1,183 -1.6%
1488 1,243,977 1,243,835 0.0% $65,330 $63,574 $1,757 -2.8%
1496 2,926,881 2,926,718 0.0% $153,497 $154,187 -$690 0.4%
1497 6,793,497 6,756,788 0.5% $383,871 $385,901 -$2,031 0.5%
1504 15,932,054 15,931,887 0.0% $855,219 $880,123 -$24,904 2.8%
1505 3,028,661 3,018,064 0.4% $152,113 $154,832 -$2,719 1.8%
1507 2,662,232 2,662,232 0.0% $138,457 $140,377 -$1,919 1.4%
1517 1,949,821 1,949,616 0.0% $94,159 $93,928 $231 -0.2%
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Table 30: Customer Price Elasticity Full Service Customers (8 of 8) 

 
 

 

Customer 
ID 

Modeled 
kWh with 

MHP 

Modeled 
kWh without 

MHP % Diff kWh 
MHP Energy 

Cost 
Without MHP 
Energy Cost 

Change in 
Bill from 

Base 
% Cost 
Savings 

1526 1,206,636 1,200,666 0.5% $60,356 $60,300 $56 -0.1%
1539 1,089,800 1,089,305 0.1% $60,501 $57,223 $3,278 -5.7%
1544 2,082,016 2,082,006 0.0% $111,843 $110,919 $924 -0.8%
1553 327,439 327,286 0.1% $18,148 $17,387 $761 -4.4%
1554 1,267,803 1,264,374 0.3% $65,814 $64,984 $831 -1.3%
1558 16,497,877 16,462,221 0.2% $889,897 $881,018 $8,879 -1.0%
1560 17,918,673 17,918,559 0.0% $928,214 $924,003 $4,212 -0.5%
1562 39,902,295 39,899,071 0.0% $2,715,976 $2,699,989 $15,987 -0.6%
1573 1,626,867 1,608,647 1.1% $79,565 $77,826 $1,739 -2.2%
1574 1,855,207 1,853,223 0.1% $91,599 $90,299 $1,300 -1.4%
1584 1,883,721 1,872,906 0.6% $89,562 $92,085 -$2,523 2.7%
1604 1,605,494 1,604,152 0.1% $83,144 $80,821 $2,323 -2.9%
1605 1,666,766 1,664,674 0.1% $85,277 $82,958 $2,319 -2.8%
1606 1,604,405 1,601,933 0.2% $82,935 $80,386 $2,549 -3.2%
1607 1,613,249 1,611,140 0.1% $82,276 $80,181 $2,095 -2.6%
1608 1,664,513 1,662,048 0.2% $85,162 $83,190 $1,972 -2.4%
1609 1,723,924 1,721,525 0.1% $88,490 $85,909 $2,581 -3.0%
1616 2,379,324 2,354,020 1.1% $113,594 $114,951 -$1,357 1.2%
1628 855,008 851,820 0.4% $39,493 $39,165 $328 -0.8%
1634 3,834,483 3,822,592 0.3% $187,502 $188,964 -$1,462 0.8%
1667 1,250,847 1,245,662 0.4% $61,612 $60,565 $1,047 -1.7%
1678 1,708,444 1,706,999 0.1% $87,013 $86,720 $293 -0.3%
1681 583,087 581,021 0.4% $22,370 $22,598 -$228 1.0%
1686 1,377,523 1,376,898 0.1% $68,948 $67,513 $1,436 -2.1%
1693 837,427 836,296 0.1% $43,112 $40,172 $2,939 -7.3%
1694 1,707,214 1,703,049 0.2% $84,472 $83,760 $712 -0.9%
1703 886,234 884,818 0.2% $39,308 $39,163 $144 -0.4%
1705 1,416,594 1,414,821 0.1% $72,041 $70,219 $1,822 -2.6%
1712 17,699,601 17,697,784 0.0% $920,475 $936,286 -$15,812 1.7%
1715 78,834,998 78,829,893 0.0% $4,981,005 $5,087,982 -$106,978 2.1%
1717 2,418,633 2,411,750 0.3% $114,091 $116,137 -$2,045 1.8%
1729 2,112,969 2,112,409 0.0% $105,822 $106,737 -$914 0.9%
1730 7,573,888 7,573,435 0.0% $405,686 $407,524 -$1,838 0.5%
1733 2,120,855 2,120,864 0.0% $101,030 $104,184 -$3,153 3.0%
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Table 10: Future Customers Energy Use by Segment Full Service Customers 

 
 

NAICS 
Industry 

Code NAICS Industry Title
Number of 
Customers 

Average of 
Billing kWh

 Average of Bill 
Amount 

Average of 
Estimated 

kWh on MHP

Average of 
Estimated Bill 

on MHP

Average of 
Dollars Saved 

on MHP

0 Not Defined 59 1,396,241 259,849$       1,405,146 260,274$       (425)$             
23 Const 11 1,464,425 282,899$       1,471,070 287,067$       (4,169)$         

31-33 Manufact 11 1,440,267 258,557$       1,443,001 262,641$       (4,084)$         
42 Wholesale Trade 11 1,323,319 260,600$       1,329,114 258,240$       2,360$           

44-45 Retail Trade 22 1,506,737 280,193$       1,508,942 287,836$       (7,643)$         
48-49 Transportation/Warehousing 2 1,406,600 291,080$       1,415,101 296,933$       (5,852)$         

51 Information 12 1,123,700 234,797$       1,125,308 235,795$       (998)$             
52 Finance and Industry 8 1,363,695 272,101$       1,363,997 268,805$       3,296$           
53 Real Estate, Rental, Leasing 110 1,307,492 251,163$       1,309,332 259,137$       (7,974)$         

54
Professional, Scientific, and 
Technical Services 3 1,153,241 233,877$       1,153,639 238,382$       (4,506)$         

56
Admin, Waste, Remediation 
Services 12 1,778,847 317,389$       1,778,853 308,955$       8,434$           

61 Educational Services 13 1,154,650 210,729$       1,157,352 213,651$       (2,922)$         

62 Health Care and Social Assistance 22 1,344,438 257,594$       1,345,928 260,358$       (2,764)$         

71
Arts, entertainment, and 
Recreation 6 1,311,041 256,358$       1,313,210 261,133$       (4,775)$         

72
Accommodation and Food 
Services 12 1,644,500 301,713$       1,645,647 300,586$       1,128$           

81
Other Services (except Public 
Administration) 20 1,280,919 250,849$       1,283,205 252,726$       (1,877)$         

92 Public Administration 7 1,750,008 300,655$       1,753,480 305,458$       (4,803)$         
99 Not Classified 48 1,542,883 240,601$       1,545,914 241,360$       (758)$             

389 1,393,282 257,759$       1,396,607 261,015$       (3,255)$         

Full Service Customers

Total/ Average for All Customers
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Table 11: Future Customers Energy Use by Segment Retail Access Customers 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

NAICS 
Industry 

Code NAICS Industry Title
Number of 
Customers 

Average of 
Billing kWh

 Average of Bill 
Amount 

Average of 
Estimated 

kWh on MHP

Average of 
Estimated Bill 

on MHP

Average of 
Dollars Saved 

on MHP

0 Not Defined 83 1,932,132 189,988$       1,934,467 190,872$       (884)$             
22 Utilies 2 1,488,560 123,409$       1,491,049 122,503$       906$               
23 Const 45 1,377,421 133,922$       1,378,824 133,389$       532$               

31-33 Manufact 28 1,269,141 127,775$       1,271,589 129,490$       (1,715)$         
42 Wholesale Trade 29 1,523,862 147,817$       1,525,666 147,206$       611$               

44-45 Retail Trade 106 1,778,321 164,633$       1,781,169 167,420$       (2,787)$         
48-49 Transportation/Warehousing 10 1,673,611 168,775$       1,674,357 165,949$       2,826$           

51 Information 20 1,642,990 149,498$       1,644,725 149,605$       (108)$             
52 Finance and Industry 22 1,577,356 156,272$       1,578,495 158,975$       (2,703)$         
53 Real Estate, Rental, Leasing 220 1,431,189 145,766$       1,432,703 149,868$       (4,101)$         

54
Professional, Scientific, and 
Technical Services 31 1,602,614 151,356$       1,604,335 154,505$       (3,149)$         

55
Management of Companies and 
Enterprises 3 1,366,667 129,531$       1,371,995 133,204$       (3,673)$         

56
Admin, Waste, Remediation 
Services 26 1,470,214 160,418$       1,472,063 161,337$       (919)$             

61 Educational Services 46 1,373,458 132,656$       1,374,860 134,356$       (1,700)$         

62 Health Care and Social Assistance 46 1,580,150 151,042$       1,583,367 150,802$       240$               

71
Arts, entertainment, and 
Recreation 25 1,393,731 138,449$       1,395,475 138,681$       (232)$             

72
Accommodation and Food 
Services 63 1,446,360 139,455$       1,447,637 138,640$       815$               

81
Other Services (except Public 
Administration) 60 1,347,196 140,788$       1,347,545 141,869$       (1,081)$         

92 Public Administration 3 907,600 142,266$       908,107 144,164$       (1,899)$         
99 Not Classified 139 1,541,634 150,133$       1,543,554 151,386$       (1,253)$         

1007 1,533,660 150,778$       1,535,476 152,474$       (1,696)$         

Retail Access Customers

Total/ Average for All Customers
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Table 12: Max Demand and Coincident Peak for Surveyed Customers (1 of 3) 

 
 
 
 
 
 

MHP

 Customer ID 2009 2010 2011 2009 2010 2011

16 NA 586 627 555 NA 583
24 NA 1,861 1,875 NA 1,811 1,625
32 586 623 511 429 485 350
38 NA 501 522 NA 433 424
41 NA 576 552 50 49 58
44 NA 666 674 NA 480 518
45 685 638 627 502 478 577
48 595 649 649 395 278 404
75 NA 799 720 NA 178 378
92 NA 1,295 1,260 NA 924 662
100 NA 946 905 NA 706 472
120 NA 846 878 NA 786 799
141 NA 568 564 NA 461 456
146 NA 666 651 NA 559 564
182 504 472 477 457 417 454
185 706 676 689 591 564 619
193 1,876 2,289 326 0 1,545 0
195 NA 1,011 1,112 NA 913 491
196 NA 400 401 NA 347 311
203 NA 906 941 NA 438 421
216 1,111 1,277 1,163 780 764 771
222 NA 560 528 NA 408 409
279 NA 528 582 NA 268 274
291 NA 791 534 NA 113 70
311 2,926 2,768 2,666 2,856 2,705 2,599
319 NA 1,346 1,343 1,309 991 931
331 NA 687 695 666 440 499
430 6,026 6,105 5,647 5,859 5,646 5,366
434 1,520 1,676 1,423 1,437 1,117 1,078
435 1,794 1,832 1,721 1,758 1,737 1,284
436 2,096 2,042 NA 1,868 1,821 NA

Non-Coincident Peak (kW) Coincident Peak (kW)
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Table 33: Max Demand and Coincident Peak for Surveyed Customers (2 of 3)  

 
 
 
 
 
 

MHP

 Customer ID 2009 2010 2011 2009 2010 2011

455 1,001 852 877 720 684 701
458 NA NA 570 NA NA 0
464 NA 1,147 1,124 NA 940 883
475 5,409 4,527 4,761 4,748 3,933 4,206
507 15,728 1,268 1,113 467 924 866
583 NA 1,230 1,172 NA 1,068 1,123
620 NA 502 468 NA 372 444
623 NA 683 632 NA 607 601
661 NA 1,092 974 NA 999 942
672 8,225 8,883 8,708 7,133 8,435 8,316
707 328 1,278 1,223 245 1,149 1,132
737 904 972 948 851 835 814
739 775 727 767 737 653 651
764 NA 882 907 NA 818 823
767 591 630 575 364 404 373
771 NA 1,508 1,354 NA 1,420 1,233
780 1,003 990 991 966 918 798
787 507 507 513 434 447 439
817 NA 802 823 NA 722 706
823 NA NA 2,058 NA NA 1,911
848 1,947 1,782 1,826 1,339 1,457 1,265
858 NA 508 522 NA 449 464
860 NA 1,746 1,753 NA 1,670 1,671
902 993 1,135 1,141 918 1,009 993
908 NA 647 581 NA 546 511
960 NA 1,215 1,236 NA 1,077 1,212
961 NA 915 853 NA 280 356
989 4,177 4,175 4,491 3,918 3,695 4,082
998 971 963 980 915 725 832

1002 1,755 1,840 1,815 1,378 1,138 1,064
1018 NA 1,166 1,216 NA 1,023 1,166

Non-Coincident Peak (kW) Coincident Peak (kW)
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Table 33: Max Demand and Coincident Peak for Surveyed Customers (3 of 3) 

 
 
 

MHP

 Customer ID 2009 2010 2011 2009 2010 2011

1027 9,116 9,280 9,473 8,497 8,832 9,244
1102 1,203 1,281 1,242 1,187 1,133 1,129
1117 NA 372 145 NA 221 127
1135 NA NA 2,831 NA NA 1,083
1161 NA 917 895 NA 887 866
1171 NA 1,255 1,393 NA 1,213 1,309
1177 NA 801 776 NA 758 666
1188 NA 688 975 NA 590 557
1247 3,830 3,480 3,562 3,297 2,535 2,606
1264 1,650 1,710 1,680 1,580 1,600 1,560
1278 NA 996 964 NA 883 864
1300 2,610 2,935 3,073 2,184 2,141 1,916
1335 NA 1,630 1,569 NA 1,329 1,342
1354 NA 5,393 4,254 NA 1,797 2,569
1399 NA 521 506 NA 380 128
1427 NA 606 327 NA 495 150
1436 5,440 5,360 5,352 0 0 0
1443 NA 692 675 498 604 611
1454 NA 1,024 1,002 NA 969 900
1477 NA 546 552 NA 517 477
1504 NA 1,103 1,084 NA 1,074 1,069
1505 NA 892 896 NA 482 537
1520 NA 789 839 NA 251 234
1539 NA 556 545 NA 491 432
1559 3,999 4,190 NA 3,296 3,331 NA
1570 1,027 1,060 1,088 995 1,015 1,073
1613 NA 714 NA NA 697 NA
1639 NA 1,081 1,100 NA 1,039 1,033
1712 NA 1,801 1,816 NA 1,013 1,668
1731 NA 366 343 335 306 325
1735 765 798 642 652 170 46

Totals 98,396 138,014 131,854 71,184 107,030 102,565

Non-Coincident Peak (kW) Coincident Peak (kW)
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F. Appendix F – CECONY MHP Interview Guide 
 

KEMA:!( 
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CECONY MHP Program Evaluation 
Interview Guide  

 

Verbal introduction to interviewee: Our goal in this interview is to gather information on 
the role that you have in the development and delivery of the MHP Program.  In addition, 
we are looking to further understand the process of how this program is delivered, any 
strengths and weaknesses of the program that you see, things that have been learned since 
its inception, and ways in which the program’s delivery methods and procedures could be 
further modified, if any.    
 
This interview session is an opportunity for you to voice your opinions and your particular 
experiences with this program.  This will also be a chance for you to share ideas about 
further increasing the program effectiveness and delivery to your customers.  
 
The questions here are neutral, and meant to be open-ended.  There are no expectations of 
any right or wrong answers.  Feel free to embellish; details and examples are most 
welcome.  
 
Because this is an interview guide that goes across various positions, some questions may 
be less relevant than others, or even unrelated to your position.  You are welcome to ask to 
skip any of those questions.  
 
All answers are strictly confidential.  Our notes are not shared with anyone else at CECONY 
or outside the utility.  In our report, anecdotal answers are either paraphrased or cited in a 
generic way, ex. “several respondents said…”, “one respondent noted…”, etc.   
 
After we complete the interview, we will later transcribe our notes on a separate sheet and 
send them back to you to review.  This will give you an opportunity to correct or clarify 
anything we recorded.   
 
 
 
 
 

A. Background 
 

1.  Can you please first briefly describe your current professional position – title and general 
responsibilities? 



 Appendices 
 

 
 

Consolidated Edison Company of New York, Inc. April 19, 2012 F-2 

 
 
 

2. a) What is your current role and level of involvement with the program? 
 
 
 

3. Did you have a role or other involvement in the development of the marketing and sales 
plan?  IF YES > What was that? 
 

4. What involvement if any did you have in information sessions which are designed to help 
the customer understand how this program should work ? 
 
 
 
 

B. Program Delivery 
 

5. From what you know, what typically are the primary barriers, concerns, or challenges that 
major account customers have towards moving into a real time pricing tariff? 
 
 
 

6. a. How were customers first notified and informed about the pending MHP tariff? 
 
 
 
b. How were follow-ups completed to ensure the correct contact people understood and 
recognized the pertinent facts about Rider M, and the choice they could make between that 
and Retail Access? 
 
 
c. What are the steps taken or indications checked to ensure that a customer is fully 
informed, satisfied, and comfortable with the level of information and support given by 
CECONY for this or any other new initiative? 
 
 

7. For the customers who transitioned into the MHP in 2010 & 2011: 
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a) How often are they normally visited or contacted by their respective CECONY account 
representative? 

 
b) What resources of time were planned up and beyond this normal level in order to 

properly communicate the changes concerning MHP? 
 
 

8. What were the initial reactions or concerns from customers when they were first notified?  
How did you or CECONY address those concerns? 
   
 

9. a. What specific goals were established for each of the elements detailed in the Marketing, 
Outreach, and Education Plan?  How much are these elements, once implemented, are 
recorded, tracked and compared to the goals?   
 

- mailings 
- access and use of DMS 
- seminars 
- direct contact 

 
b. Specifically for the partnership strategy: what trade associations and industry 
organizations were reached?  Were these relationships all previously established?  What 
specifically was conducted with each of these entities? 
 
 
 

10. What were the typical successes you achieved in the transition to Rider M?  Are there 
specific examples?   
 
 

11. What were the typical challenges that arose in the transition to Rider M?  What are specific 
examples?  
 
 
 

12. What amount, and what kinds, of customers have used CECONY services to assess choices 
for staying with Rider M or moving to Retail Access?   
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13. How well has DMS worked for you and for the customers who have accessed it?  What kinds 
of additional informational support have customers asked for? 
 
 
 

14. What has been your general interaction and experience with the Customer Care website? 
 
 
 

15. What has the general experience been from customers since the Customer Care website 
was launched? 
 
 
 

16. From what you have seen or learned: what customers have utilized their own internal 
resources towards assessing the choices between MHP and Retail Access?  What kind of 
internal resources have these been?  
 
 
 

17.  Again, from what you have seen or learned: what customers utilized external services to 
assess choices (apart from CECONY staff or the DMS)?  What kind of external services have 
been used? 
 
 
  

18. Were you involved with the customer presentations for MHP? IF YES > What tangible 
outcomes became evident, especially from those who attended? 
 
 
 

19. To ensure that we covered all of your thoughts, are there any other specific improvements 
and recommendations that you have on marketing, outreach, and education for MHP? 
 
 
 

20. There may be other issues that you would like to talk about that were not addressed 
above..If so, what are they, and what would you like to say about them? 

 
 



 Appendices 
 

 
 

Consolidated Edison Company of New York, Inc. April 19, 2012 G-1 

G. Appendix G – Customer Survey Results  
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Respondent Information 

Table 13: Importance of Facility Energy Efficiency1 

Group 1 2 3 4 5 Average 
Full Service (n=34) 0% 3% 12% 18% 68% 4.5 
Retail Access (n=72) 0% 0% 6% 28% 67% 4.6 
Overall (n=106) 0% 1% 8% 25% 67% 4.6 

 

Table 14: Importance of Electricity Cost2 

Group 1 2 3 4 5 Average 
Full Service (n=34) 0% 3% 29% 24% 44% 4.1 
Retail Access (n=73) 0% 4% 14% 34% 48% 4.3 
Overall (n=107) 0% 4% 19% 31% 47% 4.2 

 

Table 15: Current Enrollment in MHP3 

Group Yes No 
Don't 
Know 

Full Service (n=34) 56% 0% 44% 
Retail Access (n=73) 0% 93% 7% 
Overall (n=107) 18% 64% 19% 

 
Why did your organization decide to stay in the MHP Program? 
 
When asked why their organizations decided to stay with the MHP rate structure, five customers 
reported that there was not much savings to be had by switching to an ESCO.  Three other 
customers reported that they did not have a choice but to stay on the MHP rate structure.  Other 
responses are as follows: 

• Lack of reliability with ESCOs. 
• Lack of other viable options. 
• Feel more in control in the Program. 
• Didn’t like the idea of purchasing in advance. 
• Didn’t want to be locked into a price. 
• Didn’t get offered anything else. 
• Didn’t like the ESCOs prices. 

                                            
1 Q: R5. How important is energy efficiency at your facility on a scale of 1 to 5, where 1 in not important 
and 5 is very important? 
2 Q: R6. In the success of your business, how important is the cost of electricity, on a scale of 1 to 5, 
where 1 in not important to 5 very important? 
3 Q: R7. Is your organization currently enrolled in the Mandatory Hourly Pricing (MHP) Program? 
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Table 16: Currently Enrolled with an ESCO4 

Group Yes No 
Don't 
Know 

Full Service (n=34) 0% 88% 12% 
Retail Access (n=73) 84% 7% 10% 
Overall (n=107) 57% 33% 10% 

 

What information did you receive and how helpful was it?  
 

• No information has been received (n=5) 
• How it operates (n=2) 
• “I didn’t know about the Customer Care Website.” 
• “Program details and PowerPoint presentation.” 
• “Received information on a seminar but couldn’t attend.” 
• “The fact that they’re no longer part of the energy generation business.” 
• “The seminar times were not good and I don’t know what I could do with the information.” 
• “This goes back to 2007; just the structure and how it’s going to affect energy demand, how 

purchases will be made, and how it’s designed to work.” 
• “We had one meeting with CECONY. It was helpful but we need to take more steps to do more 

on our end. We dropped the ball because there were higher priorities.” 
• “They told me that I was a high energy user.” 

 
Table 17: Types of Billing Price Structure5 

Group Market 
Rate 

Hourly 
Pricing 

Average 
Monthly 

Price 
Fixed 
Price Other Don't 

Know 

Full Service (n=34) 0% 0% 3% 0% 0% 97% 
Retail Access (n=73) 11% 1% 3% 64% 8% 12% 
Overall (n=107) 7% 1% 3% 44% 6% 39% 

Customers who reported that they are billed under an “other” pricing structure provided the 
following detail: 

• “50% market / 50% fixed.” 

• “Blend of market and fixed.” 

• “Combination of fixed price and hedge price.” 

• “Day ahead pricing.” 

                                            
4 Q: R8. Is your organization currently enrolled with an ESCO? 
5 Q: R9. What type of pricing structure are you currently being billed under? 
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• “Fixed mostly but it’s a blend for natural gas; we pay a percentage.” 

• “Metered-demand delivery.” 

 

Respondent Information 

Table 18: Understanding Commodity Price Calculations6 

Group 1 2 3 4 5 Average 
Full Service (n=34) 24% 15% 35% 12% 15% 2.8 
Retail Access (n=73) 21% 14% 19% 29% 18% 3.1 
Overall (n=107) 21% 14% 24% 23% 17% 3.0 

 

Table 19: Annual Electric Operating Costs7 

Group 
0% to 
25% 

26% to 
50% 

51% to 
75% 

76% to 
100% Other 

Don't 
Know Average* 

Full Service (n=32) 41% 6% 3% 3% 25% 22% 16.0% 
Retail Access (n=72) 43% 10% 4% 3% 28% 13% 17.6% 
Overall (n=104) 42% 9% 4% 3% 27% 15% 17.1% 
* Averages were calculated using the midpoint of each of the ranges. 

 
 

                                            
6 Q: R10. How well do you understand the calculations for the commodity price on your utility bill, on a 
scale of 1 to 5, where 1 means you don't understand at all the calculations for commodity price on your 
utility bill and 5 means you completely understand the calculations? 
7 Q: R11. What percent of your organization's total annual operating costs do your electricity costs 
represent? 
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Table 20: Discussions with a Consultant or ESCO 8 

Group Yes No 
Tier 1 (n=10) 50% 50% 
Tier 2 (n=8) 63% 38% 
Tier 3 (n=16) 50% 50% 
Overall (n=34) 53% 47% 

Table 21: Consideration of Purchasing Energy From an ESCO 9 

Group Yes No 
Don't 
Know 

Tier 1 (n=10) 60% 30% 10% 
Tier 2 (n=8) 75% 25% 0% 
Tier 3 (n=16) 56% 31% 13% 
Overall (n=34) 62% 29% 9% 

Table 22: Shifting Operations in Response to Hourly Pricing 10 

Group Yes No 
Tier 1 (n=10) 40% 60% 
Tier 2 (n=8) 13% 88% 
Tier 3 (n=16) 38% 63% 
Non-Residential (n=26) 42% 58% 
Residential (n=8) 0% 100% 
Overall (n=34) 32% 68% 

                                            
8 Q: V1. Have you spoken with a consultant or ESCO about hourly pricing or other options available to 
you? 
9 Q: V2. Did you consider purchasing energy from an alternate supplier? 
10 Q: V3. Does your facility have the flexibility to shift operations in response to hourly prices? 
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Table 23: Daily Monitoring of Hourly Pricing 11 

Group Yes No 
Tier 1 (n=10) 40% 60% 
Tier 2 (n=8) 13% 88% 
Tier 3 (n=16) 38% 63% 
Non-Residential (n=26) 42% 58% 
Residential (n=8) 0% 100% 
Overall (n=34) 32% 68% 

 
Table 24: Desirability to View Day Ahead Hourly Pricing 12 

Group Yes No 
Don't 
Know 

Tier 1 (n=10) 40% 50% 10% 
Tier 2 (n=8) 63% 38% 0% 
Tier 3 (n=16) 31% 63% 6% 
Non-Residential (n=26) 50% 42% 8% 
Residential (n=8) 13% 88% 0% 
Overall (n=34) 41% 53% 6% 

 
Table 25: Necessary Information about Hourly Pricing 13 

Group Yes No 
Don't 
Know 

Tier 1 (n=10) 40% 40% 20% 
Tier 2 (n=8) 50% 50% 0% 
Tier 3 (n=16) 6% 94% 0% 
Non-Residential (n=26) 35% 58% 8% 
Residential (n=8) 0% 100% 0% 
Overall (n=34) 26% 68% 6% 

 
 

Table 26: Have Received Information about MHP14

                                            
11 Q: V4. Does your facility have someone who tracks and checks hourly prices on a daily basis? 

 

12 Q: V5. Do you feel it is helpful to be able to view hourly commodity prices a day in advance? 
13 Q: V6. Do you feel you have the necessary information to develop a strategy for responding to hourly 
pricing? 
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Group 

Have not 
received any 
information 

on MHP CECONY ESCO NYSERDA 
NYISO 
website 

Industry 
association 

or 
consultant 

Media or 
trade 

publication 
Don't 
Know 

Tier 1 (n=10) 20% 20% 0% 0% 0% 20% 0% 40% 
Tier 2 (n=8) 25% 50% 0% 0% 0% 25% 0% 0% 
Tier 3 (n=16) 69% 19% 6% 0% 0% 0% 0% 6% 
Overall (n=34) 44% 26% 3% 0% 0% 12% 0% 15% 

 

Some of the customers who reported that they had not received any information on the MHP 
program provided responses such as: “Didn’t know about this until today” and “This is the first 
that I am hearing of this”. 

Table 27: Fully Informed about MHP15 

Group Yes No 
Don't 
Know 

Tier 1 (n=10) 40% 20% 40% 
Tier 2 (n=8) 38% 38% 25% 
Tier 3 (n=16) 19% 13% 69% 
Overall (n=34) 29% 21% 50% 

 

Table 28: Participated in Outreach and Education16 

Group 

Received 
and read 
customer 

letters, 
newsletters, 

emails 

Attend 
customer 
forums 

Visit the Con Ed 
rates site at 

Coned.com/rates 

Sign up for 
the 

Customer 
Care for 
Energy 

Management 
website 

Contact 
customer 
service 

None 
of the 
above Other* 

Don't 
Know 

Tier 1 (n=10) 0% 0% 10% 0% 20% 60% 10% 0% 
Tier 2 (n=8) 0% 0% 0% 0% 0% 63% 0% 38% 
Tier 3 (n=16) 6% 0% 0% 0% 6% 81% 0% 6% 
Overall (n=34) 3% 0% 3% 0% 9% 71% 3% 12% 

 
*Other denotes: “Contact our CECONY account executive”. 

                                                                                                                                             
14 Q: V6a. Have you received information about Mandatory Hourly Pricing from…? 
15 Q: V7. Did your organization take any steps to ensure that you were fully informed and comfortable 
with information you received from CECONY regarding the MHP program since the program began? 
16 Q: V7a. Did your organization…? [Read from the following topics listed in the table] 
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Table 29: Engagement of Seminars, Workshops, or Utilities17 

Group 
Yes, 

Seminar 
Yes, 

Workshop 
Yes, spoke 
with utility 

None of 
the 

above Other* 
Don't 
Know 

Tier 1 (n=10) 0% 10% 10% 60% 20% 0% 
Tier 2 (n=8) 0% 13% 0% 75% 13% 0% 
Tier 3 (n=16) 0% 0% 0% 88% 13% 0% 
Overall (n=34) 0% 6% 3% 76% 15% 0% 
 

*Other denotes the following responses:  

• “Energy management website.” 
• “No direct involvement, that would be too time consuming. Just call them.” 
• “The new pricing going into effect, develop a report with them, and how to get info on 

their coned.com website.” 
• “I spoke with someone at CECONY, we started to look into it but I got side tracked.”  
• Customer could not elaborate. 

V8a. What information did you receive and how helpful was it?  
 

• No information has been received (n=5) 
• How it operates (n=2) 
• “I didn’t know about the Customer Care Website.” 
• “Program details and PowerPoint presentation.” 
• “Received information on a seminar but couldn’t attend.” 
• “The fact that they’re no longer part of the energy generation business.” 
• “The seminar times were not good and I don’t know what I could do with the information.” 
• “This goes back to 2007; just the structure and how it’s going to affect energy demand, how 

purchases will be made, and how it’s designed to work.” 
• “We had one meeting with CECONY. It was helpful but we need to take more steps to do more 

on our end. We dropped the ball because there were higher priorities.” 
• “They told me that I was a high energy user.” 

 

Participant Actions 

                                            
17 Q: V8. Have you attended a seminar, workshop or speak with anyone from your utility since the 
change to mandatory hourly pricing? 
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Table 30: Operational Maximum Price Target 18 

Group Yes No Don't Know 
Tier 1 (n=10) 10% 90% 0% 
Tier 2 (n=8) 0% 100% 0% 
Tier 3 (n=16) 0% 100% 0% 
Overall (n=34) 3% 97% 0% 

 

Note: The customer who reported having a targeting a maximum hourly price threshold for 
reducing consumption refused to provide exactly what that threshold is. 

Table 31: Considered a Operational Maximum Price Target 19 

Group Yes No Don't Know 
Tier 1 (n=10) 25% 69% 6% 
Tier 2 (n=8) 25% 63% 13% 
Tier 3 (n=16) 0% 80% 20% 
Overall (n=34) 18% 71% 12% 

 

                                            
18 Q: A1. Do you have a maximum hourly price threshold that you target for reducing energy 
consumption? 
19 Q: A1b. If no, have you thought about developing a maximum price? 
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Table 32: Comparison of Previous Energy Consumption with Hourly Pricing20 

Group Yes No 
Tier 1 (n=10) 40% 60% 
Tier 2 (n=8) 38% 63% 
Tier 3 (n=16) 6% 94% 
Overall (n=34) 24% 76% 

 

Table 33: Engage in Energy Reduction in Response to Day-Ahead Prices21 

Group Yes No 
Tier 1 (n=10) 20% 80% 
Tier 2 (n=8) 0% 100% 
Tier 3 (n=16) 0% 100% 
Overall (n=34) 6% 94% 

 
Table 34: Energy Reduction Strategies During High Pricing Events22 

Group 

No, cannot 
reduce 

energy for 
high 

pricing 
periods 

Utilize 
EMS 

controls 
for 

reducing 
energy 

Reduce 
HVAC 

Fuel 
Switching 

Reduce 
Lighting 

Reduce or 
Shift 

Processes 
Other* 

Strategy 
Don't 
Know 

Tier 1 (n=10) 70% 20% 0% 0% 0% 0% 10% 0% 

Tier 2 (n=8) 50% 13% 0% 0% 0% 13% 13% 13% 

Tier 3 (n=16) 38% 50% 0% 0% 6% 0% 0% 6% 

Non-Residential (n=26) 58% 23% 0% 0% 0% 4% 8% 8% 

Residential (n=8) 25% 63% 0% 0% 13% 0% 0% 0% 

Overall (n=34) 50% 32% 0% 0% 3% 3% 6% 6% 

 

                                            
20 Q: A2. Do you compare hourly pricing with previous energy consumption to understand the potential 
impact to your energy costs? 
21 Q: A3. By knowing the day-ahead prices, do you make plans for energy reduction if you see hourly 
pricing that you feel is excessive? 
22 Q: A4. Are you able to reduce your energy usage (or consumption) for high pricing periods? If yes, 
what strategies are implemented? 
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*Other responses included:  

• “We can do simple things like shut down an elevator.” 

• “Basically we go through the building to eliminate waste; we’re on a curtailment program 
with GCS (Generation Curtailment Services) to contribute to energy savings.” 

 
Table 35: Awareness of Automated Alerts23 

Group 

Yes, and I 
have alerts 
established 

Yes, but I 
have not 

yet 
established 

alerts 

No, I did not 
know that 

functionality 
was available, 
but I am not 
interested 

No, I did not 
know that 

functionality was 
available, but I 

am  interested in 
using it 

Don't 
Know 

Full Service (n=34) 3% 32% 24% 35% 6% 
Tier 1 (n=10) 0% 30% 40% 20% 10% 
Tier 2 (n=8) 13% 0% 25% 63% 0% 
Tier 3 (n=16) 0% 50% 13% 31% 6% 
Non-Residential (n=26) 4% 23% 31% 35% 8% 
Residential (n=8) 0% 63% 0% 38% 0% 
Elastic (n=3) 0% 0% 67% 33% 0% 
Non-Elastic (n=28) 4% 39% 14% 39% 4% 
Not Enough Data to Determine (n=3) 0% 0% 67% 0% 33% 
Overall (n=34) 3% 32% 24% 35% 6% 

 

                                            
23 Q: A5. Did you know that the Customer Care for Energy Management website can send you 
automated email alerts if your demand or next day's price per kWh are above or below your customized 
threshold? 
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Table 36: Load Shift Barriers24 

Group 

Insufficient 
resources 

to pay 
attention 
to hourly 

prices 

Inflexible 
labor 

schedule 

Managing 
electricity 

use is not a 
priority in 

my 
organization 

The cost of 
responding 
outweighs 

the 
savings 

Negative 
previous 

experience 
with day-

ahead 
hourly 
pricing 

No barriers 
have been 

encountered 

All of the 
above 

barriers 
mentioned Other 

Don't 
Know 

Tier 1 (n=10) 20% 20% 10% 10% 0% 0% 0% 0% 40% 

Tier 2 (n=8) 63% 0% 0% 13% 0% 0% 0% 25% 0% 

Tier 3 (n=14) 0% 14% 14% 0% 0% 0% 14% 14% 43% 

Overall (n=32) 22% 13% 9% 6% 0% 0% 6% 13% 31% 

 
Table 37: Active Use of the Customer Care for Energy Management Website25 

Group Yes No 
Don't 
Know 

Tier 1 (n=10) 30% 70% 0% 
Tier 2 (n=8) 25% 75% 0% 
Tier 3 (n=16) 6% 88% 6% 
Non-Residential (n=26) 23% 73% 4% 
Residential (n=8) 0% 100% 0% 
Elastic (n=3) 67% 33% 0% 
Non-Elastic (n=28) 11% 86% 4% 
Not Enough Data to Determine (n=3) 33% 67% 0% 
Overall (n=34) 18% 79% 3% 

 

                                            
24 Q: A6. What barriers has your facility experienced in responding to hourly electricity supply prices? 
25 Q: A7. Have you used the Customer Care for Energy Management online tool at 
www.coned.com/customercare ? 

http://www.coned.com/customercare�
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Table 38: Usage Frequency of the Customer Care for Energy Management Website26 

Group Daily Weekly Monthly 

Less 
than 

once a 
month Other 

Don't 
Know 

Tier 1 (n=3) 0% 67% 0% 33% 0% 0% 
Tier 2 (n=2) 0% 0% 50% 50% 0% 0% 
Tier 3 (n=1) 0% 0% 0% 0% 100% 0% 
Overall (n=6) 0% 33% 17% 33% 17% 0% 

 

Table 39: Is the Customer Care Website Useful27 

Group Yes No 
Don't 
Know 

Tier 1 (n=3) 33% 33% 33% 
Tier 2 (n=2) 50% 50% 0% 
Tier 3 (n=1) 100% 0% 0% 
Elastic (n=2) 0% 50% 50% 
Non-Elastic (n=3) 100% 0% 0% 
Not Enough Data to Determine (n=1) 0% 100% 0% 
Overall (n=6) 50% 33% 17% 

 
Which features do you use? 

• Interval data (n=3) 
• Energy analysis, load trending, and usage variance 
• Hourly profiles 
• “Just what the day-ahead pricing is and the trending they have available and what the prices are 

in the zone we are in.” 
• Our demand 

 

 

                                            
26 Q: A7a. If yes, how often do you use it? 
27 Q: A7b. Do you find the tools useful? 



 Appendices 
 

 
 

Consolidated Edison Company of New York, Inc. April 19, 2012 G-14 

Table 40: Have Experienced Problems with the Customer Care Website28 

Group Yes No 
Tier 1 (n=3) 67% 33% 
Tier 2 (n=2) 50% 50% 
Tier 3 (n=1) 0% 100% 
Elastic (n=2) 100% 0% 
Non-Elastic (n=3) 0% 100% 
Not Enough Data to Determine (n=1) 100% 0% 
Overall (n=6) 50% 50% 

 
Table 41: Will Continue to Use Customer Care Website29 

Group Yes No 
Tier 1 (n=3) 100% 0% 
Tier 2 (n=2) 50% 50% 
Tier 3 (n=1) 0% 100% 
Overall (n=6) 50% 50% 

 
Table 42: Would like more Information about Customer Care Website30 

Group Yes No 
Don't 
Know 

Tier 1 (n=6) 67% 33% 0% 
Tier 2 (n=6) 50% 33% 17% 
Tier 3 (n=14) 79% 14% 7% 
Non-Residential (n=18) 78% 22% 0% 
Residential (n=8) 50% 25% 25% 
Overall (n=26) 69% 23% 8% 

 

 
 
 

Table 43: Have Used IntervalMetering@coned.com31

                                            
28 Q: A7d. Have you had any problems with the tool? 

 

29 Q: A7e. Will you continue to use it in the future? 
30 Q: A7f. Would you like more information on the tool? 
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Group Yes I have 

No, I 
haven't 
had the 
need to 

No, I didn't 
know that email 
address was in 

place 
Don't 
Know 

Tier 1 (n=6) 0% 33% 67% 0% 
Tier 2 (n=6) 17% 33% 33% 17% 
Tier 3 (n=14) 0% 43% 57% 0% 
Overall (n=26) 4% 38% 54% 4% 

 

Table 44: Active Implementation Strategies32 

Activities 

Reported 
Past 

Activities 
Total 

Percent of 
All 

Respondents 

Future 
Planned 
Activities 

Total 

Percent of 
All 

Respondents 
Management website (n=30) 0 0% 16 53% 
Energy audit (n=31) 8 26% 6 19% 
Participate in Con Ed energy efficiency program(s) (n=29) 0 0% 12 41% 
Improve energy efficiency (n=31) 1 3% 10 32% 
Switch to electricity supplier other than local utility (n=29) 1 3% 9 31% 
Technical Assessment (n=30) 5 17% 4 13% 
Install on-site or distributed generation (n=29) 5 17% 2 7% 
Shift electricity demand (n=30) 1 3% 6 20% 
Participate in NYISO load mgt programs (n=29) 1 3% 5 17% 
Use load management software (n=30) 2 7% 3 10% 

 

 
 
 
 
 

Table 45: Active Implementations Strategies while on MHP Rate Structure33

                                                                                                                                             
31 Q: A7g. Have you contacted IntervalMetering@coned.com for further access to Customer Care or for 
other MHP related questions? 

 

 
32 Q: A8. In your response to the hourly electricity pricing program, I’m going to ask you about what 
actions you have already taken during the past 24 months, or anticipate taking during the next 12 
months? 
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Group Yes No 
Don't 
Know 

Tier 1 (n=10) 30% 70% 0% 
Tier 2 (n=8) 38% 63% 0% 
Tier 3 (n=13) 38% 62% 0% 
Overall (n=31) 35% 65% 0% 

 
If yes, what have you done? 

• “We have talked with some ESCO's looked at their rates, but MHP has been very low, I 
didn't think there is anything more competitive then MHP on the open market at least for 
our current situation.” 

• “Will be vacating this space in the next 2-3 months.” 
• “Simply notify tenants of the need to reduce usage maybe turn off an AC unit.” 
• “Staging our chiller during summer months and reducing wattage on lighting.” 
• “Hired a consultant to exploring our option 

 

Table 46: Awareness of NYSERDA Energy Efficiency Incentives34 

Group Yes No 
Don't 
Know 

Full Service (n=33) 70% 30% 0% 
Retail Access (n=73) 86% 11% 3% 

Non-Residential (n=89) 79% 19% 2% 
Residential (n=17) 94% 6% 0% 
*Overall (n=106) 81% 17% 2% 

*Denotes one participant did not respond out of the total 107 responses 
 

Table 47: Previous Participation in a NYSERDA Energy Efficiency Program35 

Group Yes No 
Don't 
Know 

Full Service (n=32) 31% 34% 34% 
Retail Access (n=72) 56% 35% 10% 
Overall (n=104) 48% 35% 17% 

 
                                                                                                                                             
33 Q: A9. Have you taken any OTHER actions in response to the hourly electricity pricing program since 
you have been enrolled in it?  
34 Q: A10. Are you aware that NYSERDA offers incentives for qualifying energy efficiency measures? 
 
35 Q: A11. Have you participated in a NYSERDA program? 
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Table 48: NYSERDA Recommended Facility Improvements36 

Improvements Made 
% of Respondents 

(n=44) 
% of Responses 

(n=70) 
Lighting 68.2% 42.9% 
Solar panels 11.4% 7.1% 
Air Conditioning 9.1% 5.7% 
Envelope 9.1% 5.7% 
VFDs 9.1% 5.7% 
Occupancy Sensors 6.8% 4.3% 
Boiler 4.5% 2.9% 
Chiller 4.5% 2.9% 
Cogeneration Facility 4.5% 2.9% 
Refrigeration 4.5% 2.9% 
Air Flow Management 2.3% 1.4% 
Appliances 2.3% 1.4% 
Benchmarking initiative 2.3% 1.4% 
Cooling Tower 2.3% 1.4% 
Custom 2.3% 1.4% 
Demand Response 2.3% 1.4% 
EMS 2.3% 1.4% 
HVAC 2.3% 1.4% 
LEED certification 2.3% 1.4% 
Motors 2.3% 1.4% 
Temperature control 2.3% 1.4% 
Wind Power 2.3% 1.4% 

 

                                            
36 Q: A11a. Please describe what improvements you made at this facility by working with NYSERDA. 
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Table 49: Previous Participation in a CECONY Energy Efficiency Program37 

Group Yes No 
Don't 
Know 

Full Service (n=33) 21% 70% 9% 
Retail Access (n=71) 34% 58% 8% 
Non-Residential (n=87) 36% 55% 9% 
Residential (n=17) 0% 94% 6% 
Overall (n=104) 30% 62% 9% 

. 

Table 50: CECONY Recommended Facility Improvements38 

Improvements Made 
% of Respondents 

(n=23) 
% of Responses 

(n=38) 
Lighting 65.2% 39.5% 

Occupancy Sensors 26.1% 15.8% 
VFDs 17.4% 10.5% 

Motors 13.0% 7.9% 
Air Conditioning 8.7% 5.3% 

Curtailment 8.7% 5.3% 
Boiler 4.3% 2.6% 

Cooling Tower 4.3% 2.6% 
Demand Response 4.3% 2.6% 

Demand vent controls 4.3% 2.6% 
Envelope 4.3% 2.6% 

HVAC 4.3% 2.6% 

 

                                            
37 Q: A12. Have you participated in a CECONY energy efficiency program? 
38 Q: A12a. Please describe what improvements you made at this facility by working with CECONY. 
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Table 51: Consideration of Energy Assessments39 

Group Yes No 
Don't 
Know 

Full Service (n=31) 48% 42% 10% 
Full Service Tier 1 (n=10) 60% 40% 0% 
Full Service Tier 2 (n=7) 29% 43% 29% 

Full Service Tier 3 (n=14) 50% 43% 7% 
Retail Access (n=71) 45% 54% 1% 

Retail Access Tier 1 (n=27) 48% 52% 0% 
Retail Access Tier 2 (n=9) 22% 67% 11% 

Retail Access Tier 3 (n=35) 49% 51% 0% 

Non-Residential (n=87) 49% 47% 3% 
Residential (n=15) 27% 67% 7% 
Overall (n=102) 46% 50% 4% 

 
Table 52: Interested in Receiving more Information about Energy Assessments40 

Group Yes No 
Full Service (n=32) 72% 28% 

Full Service Strata 1 (n=10) 80% 20% 
Full Service Strata 2 (n=8) 50% 50% 

Full Service Strata 3 (n=14) 79% 21% 
Retail Access (n=71) 70% 30% 

Retail Access Strata 1 (n=27) 56% 44% 
Retail Access Strata 2 (n=9) 67% 33% 

Retail Access Strata 3 (n=35) 83% 17% 
Elastic (n=9) 89% 11% 
Non-Elastic (n=79) 72% 28% 
Not Enough Data to Determine (n=15) 53% 47% 
Overall (n=103) 71% 29% 

 
 

Table 53: Would Energy Efficiency Incentives Motivate Implementation41

                                            
39 Q: A13. Are you considering an energy audit or technical evaluation to identify load management 
strategies to facilitate responding to pricing signals? 

 

40 Q: A14. Are you interested in receiving more information about energy efficiency or energy audits from 
CECONY? 
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Group Yes No 
Don't 
Know 

Full Service (n=32) 78% 3% 19% 
Full Service Strata 1 (n=10) 60% 10% 30% 
Full Service Strata 2 (n=8) 88% 0% 13% 

Full Service Strata 3 (n=14) 86% 0% 14% 
Retail Access (n=71) 86% 6% 8% 

Retail Access Strata 1 (n=27) 96% 4% 0% 
Retail Access Strata 2 (n=9) 67% 22% 11% 

Retail Access Strata 3 (n=35) 83% 3% 14% 
Overall (n=103) 83% 5% 12% 

 
Retail Access Participants Only 

 
Table 54: Daily Operational Change42 

Group 

Continued on MHP 
for a test period 
then switched to 

an alternative 
energy supplier 
after test period 

Switched to 
an ESCO 

for energy 
supply 

immediately 

Switched to 
an 

alternative 
energy 

supplier 
immediately Other 

Don't 
Know 

Retail Access Strata 1 (n=22) 5% 18% 0% 45% 32% 
Retail Access Strata 2 (n=8) 0% 0% 0% 63% 38% 
Retail Access Strata 3 (n=28) 11% 14% 0% 50% 25% 
Non-Residential (n=50) 4% 14% 0% 54% 28% 
Residential (n=8) 25% 13% 0% 25% 38% 
Overall (n=58) 7% 14% 0% 50% 29% 

 
 “Other” responses included: 

• Already with an ESCO (n=21). 
• Already with an alternative energy supplier (n=10). 
• “We don’t qualify for MHP because our usage is too low.” 
• “Did not affect us.” 

Table 55: Business Response After MHP Rate Structure Went Into Effect43

                                                                                                                                             
41 Q: A15. If incentives were available for making any changes that were recommended from an energy 
audit or technical evaluation, would you apply for them? 

 

 
42 Q: ESCO1. What did your organization do when the Mandatory Hourly Pricing tariff went into effect? 



 Appendices 
 

 
 

Consolidated Edison Company of New York, Inc. April 19, 2012 G-21 

Group 

Unable 
to shed 

load 
during 
high 

pricing 
periods 

Insufficient 
resources 

to pay 
attention 
to hourly 

prices 

Costs 
would 

be 
too 
high 

Inability 
to shift 

load 
and 

react to 
pricing 
signals 

Bad 
Experience 
with prior 
programs 
or service 

My account 
has been 
enrolled 
with an 

ESCO prior 
to my 

eligibility 
for MHP 

All 
reasons 

mentioned 
above Other 

Don't 
Know Refused 

Retail Access 
Strata 1 (n=19) 5% 0% 37% 5% 0% 16% 0% 16% 21% 0% 

Retail Access 
Strata 2 (n=8) 0% 0% 13% 0% 0% 25% 0% 50% 13% 0% 

Retail Access 
Strata 3 (n=29) 3% 3% 21% 0% 0% 34% 0% 17% 17% 3% 

Overall (n=56) 4% 2% 25% 2% 0% 27% 0% 21% 18% 2% 

 
“Other” responses included: 

• Better prices/incentives elsewhere (n=5). 
• “Didn’t understand it (MHP)”. 
• “ESCO provides different pricing product options, fixed partial load or spot market rates.  Most 

ESCO offers similar index pricing as well as fixed/index options.” 
• “Already in ESCO; MHP too much a of a risk.” 
• “Not enough information.” 
• “CECONY couldn’t tell us the economic impact of the MHP program so we saw it as an incentive 

to go to an ESCO.  New York State Public Service Commission portrayed it as an incentive.” 
• “Didn’t qualify (for MHP).” 

 

Why did your organization choose to enroll with an ESCO provided program? 
• Better price/incentives elsewhere (n=46) 
• Fixed price is more desirable (n=8) 
• “Was already in place when we took over the building.” 
• “There are many buildings, and a few engineers are not aware of how to calculate energy 

efficiency.” 
• “Already enrolled.” 
• “ConEd couldn’t tell us the economic impact of the MHP program, so we saw it as an incentive to 

go to an ESCO. New York state public service commission portrayed it as an incentive.” 
• “Too risky.” 
• “Consistency and transparency.” 
• “We don’t have the infrastructure to do real close monitoring.” 
• "Difficult to shift loads to react to prices; the tenants in this building do not have hourly meters - 

the reads are just an estimate; so MHP is kind of a joke." 
• “Proven to be more competitive and it's available to us. 
•  

                                                                                                                                             
43 Q: ESCO2. What did your organization do when the Mandatory Hourly Pricing tariff went into effect? 



 Appendices 
 

 
 

Consolidated Edison Company of New York, Inc. April 19, 2012 G-22 

Full Service Participants Only 
 

Table 56: Daily Operational Change44 

Group Yes No 
Don't 
Know 

Tier 1 (n=9) 0% 100% 0% 
Tier 2 (n=8) 0% 100% 0% 
Tier 3 (n=13) 8% 69% 23% 
Overall (n=30) 3% 87% 10% 

 
What changes have you experienced? 

•  “Outsourcing high energy using equipment such as laundry.” 

 
Table 57: Experienced Operational Shut Down45 

Group Yes No 
Don't 
Know 

Tier 1 (n=9) 0% 100% 0% 
Tier 2 (n=8) 0% 100% 0% 
Tier 3 (n=13) 15% 62% 23% 
Overall (n=30) 7% 83% 10% 

 
What caused you to shut down your operations? 

• “There have been curtailments through EnerNOC and I have been enrolled with them for the past 
3 years.  I shut because of the requirements suggested by EnerNOC and shut down from the grid 
but I have my own generation so it keeps me running.” 

• “When we were called.” 

 
 
 

Table 58: Increase in Operations During Off-Peak Hours46 

Group Yes 
No, it's 

the same 
Don't 
Know 

Tier 1 (n=9) 0% 100% 0% 

                                            
44 Q: P1. Since participating in MHP, did you experience changes in your daily operations? 
45 Q: P2. Have you had to shut down your operations? 
46 Q: P3. Since participating in MHP, has your business increased operations during off-peak hours? 
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Tier 2 (n=8) 0% 100% 0% 
Tier 3 (n=13) 0% 77% 23% 
Overall (n=30) 0% 90% 10% 

 
Table 59: Installation or Increase of Distributive Generation47 

Group Yes No 
Don't 
Know 

Tier 1 (n=9) 0% 100% 0% 
Tier 2 (n=8) 13% 88% 0% 
Tier 3 (n=13) 15% 62% 23% 
Overall (n=30) 10% 80% 10% 

 
How so? 

• “Yes, I installed (2) 500kW and a 50kW Solar generator as a try out that we have on the roof.” 
• “In the interest to conserve and reduce our carbon foot print we installed a 400kW fuel cell plant 

but it's not related to MHP we were planning to do this prior to participating in the program.” 
• “PV System.” 

Table 60: Hours of Operation48 

Group 
Increased/decreased 
hours of operation 

Maintained the 
same hours of 

operation 
Don't 
Know 

Tier 1 (n=9) 22% 78% 0% 
Tier 2 (n=8) 0% 100% 0% 
Tier 3 (n=13) 15% 62% 23% 
Overall (n=30) 13% 77% 10% 

 
By how many hours has your business increased/decreased its hours of operation? 

• “Increased by 10%.” 
• “Increased load about 15%.” 

Table 61: Have Used Energy Consultants49 

Group Yes No Don't Know 

                                            
47 Q: P4. Since participating in MHP, has your business installed or increased distributive generation? 
48 Q: P5. Has your business increased or decreased your hours of operation since participating in MHP, 
or maintained the same hours of operation since participating in MHP? 
49 Q: P7. Has your business brought in 3rd party energy expertise (energy consultants)? 
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Tier 1 (n=9) 56% 44% 0% 
Tier 2 (n=8) 75% 25% 0% 
Tier 3 (n=13) 38% 38% 23% 
Overall (n=30) 53% 37% 10% 

 
Why did your business bring in that expertise? 

• To save money. (n=4) 
• To assess energy savings opportunities. (n=3) 
• To help determine the best ways to operate the building and conserve energy. (n=2) 
• “Unhappy with the cost of bills.” 
• “Explore pricing options.” 
• “We decided against it.” 
• “Manage procurement and efficiency projects.” 
• “To help identify equipment that is drawing the largest amount of energy.” 

 
Table 62: Use of an Energy Management System50 

Group Yes No 
Don't 
Know 

Tier 1 (n=9) 56% 44% 0% 
Tier 2 (n=8) 38% 50% 13% 
Tier 3 (n=13) 23% 54% 23% 
Non-Residential (n=24) 46% 38% 17% 
Residential (n=6) 0% 100% 0% 
Overall (n=30) 37% 50% 13% 

 

 
 
 
 

Table 63: Ability to Control the 51 

Group 

Air 
Conditioning 

Units 

Air 
Handling 

Units 
Ventilation 

Units 
Heating 
Systems Lighting 

Pumping 
Equipment Other 

Don't 
Know 

Tier 1 (n=4) 75% 75% 75% 75% 75% 50% 0% 0% 
                                            
50 Q: P8. Has your business installed or enhanced its energy management system? 
51 Q: P8a. If yes, does it have the ability to control any of the following? (Multiple responses allowed) 
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Tier 2 (n=3) 67% 67% 67% 67% 33% 0% 0% 0% 
Tier 3 (n=3) 67% 67% 67% 67% 33% 33% 33% 0% 
Overall (n=10) 70% 70% 70% 70% 50% 30% 10% 0% 

 
“Other” response: “A Chiller.” 

 
Table 64: Consideration to Shift Load Off of Peak Periods52 

Group Yes No Don't Know 
Tier 1 (n=8) 50% 50% 0% 
Tier 2 (n=7) 14% 86% 0% 
Tier 3 (n=13) 31% 38% 31% 
Non-Residential (n=22) 36% 45% 18% 
Residential (n=6) 17% 83% 0% 
Overall (n=28) 32% 54% 14% 

 
If yes, why are you thinking and/or considering these policies? 

• Reduce costs (n=7) 
• “Yes, not shifting load (hours) away but load.” 
• “The primary reason is evaluating the price for which we are selling energy, the price has 

decrease and to load up and have everyone working particular during peak times doesn't always 
pay off.” 

 
Program Satisfaction 

Table 65: Sliding Scale of Satisfaction of the Customer Care Website53 

Group 1 2 3 4 5 Average 
Full Service Strata 1 (n=3) 0% 33% 33% 33% 0% 3.0 
Full Service Strata 2 (n=2) 0% 50% 0% 0% 50% 3.5 
Full Service Strata 3 (n=1) 0% 0% 0% 100% 0% 4.0 
Overall (n=6) 0% 33% 17% 33% 17% 3.3 

 
Table 66: Satisfaction of CECONY Customer Service Regarding MHP54

                                            
52 Q: P9. Is your business thinking and/or considering policies to shift load away from peak periods? 

 

53 Q: S1. On a scale of 1 to 5, where 1 is "not at all satisfied" and 5 is "very satisfied" how satisfied are 
you with CECONY Customer Care for Energy Management website? 
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Group 1 2 3 4 5 Average 
Full Service Strata 1 (n=8) 0% 0% 50% 13% 38% 3.9 
Full Service Strata 2 (n=6) 17% 0% 33% 33% 17% 3.3 
Full Service Strata 3 (n=11) 45% 18% 36% 0% 0% 1.9 
Overall (n=25) 24% 8% 40% 12% 16% 2.9 

 
Table 67: How Hourly Rate Structure has Affected Your Business55 

Group Positively 

Not very 
much at 

all Negatively 
Don't 
Know 

Tier 1 (n=10) 20% 60% 10% 10% 
Tier 2 (n=8) 0% 75% 25% 0% 
Tier 3 (n=14) 29% 50% 21% 0% 
Overall (n=32) 19% 59% 19% 3% 

 
Positive comments 
 

• “Because I may be able to save some, play with my EMS that I can save during those [peak] 
hours and I think the results would be positive but like I said I need more information to go about 
this but I guess I have enough tools to make MHP much more affordable and reduce my 
consumption.” 

• “Since we moved over our bills have been lower.” 
• “Keeping track of history of usage and pricing of electricity. They haven't noticed  huge jumps in 

the energy usage in comparison to pricing. Energy usage has been constant compared to cost.” 
 
Negative comments 
 

• “It's the reason we're moving out of this location.” 
• “It doesn’t make economical sense to run 2-3 shifts and through peak times we're considering 

cutting back on our labor force and delaying the operations.” 
• “Because we're running our machines, 24/7 we don't have other options like running at different 

times of the day.” 
• “Because electricity is a significant portion of our budget.” 

 
 

                                                                                                                                             
54 Q: S2. On a scale of 1 to 5, where 1 is "not at all satisfied" and 5 is "very satisfied" how satisfied are 
you with your ability to contact CECONY and receive information on MHP? 
55 Q: S4. How do you think hourly pricing has affected or will affect your business? 
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Q: S5. What do you like best about the program? 
 

• Don’t know enough about it. (n=9) 
• Don’t know. (n=6) 
• It hasn’t had much of an impact on our budget. (n=2) 
• “I like that giving consumers the day ahead option on pricing structure allows them to plan ahead 

to shift their load, there is flexibility and freedom.” 
• “That it didn't significantly increase our bills.” 
• “It’s stable.” 
• “The potential to reduce energy costs.” 
• “The transparency of it, if we need info it's very easy to get and very useful.” 
• “Staying with the program has given me better pricing then the ESCO market rate, but once we 

get the building renovated will establish a baseline and assess if the program is still offers the 
best rates.” 

• “Potential to save.” 
 

 
Q: S6.  What, if anything, could CECONY do to improve the MHP program? 
 

• Provide more information. (n=6) 
• Don’t know enough about it. (n=5) 
• Nothing. (n=5) 
• Improve the website. (n=3) 
• Explain it better. (n=3) 
• Send a representative to us. (n=2) 
• “Residential if it involves shutting things off, there is not much hope for residential. It’s unfortunate 

but true.” 
• “This phoned call.” 
• “I have more information, go to website, and check out bill, how much is my demand if I had that 

from ConEd live I could come up with dollars and cents. I need more help from ConEd. I may 
need some equipment installed at the meter to get this on my computer.” 

• “Reminding us of the rates, previous and include a forecast or projection on a monthly basis on 
the average expected as previous rates per kWh.” 
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Q: S7. Are there any other specific improvements and recommendations you have on marketing, 
outreach and education that would be helpful in managing your facility with respect to hourly 
pricing? 
 

• No. (n=6) 
• Don’t know enough about it (n=4) 
• “Email is good because they did respond to the messages on curtailment or a fax.” 
• “Educate our staff; reach out to us when we're enrolled in the program.” 
• “Mailing would be most effective with this company, calls tend not to get answered.” 
• “Getting information is a start.” 
• “Tell us that you have programs.” 
• “The original letter we received was confusing; it didn't tell you how to use it or to go to the 

website every day. I have never looked at since I originally created a user ID. The program is not 
user friendly and doesn't tell us how this program helps. The jargon and terms are not in laymen's 
language. Furthermore it doesn't tell us what our magic number [targeted to reduce consumption] 
should be.  We never felt this program was beneficial to us. The times they offered the seminars 
were not convenient.” 

• “I think it has to take into consideration the possibility are in res applications as opposed to 
commercial and how to reach the tenants and how to really implement a change of behaviors.” 

• “I need more help.” 
 
Firmographics 
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Table 68: Sample Peak Demand56 

Range 
(MW) 

% of respondents 
(n=36) 

0.0-2.0 58.3% 
2.1-10.0 25.0% 

10.1-50.0 8.3% 
50.1-150.0 5.6% 

>150.0 2.8% 
Stat Result (MW) 

Minimum 0.249 
Maximum 299.2 
Average 17.7 

 
 

Table 69: Sample Monthly Load57 

Group 
1,500kW 
or larger 

1,000kW to 
1,499kW 

500kW to 
999kW 

Full Service (n=34) 29% 24% 47% 
Retail Access (n=73) 37% 14% 49% 
Non-Residential (n=90) 39% 18% 43% 
Residential (n=17) 12% 12% 76% 
Overall (n=107) 35% 17% 49% 

 
 

 
 
 
 
 
 
 
 
 

Table 70: Number of Employees58

                                            
56 Q: F1. What is the annual peak demand of the facility? 

 

57 Q: F2. What is the monthly load for your organization? 
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Range 
% of respondents 

(n=94) 
0-100 39.4% 

101-500 31.9% 
501-1,000 10.6% 

1,001-2,500 10.6% 
2,501-10,000 4.3% 

>10,000 3.2% 
Stat Result 

Minimum 3 
Maximum 45,000 
Average 1,267 

 
 

Table 71: Number of units in Residential Facilities59 

Range 
% of respondents 

(n=14) 
0-250 28.6% 

251-500 50.0% 
501-750 14.3% 

>750 7.1% 
Stat Result 

Minimum 184 
Maximum 1,318 
Average 406 

                                                                                                                                             
58 Q: F3. How many employees work at your facility? 
59 Q: F4. (Residential Only) How many units are at your facility? 
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Table 72: Number of tenants in Residential Facilities60 

Range 
% of respondents 

(n=11) 
0-250 9.1% 

251-500 18.2% 
501-750 18.2% 

751-1,000 36.4% 
>1,000 9.1% 

Stat Result 
Minimum 200 
Maximum 3,954 
Average 959 

 
 

Table 73: Sample Square Footage61 

Range 
% of respondents 

(n=84) 
0-25,000 2.4% 

25,001-50,000 4.8% 
50,0001-100,000 10.7% 
100,001-250,000 26.2% 
250,001-500,000 29.8% 

500,001-1,000,000 19.0% 
>1,000,000 7.1% 

Stat Result 
Minimum 280 
Maximum 1,600,000 
Average 416,780 

                                            
60 Q: F4a. (Residential Only) How many tenants are at your facility? 
61 Q: F5. What is the square footage of your facility? 
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Table 74: Sample Facility Type62 

Group 
Full Service 

(n=33) 
Retail Access 

(n=72) 
Overall 
(n=105) 

Commercial Office Building 6.1% 33.3% 24.8% 
Residential Housing 33.3% 15.3% 21.0% 
Hospital/ Health Care 6.1% 13.9% 11.4% 
Lodging/ Entertainment 12.1% 5.6% 7.6% 
Manufacturing 9.1% 5.6% 6.7% 
Other 12.1% 4.2% 6.7% 
Warehouse/ Distribution 3.0% 5.6% 4.8% 
Retail 0.0% 6.9% 4.8% 
Data Center 6.1% 4.2% 4.8% 
Education College/ University 6.1% 2.8% 3.8% 
Power Generator 6.1% 0.0% 1.9% 
Refused 0.0% 2.8% 1.9% 

 
 
Other  
 

• Commercial Real Estate 
• Outpatient Center 
• Multi-tenant office property 
• Empty building 
• Subway tunnel 
• Tunnel construction project 
• Three-shift transportation 

 

                                            
62 Q F6: What description best reflects your organization? 
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H. Appendix H – Common Load Reduction Strategies  
  
HVAC Strategies (15 – 30 minutes to implement)  
1. Pre – Cooling & Temperature Modification: Cool the facility down early to a temperature below the 

normal set point and allow the building to float through the high priced hours without running the 
cooling equipment.  

2. Temperature Modification: Raise the cooling set points 6° F (typically from 72° F to 78° F).  
3. HVAC Scheduling: Use alternative fuel chillers such as natural gas engine chillers or absorption 

chillers to switch some peak-cooling load from the electric chillers.  
4. Other HVAC Strategies  

a. Raise chilled water supply temperatures.  
b. VAV systems – Decrease supply and return fan speeds.  
c. CAV systems – Short duration cycling of supply and return fans.  
d. Window AC units – Shut off or turn down units.  

 
Lighting Strategies (15 minutes)  
1. Shut off large blocks of non-essential lighting such as perimeter lights or lobbies/atriums with 

sufficient ambient light.  
2. Switch off a percentage of corridor lighting.  
3. Curtail lighting in unoccupied areas that would normally remain on.  
4. Curtail overhead lighting in occupied areas where task lighting can be used.  
 
Shift Production Schedules (Planned actions take effect immediately)  
1. Move some first shift production into the second or third shift and shut down applicable production 

lines.  
2. At campus type facilities investigate consolidating activities to fewer buildings so that lightly used 

buildings can be shut down.  
 
Turn Off Discretionary Equipment (15 minutes)  
1. Turn off half of the building’s elevators or escalators.  
2. Turn off pumps for ornamental fountains.  
3. Shut off lighting (not previously discussed) such as lighted signs or exterior lighting.  
 
Displace Load Using Properly Permitted Back-Up Generators (15 minutes)  
1. Identify actual connected load carried by generator.  
2. Make sure that the generators have the proper permits to run during high price periods.   
3. Make sure that all electrical switch gear and transfer switches connected to the generators are 

functional.  
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I. Appendix I – Benchmarking Study  
A 2004 study by Barbose, Goldman and Neenan, et al compiled results from voluntary real-time 
pricing programs across North America and found that 15 of 42 programs surveyed had no 
participants as of 2003.  These groups of customers are different from the MHP group because 
they actively selected to be on a real-time pricing rate and, presumably, they had some ability to 
shift load.   

“Among programs with more than 10 participants, price response typically begins to materialize 
at a threshold below $0.20/kWh, and the three largest programs reported that price response 
occurs at, or below, $0.10/kWh.  Program managers frequently reported that much of the price 
response at these relatively low prices consists of customers operating onsite generation. For 
example, in Duke’s and Georgia Power’s tariffs, such customers are reported to begin 
responding when prices reach $0.07-$0.08/kWh, and in Dominion’s program, customers with 
diesel-fired backup generators were assumed to operate these units when prices reached 
$0.10/kWh. For a handful of programs, several of which have fewer than ten participants, 
customers apparently do not begin responding until prices reach $0.30 to $0.80/kWh.  In most 
of these cases, participants’ response is reportedly limited to periods when marginal 
capacity/outage cost adders (or similar pricing components) are imposed. These adders often 
constitute the most significant source of price variability, and several programs provide explicit 
notification (e.g., phone calls or email alerts) when such adders are to be applied.”  

Clearly these customers are not comparable to the MHP customers because they begin to 
respond to prices that are lower than the mean price for MHP, they use on-site generation, they 
receive notice of high price events and there are adder costs included in the price that were not 
explicitly stated but would increase the actual cost above the levels reported for price response. 
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J. Appendix J – Glossary of Terms  
Acronym  Definition  

BOC  Building Operator Certification  
CAV  Constant Air Volume  
CECONY  Consolidated Edison Company of New York  
DMS  Demand Monitoring System  
EMS  Energy Management System  
ESCO  Energy Service Company  
HVAC  Heating, Ventilation and Air Conditioning  
MHP  Mandatory Hourly Pricing  
NAC  Normalized Annualized Consumption  
NAICS  North American Industry Classification System  
NYISO  New York Independent System Operator  
NYSPSC  New York State Public Service Commission  
NYCA  New York Control Area  
NYSERDA  New York State Energy Research and Development Authority  
OLS  Ordinary Least Squares  
RFP  Request for Proposal  
RMSE  Root Mean Square Error  
RTU  Rooftop Unit  
SAE  Statistically Adjusted Engineering model  
TOU  Time-of-Use  
VAV  Variable Air Volume  
WLS  Weighted Least Squares  
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